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For  House-Hunters  Only 


Your  thirst  can  "feel"  the  difference! 

When  your  thirst  cries  out  for  a  soothing,  cooling 
glass  of  finest  beer,  there's  no  refreshment  like  Schlitz! 
For  here  is  a  beer  with  a  difference  your  taste  can 
actually  "feel"  all  the  way  down. 

No  harsh  bitterness!  No  disappointing  sweetness!  Let 
your  thirst  "feel"  the  light,  smooth,  dry  refreshment 
that  really  hits  the  spot.  If  you  like  beer,  you'll  love 
Schlitz  .  .  .The  Beer  that  Made  Milwaukee  Famous. 


Schlitz  always  brews 
for  quality  .  .  . 
never  for  price  ! 


©  1955-  Jos.  Schlii/  Brewing  Company,  Milwaukee,  Wis..  Brooklyn,  N.  Y.,  Lb*.  Angeles.  Calif. 


1  ifc  .H:  '\ 


ROAD  BIRDS 


.  a  series  by  Ethyl  Corporation 


THE 


Raucous  Honker 


This  Road  Bird  drives  with 
his  horn  instead  of  his  head 
You'll  hear  his  mating  cry 
the  moment  a  light  turns 
green,  or  whenever  a  car  or 
pedestrian  holds  him  up  for 
even  a  second. 


THE 


Smart  Bird 


uses  his  horn  for  warning 
only.  He  realizes  that  pedestrians  have  a 
right  to  the  road,  too... and  that  a  lot  of 
noise  makes  driving  unpleasant  for  everybody. 

The  Smart  Bird  also  avoids  noise  in  his 
engine.  He  depends  on  higher-octane  premium 
gasoline  to  guard  against  "knock" — the  noise 
that  signals  engine  damage  and  loss  of  power. 


It's  smart  to  use 
premium  gasoline 


ETHYL 

CORPORATION 


KNAPP 
BOOT 


Style  K100 
B  lo  EE 
6  te  14 
$16.95 


The  colder  it  gets 
•  •  •  the  more  you'll 
appreciate  this  lightweight,  rugged 
Sporting-Service  Boot.  Fully  insulated 
with  cushiony  interlining  between 
moisture-resistant,  oil-tanned  Upper 
and  full,  genuine  leather  Lining  .  .  . 
Neoprene  Cushion  Crepe  Soles  .  .  .  plus 
famous  Knapp  Cushioned  Comfort. 
Low  Factory-Direct  Price. 


Full  line  of  Dress,  Sport  and  Service  Shoes 
Sizes  5  to  18  -  Widths  AAA  to  EEEE 


WRITE  FOR  FREE  STYLE  FOLDER  AND  NAME  OF 
YOUR  LOCAL  KNAPP  SHOE  COUNSELOR 

KNAPP  BROS.  SHOE  MFG.  CORP. 
DEPT.  31B,    BROCKTON,  MASS. 

•  NAME  

ADDRESS  

CITY  STATE  


without  fear 


The 

modern, 
"socially 
acceptable 
pipe. 


PROVE  TO  YOUR 
OWN  SATISFACTION 
WITHOUT  RISK 

Smoke  voill  K1RSTKN 
ror  10  (lays.  II  you  don't 
enjoy  a  cleaner,  cooler 
smoke,  return  pipe  lor 
loll  and  prompt  refund. 


Stop  worry  inn  alxnil  reports  on 
smoking.  Use  the  Kirsten  i>ipc 
with  patented  Duralumin  "ra- 
diator" stein.  It's  a  new  scien- 
tific approach  to  safe  and  clean 
smoking  pleasure.  The  "radia- 
tor" condenses  out  harmful 
tobacco  liQUids,  <  tnly  cool,  dry 
smoke  reaches  your  mouth. 

WRITE  FOR  FREE  24-page 
CATALOG  —  Illustrates  a  new 
scientific  approach  to  smokinn 
pleasure.  Also  Pipes.  Cigarette 
Holders,  Tobaccos,  Touches. 


PIPE  COMPANY,  Inc. 

SEATTLE  7,  WASH. 
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Your  appreciation  of  PALL  MALL  quality  has  made  it  America's  most  successful  and  most  imitated  cigarette. 


with  the  pleasure 
of  smooth  smoking 


Smoke  Longer  andHner  &tdAlilcferlMl£M4E£ 


vor 


In  today's  high-speed  living,  the 
smooth,  gentle  mildness  of  a 
freshly-lit  PALL  MALL  encourages 
you  to  ease  up  .  .  .  put  worries 
aside  .  .  .  enjoy  life  more.  Reward 
yourself  with  frequent  moments  of 
relaxation  — get  that  certain  feeling 
of  contentment.  Choose  well- 
smoke  PALL  MALL. 

PALL  MALL  is  so  fresh  and 
fragrant,  so  mild  and  cool  and  sweet 
it  tastes  freshly-lit  puff  after  puff. 
Get  pleasure-packed  PALL  MALL 
in  the  distinguished  red 
package  today. 

The  finest  quality 
money  can  buy 


and 


OUTSTANDING 

they  ane  M|  (J)  J 


Fine  tobacco  is  its  own  best  filter. 
PALL  MALL's  greater  length  of  fine  tobaccos 
travels  the  smoke  further— filters  the  smoke,  makes 
it  mild.  You  get  smoothness,  mildness,  satisfaction 
no  other  cigarette  can  offer. 

You  get  more  than 
greater  length.  PALL  MALL  to- 
;  baccos  are  the  finest  quality  money 

can  buy.  No  finer  tobacco  has 
ever  been  grown— and  here  it  is  blended  to  a  flavor 
peak— delicious,  and  distinctively  PALL  MALL. 


PALL  MALL's  greater  length  of 
traditionally  fine,  mellow  tobaccos  gives  you  extra 
self-filtering  action.  PALL  MALL  filters  the  smoke, 
so  it's  never  bitter,  always  sweet  — never  strong, 
always  mild. 


©AT.  Co.      PRODUCT  OF 


AMERICA'S    LEADING    MANUFACTURER    OF  CIGARETTES 


CINDY  WALKER 

With  Long,  Silky, 


WALK  HER 
WASH  HER 
Washable  SARAN 


DOLL 

Hair 


•  She  Walks-Sits— 
Sleeps  — Stands 

•  Turns  Head  As  She 
Walks 

•  "Magic  Action"  Legs 

•  Completely  Washable 

•  Unbreakable 
Construction 

•  Guaranteed  Walking 
Mechanism 

•  LARGE  14" TALL 

CINDY  DOES 
EVERYTHING 

Same  Type  Doll 
Nationally  Advertised 

At  $5.95 
SENSATIONAL  j«9g 
VALUE-ONLY  L 

plus  50c  shipping  or 
C.O.D.  plus  postage 
So  Lifelike  you'll  think  she's  a  real  jn'rl  walking  with 
her  little  mother.  Cindy  Walker  is  beautifully  formed, 
even  to  the  small  details  of  finger  nails,  dimples  and 
ereases  in  her  ehuhby  arms  and  legs.  She  assumes  and 
will  hold  (no  flopping)  all  lifelike  positions.  Cindy  can 
be  washed,  dressed  and  undressed  in  standard  14"  doll 
costumes.  Her  hair  can  be  washed  and  combed;  her 
pigtail  is  braided  and  set  in  any  fashion  desired.  Noth- 
ing can  go  wrong  with  her  working  parts  and  she  is 
molded  of  the  new  shock  proof  plastic  that  assures 
years  and  years  of  loving  play.  Cindy  Walker  is  the 
answer  to  every  girl's  prayers.  Commended  by  Parents' 
Magazine.  Union-Made  in  U.S.A.  by  sKilled  American 
workers.  Satisfaction  Unconditionally  Vril  itantccd! 
Price  includes  dress  illustrated. 

CINDY  WALKER  IS  ALSO  AVAILABLE  IN  THE 
LARGEST  SIZE  MADE— 23"  TALL  WITH  GENUINE 
MAMA  VOICE.  Same  tvpe  doll  nationally  advertised 
at  $15.95.  OUR  PRICE  $5.95  plus  50c  shipping  or 
C.O.D.  plus  postage. 

REGULAR  SIZE  CINDY  WALKER  20"  TALL  WITH 
GENUINE  MAMA  VOICE.  Same  type  doll  nationally 
advertised  at  $9.95.  OUR  PRICE-$3.98  plus  50c 
shipping  or  C.O.D.  plus  postage. 


StyU 


Hat  &  Coat  Ensemble 
Bridal  Ensemble 
Plaid  Vinyl  Raincape 
Ballerina  Outfit 
Hostess  Coat 
Sheer  NiKhtgown 


79c 
98c 
29C 
49C 
29c 
39C 


98C 
$1.49 
39c 
98c 
69c 
S9c 


$3.98 


$1.  10 
$1.79 
49C 
$1.10 
79c 
69c 


P.  J.  Hill  Co.,  Dept.  P-346 


Newark  1,  N.  J. 


No  investment,  no  experience 
needed.  Just  show  magic  cushion 
comfort  to  friends,  neighbors, 
co-workers.  Advance  commissions 
lo  .S-t.no  a  pan  .  plus  Cash  lionus. 
I'aid  Vacation.  $25.00  Reward 
Offer.  Outstanding  values  for 
men.  women,  children.  Money 
hack  guarantee.  Shoe  samples 
supplied  without  cost.  Write  TO- 
DAY for  FREE  new  HI  page 
Catalog  and  full  details. 

TANNERS  SHOE  CO..  639  BROCKTON,  MASS. 


Two- 
Eyelet 
Hit  With 
Cushioned 
Comfort 


marVvoe 

FOLDING 
BANQUET 
TABLES 


It  yon  are  on  the 
1  ?  o  a  r<l  of  your 
Church,  T.od^c, 
club.  School,  etc., 
you  will  hi'  inter- 
ested in  this  mod- 
ern Folding  Ban* 
.jnet  Table. 

<  3  o  in  pletely  fin- 
ish e  »1  t  o  j)  s.  r  e- 
sistant  t  o  most 
serving  h  a  za  rrt  s. 
('sen"  with  or  with- 
out tabh'  cloths. 


AND 

MONROE  TRUCKS 


Write  for  Tabic  and 
Truck  t'atalng  and  special 

price  discounts  to  institutions 
and  organizations. 

Monroe  Co.,  69  Church  St.,  Colfax,  Iowa 


GOOFED-UP  SCHEDULE? 

Sir:  I  am  writing  this  letter  with  a 
feeling  of  disgust.  What  creates  this 
feeling?  It  was  the  Junior  Legion 
Baseball  Playoffs,  which  were  held  at 
Keene,  N.  H.,  August  20  and  21,  1955. 
Everett  Post  176,  having  eliminated 
Saco,  Maine,  in  its  first  game  Saturday 
afternoon,  August  20,  then  eliminating 
Concord,  N.  H.,  that  evening,  was 
made  eligible  to  play  Stamford,  Conn., 
the  next  afternoon.  This  game  was  also 
played  and  won  by  the  Everett  Post. 
Then  they  had  to  play  a  physically 
fresh  team  with  three  days'  rest  that 
flew  up  from  Washington,  arriving 
Sunday  morning.  This  game  was 
played  Sunday  evening.  Let's  get  right 
to  the  point.  They  had  to  play  and 
win  four  games  in  tw  o  days  to  win  the 
Northeastern  Regional  Championship. 
Don't  you  think  that  someone  really 
goofed  on  this  schedule?  Legion  base- 
ball is  too  big  to  be  kicked  around 
by  people  who  don't  know  what  they 
are  doing,  and  I  feel  that  this  situa- 
tion should  be  remedied  in  the  near 
future. 

William  F.  Hogan 

Everett  Post  116 
Everett,  Mass. 

CHARITY  AT  HOME 

Sir:  Isn't  it  about  time  that  America 
should  think  of  Americans?  Almost  all 
of  the  50-year  or  older  men  today  are 
in  the  discard.  Billions  of  dollars  are 
going  overseas  to  teach  trades  to 
others.  But  if  you  are  45  or  50  your 
application  for  a  job  goes  in  the  waste- 
basket. 

Leonard  Union 

\Voomocket,  R.  I. 

"IT'S  YOUR  LAND!'' 

Sir:  The  farmers  mentioned  in  "Hunt- 
ing at  Your  Price"  in  the  September 
issue  have  nothing  to  worry  about. 
Their  problem  with  vandals  is  solved 
neatly.  But  pity  us  who  live  in  States 
like  Arizona,  leasing  tracts  of  "public'' 
grazing  land  from  State  and  Govern- 
ment. We  pay  rather  exorbitant  fees 
to  both  our  "landlords,''  and  yet  must 


permit  hunters,  uranium  prospectors, 
and  other  legalized  vandals  to  roam 
about  at  w  ill,  tearing  up  our  ranges, 
leaving  gates  open,  cutting  fences,  etc. 
And  if  hunters  (a  few  of  the  worst 
ones)  can't  kill  legal  game  they  are 
quite  willing  to  take  home  a  calf— 
and  often  do.  A  few  individuals  do 
have  the  courtesy  to  ask  permission 
to  hunt.  Most  of  them,  egged  on  a  few 
years  ago  by  some  peculiar-minded 
public  officials  and  newspaper  editors, 
w  ho  told  them,  "this  is  your  land,  do 
what  you  Want  with  it,"  do  just  that. 

Mrs.  John  Sala 
Tombstone,  Ariz. 

A  MATTER  OF  TIME 

Sir:  Thanks  for  your  September  issue. 
It  is  a  pleasure  and  an  inspiration  to 
read  your  pro-American  journalism.  If 
more  magazines  were  as  outspoken  we 
wouldn't  have  to  listen  with  shocked 
interest  to  the  recent  radio  broadcasts 
of  the  savage,  slanderous  abuse  heaped 
upon  Congressman  Francis  E.  Walter 
for  his  investigations  of  communists 
in  the  theater.  Walter  is  learning  the 
same  lesson  Congressman  Dies,  Sena- 
tor McCarthy  and  many  others  have 
learned.  To  point  a  finger  at  these 
subversive  traitors  means  political  dis- 
honor. The  political  assassination  of 
the  Congressman  w  ill  be  just  a  matter 
of  time. 

Frank  Harris 

Boaz,  Wis. 

PURITY  OF  THEIR  MOTIVES 

Sir:  Your  editorial  of  September  is 
sufficiently  presumptuous  a  dose  of 
McCarthyism  to  make,  I  believe,  a  fair 
portion  of  Americans,  veterans  all,  to 
blush.  I  for  one  do  not  hesitate  to 
express  the  belief  that  your  ami-New 
York'  Times  and  Mm-New  York  Post 
remarks  are  illustrative  of  your  own 
failure  to  understand  the  purity  of 
their  motives.  Our  very  freedom  tin- 
der God  you  are  suppressing  like  the 
plague,  and  without,  I  dare  say,  intel- 
ligently reading  their  allegedly  anti- 
anti-remarks. 

Wm.  Edward  Cox,  Jr. 

Southern  Pines,  N.  C. 

IS  ED  MIFFED? 

Sir:  In  "Sound  Off"  for  September, 
Mr.  Ed  Batzner  complains  about  the 
auto  unions  getting  their  members  a 
raise.  Could  it  be  that  Mr.  Batzner  is 
non-union  and  miffed  because  he 
doesn't  have  such  advantages?  Or  per- 
haps he  is  well-to-do  and  doesn't  have 
to  worry  about  feeding  and  clothing  a 
raft  of  kids,  while  paying  off  the 
mortgage,  car,  TV,  etc. 

George  A.  Hell 

Rosette,  III. 

PRIDE  AND  JOY 

Sir:  Congratulations  on  your  fine 
article  in  the  September  issue,  "Cham- 
pions are  Made,"  the  story  about  the 
success  of  the  sensational  Caballeros 
f  Continued  on  page  63) 
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Rise  and  shine,  sleepyhead ! . . . 


NORELCO  with  ROTARY  BLADE  ACT/OA/ 


1.  Built  to  shave  according  to  your  beard's 
natural  growth — makes  clumps  and  whorls 
disappear  first  time  over. 

2.  No  whisker  pull.  Norelco's  12  revolving 
blades  shave  off  whiskers  with  the  same 
stroke  as  a  barber's  blade. 

3.  No  skin  irritation,  no  painful  nicks,  no 
matter  how  heavy  your  shaving  touch. 
Norelco's  silver-steel  blades  g-i-v-e  as  you 
bear  down. 

4.  Face  needs  no  break-in  period.  Exclu- 
sive skin-stretcher  upends  each  whisker, 
gives  you  great  shaves  from  the  very  first. 

5.  No  repair-shop  blues.  Lubricated  for 
life.  Self-sharpening  blades.  Self-starting 
brush  motor. 

6.  Easiest  shaver  to  live  with.  Quietest  of 
all  4  leading  shavers.  Designed  to  fit  the 
hand.  Cleans  in  a  jiffy. 


For  feminine  grooming  —  the  Lady  Norelco 
electric  razor  (Model  SC  7767). 

For  outdoor  men  —  the  Norelco  Sportsman 
battery  electric  shaver  (Model  SC  7750). 


Here's  why  Rotary  Blade  Action  has 
made  Norelco*  the  largest-sellingelec- 
tr/c  shaver  in  the  world — fastest-grow- 
ing shaver  in  the  U.S. 


All  other  electric  shavers 
shave  you  like  this;  as  if 
your  whiskers  grew  in 
rows  like  corn. 

Only  NORELCO  shaves 
you  like  this:  the  way  your 
whiskers  really  grow. 


15  doy  FREE  home  trial.  No  obligation.  Offered 
by  most  dealers.  Norelco's  a  great  gift,  too! 


95 


oreico 


Rotary  Electric  Shavers 


$24 


AC/DC 
Model  SC7759 


*Known  as  PHILISHAVE  in  Canada  and  throughout  the  rest  of  the  free  world 

NORTH  AMERICAN  PHILIPS  COMPANY,  INC.,  100  E.  42nd  St.,  Hew  York  17.  N.  Y.  Other  products:  High  Fidelity  Radio 
Phonographs,  Research  and  Control  Instruments,  Electron  Microscopes,  Medical  X-ray  Equipment,  Electronic  Tubes  and  Devices. 


up 


to  electric 
shaving's 
first 
basic 

improvement 
in  21  years! 


's  like  having  your  own 
ersonal  barber! 


TELEPHONE  MEN  GO  TO  WORK  BY  BOAT  to  speed  drying  of  equipment  in  the  telephone  exchange 
at  Putnam,  Conn.,  where  service  was  provided  by  temporary  switchboard  on  higher  ground. 
In  Stroudsburg,  Pa.,  linemen  and  operators  were  flow  n  in  helicopters  over  rampaging  waters. 

The  Deluge  of  Diane 

Hurricane  floods  emphasized 
the  value  of  the  telephone 
and  the  teamwork  of  tele- 
phone people  in  emergencies 

Seldom  lias  a  water-borne  disaster 
struck  with  more  concentrated  fury 
than  the  floods  of  Hurricane  Diane, 
which  hit  several  eastern  states. 

"I  never  saw  anything  so  terrifying 
in  my  life  as  when  that  river  came 
down,"  said  the  telephone  manager 
in  Winsted,  Connecticut. 

Out  of  the  havoc  of  the  floods  have 
come  countless  stories  of  courage  and 
the  good  American  spirit  of  helping 
one  another  in  times  of  trouble. 

Among  them  are  heart-warming 
tributes  to  the  telephone  men  and 
women  who  kept  service  going  and 
worked  so  hard  to  restore  it  wherever 
lines  had  been  washed  out.  Together 
with  the  Red  Cross,  Salvation  Army, 
National  Guard,  Civil  Defense  work- 
ers and  all  their  neighbors  in  the 
stricken  communities,  they  did  their 
part  in  the  tremendous  job  of  rescue 
and  restoration. 

BELL  TELEPHONE  SYSTEM 
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OUTRACING  THE  FLOODS.  Radio  telephone 
service  was  set  up  at  strategic  points  before 
floods  reached  peak.  Man  in  car  makes  emer- 
gency call  while  Mayor  Moule  of  Phillips- 
burg,  N.  J.,  and  telephone  man  stand  by. 


Many  former  telephone  operators 
and  those  off  duty  reported  back  to 
their  jobs.  Trained,  experienced  crews 
from  the  telephone  companies  and 
Western  Electric  moved  in  fast  with 
equipment  and  supplies  and  worked 
'round  the  clock. 

Disaster  comes  suddenly.  But  wher- 
ever it  strikes  you  can  depend  on  tele- 
phone people  to  do  everything 
possible  to  provide  you  with  tele- 
phone service. 


cor|ner 


"NON-CONFORMISTS 


WE  WONDER  how  many  people 
have  noticed  the  increasing  use  of 
rlie  word  "conformity"  by  characters 
who  modestly  refer  to  themselves  as  "in- 
tellectuals." To  such  people  conformity 
is  an  evil  thing,  and  they  pride  themselves 
on  being  "non-conformists,"  which  is  a 
loose  term  covering  the  political  spectrum 
from  the  Stalin  brand  of  bolshevism  to 
the  diluted  variety  that  is  peddled  on  so 
many  campuses. 

From  their  posturings,  it  is  obvious 
that  these  "non-conformists"  look  upon 
themselves  as  daring  swashbucklers,  not 
bound  by  tradition,  mores,  or  even  com- 
mon sense.  However,  all  this  becomes 
highly  ridiculous  when  you  realize  that 
these  people  are  the  greatest  little  con- 
formists in  the  world.  Like  so  many  sheep 
they  follow  unthinkingly  the  various 
messiahs  who  preach  a  brave  new  world. 
And,  being  true  conformists  at  heart, 
they  look  for  conformity  in  others.  If  you 
doubt  this,  notice  what  happens  when 
anyone  dares  to  challenge  their  concepts. 
To  take  a  specific  case,  have  you  ever 
heard  of  a  college  student  challenging  a 
professor  spouting  the  communist  party 
line  or  selling  socialism?  It  has  happened, 
of  course,  but  it  is  about  as  foolhardy  as 
stepping  on  a  copperhead  or  a  cobra. 


DEVIL'S  ADVOCATE 


STILL  HAMMERING  away  at  the 
idea  that  it's  a  shame  and  a  disgrace 
for  congressional  investigating  commit- 
tees to  look  into  the  activities  of  subver- 
sives, The  New  York  Times  a  few  Sun- 
days ago  featured  a  real  tear-jerker  on 
the  front  page  of  its  amusement  section. 
Penned  by  Brooks  Atkinson,  it  dripped 
salty  tears  for  the  Fifth  Amendment 
theater  folk  who  had  starred  recently  be- 
fore Congressman  Walter's  committee. 
Rumbled  Atkinson:  "Over  the  last  five 
years,  in  fact,  Congressional  committees 
have  weakened  the  moral  health  of  the 
country.  They  have  provoked  Americans 
into  distrusting  Americans.  They  have 
spread  fear,  discord  and  suspicion;  and 
one  of  them  has  just  raised  doubts  in  the 
public  mind  as  to  tire  loyalty  of  the 
theatre." 

Still  another  committee,  headed  by 
Senator  Eastland,  not  long  ago  exposed 
the  existence  of  a  communist  cell  made 
up  of  employees  of  The  New  York 
Times,  raising  doubts  about  something 
else.  And  maybe  that's  what  all  the  shoot- 


ing  is  about.  Certainly  it  is  not  an  un- 
reasonable theory  as  to  why  the  Times  so 
hysterically  tries  to  discredit  investigating 
committees  and  acts  as  devil's  advocate 
for  so  many  of  the  subversives  embar- 
rassed by  them. 


WELCOME,  BOLOS! 


NOW,  while  certain  segments  of  the 
American  public  are  having  an  emo- 
tional binge  over  the  Soviets,  we  are 
being  told  that  we  can  expect  thousands 
and  tens  of  thousands  of  Sovictskis  to 
visit  us  soon.  Naturally,  these  visitors  will 
be  laborers  and  peasants  on  holiday,  not 
inquisitive  engineers,  members  of  the 
secret  police  and  commissars,  and  natur- 
ally we'll  have  to  go  all  out  to  make  them 
love  us. 

But  what  about  Americans  going  to 
Europe?  Let's  be  a  little  more  careful 
now  than  we  were  when  Edward  R. 
Murrow  was  a  factor  in  the  tours-to- 
Soviet  Russia  business  back  in  the  thirties. 
Instead  of  sending  a  lot  of  impression- 
able college  professors  this  time,  let's  send 
working  people.  They'd  doubtless  make 
a  better  impression  abroad  than  some  of 
those  who  have  represented  this  country 
in  the  past. 


ALL  THINGS  CONSIDERED 


AN  EXCELLENT  summation  of  the 
L  life  and  times  of  atomic  bomb  scien- 
tist J.  Robert  Oppenheimer  appeared  not 
long  ago  in  the  Washington  Star,  in  a 
letter  written  by  former  Rep.  Thomas  L. 
Blanton  of  Texas: 

"Dr.  J.  Robert  Oppenheimer  lias  ad- 
mitted all  of  the  following: 

"That  he  belonged  to  several  Commu- 
nist-front organizations;  that  he  contrib- 
uted about  $100  monthly  to  them;  that 
he  loved  and  wanted  to  marry  the  noted 
Communist,  Dr.  Jean  Tatlock,  until  she 
died;  that  he  did  marry  a  Communist  who 
was  the  ex-wife  of  the  noted  Communist 
Joseph  Dallet;  that  his  brother  Frank 
was  a  Communist;  that  his  brother's  wife, 
Jackie,  was  a  Communist;  that  he  and  his 
wife  attended  a  meeting  in  the  home  of 
Communist  Haakon  Chevalier  at  which 
Communist  functionary  William 
Schneiderman  tried  to  explain  'party 
line';  that  he  had  no  objection  to  ex- 
Communists  working  in  Los  Alamos  as 
it  was  hard  to  recruit  able  scientists  for 
this  bomb  project;  that  Communist 
Chevalier  at  the  behest  of  a  Soviet  Em- 
bassy representative  requested  informa- 
tion for  the  use  of  Soviet  scientists,  which 
sounded  terribly  wrong  to  him,  and  he 
regretted  not  having  reported  the  inci- 
dent promptly,  and  that  he  recommended 
against  an  all-out  H-bomb  program. 

"Yet,  some  individuals  criticize  Presi- 
dent Eisenhower  for  suspending  him." 

It  could  be  that  Edward  R.  Murrow 
was  ignorant  of  the  foregoing  when  he 
starred  Oppy  on  one  of  his  "See  it  Now" 
TV  shows,  but  all  things  considered  it's 
probably  just  as  well  that  the  public  is 
no  longer  subjected  to  this  particular  TV 
series. 

Unfortunately,  the  film  version  of 
Murrow's  show  is  still  circulating,  cour- 
tesy of  the  Fund  for  the  Republic. 


N  ational  automotive  statistics  show  that  a  very  high  percentage  of  cold 
weather  "stalls"  are  caused  by  battery  deficiencies,  with  faulty  battery 
cables  the  chief  trouble  maker.  Are  the  cables  on  your  car  starving  your 
battery  .  .  .  preventing  full  flow  of  electric  current  which  will  make  your 
car  hard  or  impossible  to  start  in  cold  weather?  Remember,  your  car 
can't  function  as  it  should  unless  your  battery  delivers  its  full  capability 
to  the  entire  electrical  system.  Faulty  battery  cables  are  BIG  trouble 
makers. 


/ 


Have  your  Bowes  Dealer  check  your 
battery  cables  now  .  .  .  play  it  safe. 
If  your  cables  are  faulty  (and  about 
50%  are)  ask  him 
to  install  the 


Hew 


TERMINAL 
BATTERY  CABLES 

The  first  genuine  improvement 
in  battery  cables  in  more  than 
a  decade.  No  bolts  or  nuts  to 
corrode.  Guaranteed  for  the  life 
of  your  car  and  guaranteed  to 
provide  the  full  capacity  of  your 
battery  at  ALL  TIMES. 


This  radical  improvement  in  Battery 
Cable  Terminals  will  make  old  style, 
trouble  making  bolt  and  nut  type  ter- 
minals obsolete.  Bowes  Tension- Lock 
Terminal  is  engineered  to  fit  snugly 
and  securely  under  internal  tension  of 
a  heavy  duty  tempered  spring  steel  clip 
die-cast  into  noncorrosive  terminal,  as- 
suring constant,  perfect  contact,  yet  is 
quickly  and  easily  applied  or  removed 
with  special  reverse  pliers. 


BOWES  "SEAL  FAST"  CORP..  INDIANAPOLIS  7.  INDIANA  •   HAMILTON,  ONTARIO,  CANADA  •   LONDON,  ENGLAND 
BOWES  PACIFIC  CORPORATION,  RIVERSIDE,  CALIFORNIA 
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STORM 
WINDOW 

protects  your  family 
...  all  winter . . . 

No  Nails 
No  Hooks 

• 

No  Screws 
No  Tools 

JUST  PRESS  ON  -  That's  all! 

Now . .  .Storm  Windows  need  not  cost  up  to  $14.00. 
The  world  famous  REYNOLDS  ALUMINUM 
people  have  developed  this  light  weight  flexible 
product  that  seals  out  wintry  blasts  for  as  low  as 
49%  cents  a  window!  Imagine— for  pennies  you 
can  insulate  'most  ANY  room  in  your  home!  This 
storm  window  is  as  transparent  as  glass  yet  can't 
peel,  chip,  shatter  or  rattle!  Weighs  less  than  Vio 
of  the  lightest  glass  windows  developed— yet  it  has 
the  tensile  strength  of  over  a  TON  per  square 
inch!  Crystal-clear,  yet  flexible  like  rubber!  Not 
affected  by  snow,  sleet,  rain  or  dampness— because 
it's  100%  waterproof.  Won't  crack  at  even  53 
degrees  BELOW  FREEZING.  Use  and  re-use 
YEAR  AFTER  YEAR  for  winter  comfort  and 
protection. 

INSTALL  IN 


5  MINUTES 

No  nails,  hooks,  screws  or 
tools.  Just  cut  to  fit  window 
(any  shape)  then  press  on 
special  Adheso  border.  That's 
all!  No  hard  work  no  broken 
glass.  Simple!  Easy-a  child 
can  do  it.  Cleans  easily  with 
damp  cloth,  too!  At  winter's 
end,  fold  away  like  cloth  for 
next  year. 

No  wonder  so  many  home  owners,  hospitals,  churches 
use  this  tried  and  true  REYNOLDS  METALS 
product-over  2,000.000  sold  last  year!  A  36"  x  432" 
TRANS-KLEER  kit— 108  sq.  feet,  enough  for  10 
windows  of  10.8  sq.  feet-complete  with  Adheso 
Border  is  $4.95,  just  49>Atf  a  window!  10  glass  win- 
dows would  cost  $79  to  $160-you  save  a  terrific 
sum  on  purchase  and  on  fuel  savings!  Play  safe- 
order  NOW  on  trial.  REYNOLDS  METALS  can 
produce  only  so  much-no  more.  Act  fast,  mail 
coupon  now.  Enjoy  new  comfort,  feel  the  differ- 
ence-even test  with  thermometer.  Then,  if  not 
convinced,  your  $4.95  comes  back!  Only  2,500,000 
can  be  made  this  year— and  demand  is  going  up! 
Avoid  disappointment!  RUSH  COUPON  TODAY! 


Lift  Border 
for  Airing 


THORESEN'S,  Dept.  1 58-M-47 

352  Fourth  Avenue,  New  York  10,  N.  Y. 

nusH  Kits  Trans-Klcer  measuring  108  sq.ft.  (10 

windows  averaging  10.8  sq.  ft.  each),  with  Adheso  Border 
on  7  day  trial — money  back  guarantee. 
O  Payment  Enclosed.  Send  Prepaid. 
□  Send  CO  D.  plus  postage. 

CHECK  AMOUNT  DESIRED 
O  1  KIT  (108  sq.  ft.)  for  10  windows  —  4.95 
a  2  KITS  (21G  sq.  ft.)  for  20  windows  —  8.95 

Name  


Address  

City  State. 


Outlook 

A  NEWSCAST 


FOR  YOUR  PERSONAL  ATTENTION 

As  U.  S.   homes  lean  ever  more  on  ELECTRICITY,  more 
people  are  thinking  about  owning  an  auxiliary  gasoline  gener- 
ator to  make  current  when  power  is  knocked  out.     What  do 
you  need  and  what  does  it  cost? 

Think  in  terms  of  a  3,  000-watt  generator  as  basic  for 
the  home.    It  will  give  light,   keep  oil  furnace  and  refrig- 
erator  going,   and  also  let  "average"  appliances  be  used, 
one  at  a  time.     3,  000-watt  generator,   installed,   is  $350 
to  $400. 

Big  users  of  juice,   such  as  electric  range,   may  require 
you  to  go  to  4,  000  or  more  watts.   Cost  then  passes  $600. 

Saving  is  not  much,   but  use  is  severely  limited,   if  a 
generator  under  3,000  watts  is  used  for  home  current. 

Trend  in  RECORDING  TAPES  is  to  pack  more  length 
on  standard  size  reels,   give  more  playing  time  on  same  old 
spool.    3M  recently  offered  a  7 -inch  reel  that  upped  "stand- 
ard" length  from  1200  to  1800  feet.     Now  comes  Reeves 
Soundcraft  with  a  superthin  tape  on  Mylar  polyester  base 
that  has  2400  feet  on  7-inch  reel  -  double  old  standard. 


OKINAWA  VETS:  One  of  Army's  big  series  of  WW2  his- 
tories is  "Okinawa,  The  Last  Battle."  529  terrific  pages. 
$8.50  and  worth  it  if  you  have  it.   Sup't  of  Documents,  U.  S. 
Gov't  Printing  Office,  Washington  25,  D.  C.    sells  it. 


MILDER  WINTERS  and  shift  of  TROPICAL  STORMS 
northward  in  U,  S.   are  caused  by  retreat  of  polar  ice  and 
polar  air,   with  tropical  ocean  currents  and  air  in  pursuit. 

Best  guess  is  that  present  warming  up  is  part  of  very 
long  term  trend:  will  continue  (with  year-to-year  ups  & 
downs)  and  perhaps  pick  up  speed.  As  warming  continues, 
more  shifts  in  storm  tracks  will  bring  yet-unseen  climate 
changes  across  the  country  and  in  Canada.  Possibility  of 
warmer,  wetter  winters  in  Central  &  North  Central  States, 
over  long  range.     Atlantic  feels  warming  most  now. 

Trend  to  warmer  has  long  been  under  way.  Average 
temperature  in  NY  City  over  10-yr.   period  just  ended  was 
3.23    higher  than  in  10-yr.   period  ending  70  years  ago. 
Rise  was  fairly  steady  over  80  years,   but  biggest  jump 
happened  last  10  years  when  NY  average  (1945-54)  was  up 
1.33    over  1935-44.     That  rate  continued  (unlikely)  would 
give  NY  the  average  temperature  of  Jacksonville,  Fla.  in 
100  years. 


Ninety-eight  COMICS  titles  quit  publication  between  July 
1954  and  July  1955.     Dropped  titles  include  such  as  "Cham- 
ber of  Chills,  "  "Horror  from  the  Tomb,  "  "Fantastic  Fears.  " 

New  titles  include  such  as  "Annie  Oakley,  "Davy  Crock- 
ett, "  "Space  Cadet.  " 

Biggest  factors  in  big  change:  (1)  Action  by  protesting 
citizens'  groups,  (2)  Self-policing  response  by  comics  industry 
via  its  own  Code  Authority. 
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Downright 
startling ! 


..•the  power  you  get  with  ^ — — 

specif  Wenirf  <^         a„  *,s  »  •  «*  ,  „(,s  eect  Ul  £ 

ol   ,s>  ■T«K0D    ^ 

The  t«an  1  ^  "   / 


TEXACO  DEALERS  in  all  48  states 

Texaco  Products  ore  a/so  distributed  in  Canada  and  Latin  America 


TUNE  IN  .  .  .  TEXACO  STAR  THEATER  starring  JIMMY  DURANTE  on  television,  Saturday  nights,  NBC. 


COMPANY 


BY  THE  PRESIDENT  OF  THE  UNITED  STATES  OF  AMERICA 


v  ateful  nation 

f+tine  that  a  gr       mage  to 

*  ^  ^l^AS  the  Congress  PcalUng 
on  Jnne 


S6t  aSi^o  have  io-f  £rSe°e;om;  and 
-tera?our  her^ge  ol  Jre  concurrent  ^  q{ 

o  preserve  our  sS  passed  e   bser  n 

on  June  4,  jf^e  anniversary  oi      monies  ^ 
^°rld    t  approved  May  £   ^  should  be 

in  an  act  apP         .  nouday  ^ 


,n  Jnne       *-    he  anniv^ -  -    cerenw»~  "  v    ^at  ^u'~  ice 
.^er       ^  approP-f9e38  (  52  Stat.  3^  aS 
*°rld    t  approved  ^  should  be 

;nanactapP  ^holiday  g54 
task°f  .,._n0ropriate  of 


crificed  to  PreS^renduring  pe"*'  Government 

-reassess**1 — 


rrange  for  **  a  P  rans  Dw.  haii<J  ^ 

^ttcb^gsoo  Ihave  hereto  ^"^.d. 

WHEREOF,  *         America  to  »ugust, 

^of-one^e, 
and  eigbtietb. 


.  I     s  \  m^^W  jr  w.—  in 

Inside  the  railroad  car  where 
the  WWl  Armistice  was  signed. 


On  board  the  Missouri  as  Jy| 
General  MacArthur  signed 
the  Japanese  surrender. 


German  and  Allied  representatives 
at  Reims  where  Germany  uncondi- 
tionally  surrendered   in  VVVV2. 

11 
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By  dr.  e.  v.  rothkirch 


ink!"  proclaims  the  little  woman, 
deploring  the   neglected  trophies 
gathering  dust  in  a  remote  corner. 
"Valuable   souvenirs!"   he  protests, 
when  reminded  of  their  presence. 

She  could  be  right,  but  the  odds  are 
that  his  sentiments  are  nearer  the  truth. 
Like  hundreds  of  thousands  of  ex-serv- 
icemen who  sent  and  brought  home 
wartime  souvenirs,  he  may  be  harboring 
a  miniature  gold  mine.  His  half-forgot- 
ten collection  in  a  corner  of  the  base- 
ment, attic,  or  a  closet  might  well  in- 
clude items  for  which  there  exists  a 
definite,  gilt-edged  demand,  and  for 
which  good,  hard  cash  is  paid.  Collect- 
ing medals,  decorations,  and  other  war- 
time accouterments— an  old,  established 
hobby  in  Europe  and  England  —  has 
blossomed  into  existence  in  this  coun- 
try, and  many  veterans  have  turned 
wartime  souvenirs  into  cash  through 
this  relatively  new  but  ever-expanding 
market. 

Some  time  ago  I  was  able  to  be  of 
service  to  a  buddy  in  distress,  a  veteran 
of  the  34th  Division  who  was  hard 
pressed  for  ready  cash  to  meet  an 
emergency.  When  he  told  me  of  his 
plight,  I  asked,  "Do  you  have  any  war- 
time souvenirs  stashed  away?" 


Joseph  B.  Stack,  noted  New  York 
dealer,  goes  over  an  impressive 
collection  of  coins  and  medals. 


This  collection  contains  several  decorations  of  great  historic  interest.  Number  1 
is  the  Star  of  the  Grand  Cross  of  the  Iron  Cross,  once  owned  by  Field  Marshal 
von  Hindenburg  and  worth  $7,500.  Number  2  is  the  same  decoration,  once  owned 
by  Prince  Blucher.  Number  3  is  the  famous  Japanese  Order  of  the  Pawlonia. 


PHOTOS  BY   RUSSELL   C.  AIKENS 


"Oh,  I've  got  a  box  full  of  junk,"  he 
shrugged.  "But  the  whole  lot  can't  be 
worth  more  than  a  double  sawbuck." 
A  careful  check  of  the  battered  box 
produced  1  rare  gold  and  enameled 
medal  that  brought  §250,  11  decorations 
that  totaled  another  $250,  plus  a  Ger- 
man uniform,  parts  of  an  Italian  uni- 
form, and  some  miscellaneous  medals 
and  insignia  that  added  up  to  an  addi- 
tional $250! 

That  amazed  ex-GI  collected  $750 
from  his  "box  full  of  junk." 

While  a  considerable  percentage  of 
the  thousands  of  existing  medals  and 
decorations  are  of  little  value,  a  few 
brought  back  from  Germany,  Italy,  and 
Japan  are  worth  small  fortunes.  There 
are  German  medals  in  demand  today 
worth  well  over  a  thousand  dollars 
each.  Two  examples  that  come  to  mind 
are  the  Gold  Stars  of  the  Iron  Cross. 
These  decorations  are  in  the  form  of 
a  gold-plated  "sunburst"  with  a  black 
Iron  Cross  superimposed  on  the  face. 


You  may  have  brought  home  from  overseas  a  war 
souvenir  worth  a  fortune.  Or  it  may  he  worthless. 


They  were  awarded  only  twice.  The 
first  was  bestowed  on  Field  Marshal 
Prince  Bliicher  by  the  King  of  Prussia 
for  his  part  in  the  defeat  of  Napoleon 
at  Waterloo.  The  second  was  awarded 
to  Field  Marshal  Paul  von  Hindenburg, 
Commander  in  Chief  of  the  German 


Returning  from  the  Pacific,  these  GI's 
flash  their  liberated  samurai  swords. 


Armies  during  World  War  I  and  later 
President  of  Germany.  Hindenburg  is 
known  to  have  had  two  or  three  ex- 
amples. Before  the  war  one  Bliicher 
Star  was  on  display  in  the  military  mu- 
seum in  Berlin.  Hindenburg's  Stars 
were  with  the  rest  of  his  personal  poses- 
sions  at  Neudeck  when  that  part  of 
Germany  was  overrun  by  the  Russian 
armies.  It  has  been  established  that  ap- 
parently authentic  examples  of  both 
Stars  were  brought  to  the  States  by  an 
unknown  American  serviceman  who 
obtained  them  from  a  Russian  soldier  in 
Berlin  in  1945.  These  Stars  have  great 
value.  They  have  not  appeared  on  the 
market  to  date  but  are  in  the  hands  of 
a  New  York  dealer  who  is  not  offering 
them  for  sale.  It  should  be  pointed  out 
that  copies  of  the  Hindenburg  Star  are 
not  uncommon.  They  can  be  easily  de- 
tected because  of  the  relatively  poor 
workmanship.  Nevertheless  they  have 
some  interest  for  collectors. 

While  many  valuable  decorations 
have  been  given  by  ex-servicemen  to 
the  military  museum  at  West  Point, 
there  are  undoubtedly  many  more  en- 
tombed in  someone's  "box  of  junk." 
There  could  be  another  genuine  Hin- 
denburg Star  tucked  away  unrecog- 
nibed.  At  least  two  veterans  made  a 
"killing"  when  they  acquired  the  orders 
and  medals  awarded  Goering  and  von 
Ribbentrop.  It  must  not  be  forgotten 


that  the  old  orders  of  Germany,  dating 
from  before  World  War  I,  sometimes 
passed  into  the  hands  of  American  sol- 
diers as  legitimate  prizes  of  war.  A  little 
investigation  might  reveal  one  of  the 
rare  Bavarian  Orders  of  St.  Hubert,  or 
the  Imperial  German  Order  of  the 
Black  Eagle.  Pieces  of  this  kind  would 
command  well  over  $100. 

The  Grand  Cross  of  the  Iron  Cross, 
although  far  belowr  the  value  of  either 
the  Hindenburg  or  Bliicher  Star,  is  an- 
other piece  worth  money.  The  nazi 
type,  awarded  only  to  the  late  Reichs- 
marshal  Hermann  Goering  during 
World  War  II,  had  its  original  value 
diminished  considerably  when  several 
copies,  all  manufactured  by  the  original 
maker,  were  circulated.  Nevertheless, 
one  was  sold  by  a  New  York  dealer  for 
$250,  and  any  of  its  fellows  will  fit  into 


Much-decorated  von  Ribbentrop,  at  right, 
wears  medals  worth  approximately  $1 ,000. 

a  price  bracket  close  to  that  figure. 

The  average  Iron  Cross  of  first  and 
second  class  variety  will  retail  at  from  1 
to  3  dollars,  depending  upon  condition. 
The  Knight's  Crosses  of  the  Iron  Cross, 
issued  during  World  War  II,  are  worth 
from  $10  to  $25  each  to  the  collector. 

Enameled  orders,  common  in  Central 
Europe  prior  to  the  First  World  War, 
were  still  worn  or  possessed  by  Ger- 
mans during  World  War  II.  Scores  of 
these  orders  were  brought  to  this  coun- 
try by  servicemen,  and  are  now  highly 
regarded  by  collectors  who  will  pay  as 
high  as  $300  for  extreme  rarities  in  gold, 
if  they  are  in  good  condition.  There  are 
enameled  medals  and  orders  from  Rou- 
mania,  Bulgaria,  Poland,  Hungary,  the 
Baltic  States,  and  Italy  worth  $15  and 
upward.  Their  ordinary  silver  or  bronze 
counterparts  bring  from  $5  to  $10. 


Various  Japanese,  Chinese,  and  Man- 
chukuon  pieces  are  quite  rare  and 
prices  ranging  from  $25  to  $50  are  not 
uncommon.  The  fact  that  Oriental 
orders  are  not  too  plentiful  is  somewhat 
balanced  by  the  limited  demand  for 
them.  First-class  Japanese  orders  valued 
at  from  $50  upward  include  the  Order 
of  the  Rising  Sun,  the  Order  of  the 
Chrysanthemum,  the  Order  of  the 
Golden  Kite,  and  the  Order  of  the 
Sacred  Treasure. 

As  the  field  of  collecting  grows  in 
this  country  a  number  of  types  of  med- 
als and  decorations  will  increase  in 
value.  Others  will  hold  steady,  and 
some  will  suffer  a  drop  in  price  if  re- 
strikes  are  issued,  as  in  the  case  of  the 
Grand  Cross  of  the  Iron  Cross,  and  the 
Pour  le  Merite.  The  latter,  originally 
founded  by  Frederick  the  Great  of 
Prussia,  sells  for  $45  in  Germany,  if 
manufactured  in  gold,  and  for  about 
$20  if  made  of  gold-plated  metal,  as 
issued  during  World  War  I.  Copies, 
which  only  experts  can  spot,  are  worth 
but  $10  or  less,  depending  on  condition 
of  the  medal  and  ribbon. 

In  Great  Britain  Victoria  Crosses 
have  brought  prices  of  from  $200  to 
$500.  Many  British  orders  remain  the 
property  of  the  Crow  n  and  are  return- 
able to  the  Crown  after  the  death  of 
the  holder.  Such  orders,  therefore,  are 
extremely  rare  and  highly  prized.  If,  by 
some  stroke  of  fortune,  a  man  has 
brought  home  an  Order  of  the  Thistle, 
an  Order  of  the  Bath,  or  any  of  com- 
parable stature,  he  will  find  a  highly 
remunerative  market  for  his  trophy. 
( Continued  on  page  51 ) 


Hermann  Goering  loved  medals  and 
many  he  once  owned  are  now  to 
be  found  in  the  world's  markets. 


Goering's  $30,000  baton. 
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Why  automobile  manufacturers  are  paying  more  attention  to 
their  limited  editions,  even  though  the  market  is  not  tremendous. 


01.DTIME  detroiters  recall  that  Henry 
Ford  had  a  practical  philosophy  of 
promotion.  He  often  said  that  free 
advertising  w  as  the  very  best  kind. 

A  not  unskilled  press  agent  himself, 
he  won  miles  oi  space  in  newspaper 
columns  simply  by  setting  speed  records 
w  ith  his  cars.  Equally  valuable  to  Ford 
later  on  were  hundreds  of  gentle  jokes 
about  his  .Model  T.  Saks  soared  as  the 
Tin  Lizzie  jokes  snowballed  across  the 
c<  »untry. 

The  Tin  Lizzie's  modern  counterpart 


By  JAMES  C.  JONES 

in  terms  of  the  free  advertising  ii  draws 
upon  itself  is  the  Cadillac,  which  in  the 
postwar  years  has  run  crushingly  over 
competitors  in  sales  and  in  prestige. 

But  there  is  a  suspicion  among  some 
Detroiters  that  the  Cadillac  Era  of 
Prestige  may  be  waning.  That  can't  he 
proved  by  the  sales  figures  (nearly  half 
the  high-priced  cars  sold  in  the  first 
half  of  this  year  were  Cadillacs).  Bur 
competitors  think  Cadillac's  luster  may 
be  fading  slightly.  Their  reasoning:  The 
car  is  becoming  '"common"  because  so 


many  have  been  sold.  The  snob  car 
buyer,  competitors  say,  will  not  stick 
with  Cadillac  forever  when  just  any- 
body with  money  can  Inn  one.  1  he 
postwar  nouveaux  riches,  who  have 
docked  by  the  tens  of  thousands  to 
Cadillac  show  rooms,  are  crow  ding  the 
true  prestige  buyer  out  into  the  service 
garage,  where  no  self-respecting  royalty 
wants  to  be  caught.  The  thinking  is  that 
the  man  who  bins  a  car  because  its 
prestige  rubs  off  on  him,  and  vice  versa, 
may  become  much  more  selective  by 
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Crust 


going  to  a  more  rarely  seen  name  plate. 

Maybe  so.  It's  true  that  the  tone  of 
Cadillac  stories  is  not  universally  com- 
plimentary, whereas  most  of  the  Model 
T  tales  were  affectionate  in  nature. 
Some  stories  are  innocuous  enough 
(one  Texan  to  another,  taking  delivery 
of  a  Cadillac  Eldorado:  "Put  your 
moneyr  away,  ole  buddy-.  You  got  lunch. 
I'll  get  this.")  But  many  others  are 
sharply  cynical  and  bluntly  snobbish, 
hinging  on  the  thesis  that  any  old  slob 
with  dough  can  own  a  Caddy.  That 
smug  attitude,  even  as  evinced  among 
people  who  haven't  enough  ready  cash 
to  buy  a  15-year-old  Plymouth,  may 
give  some  validity  to  competitors'  be- 
liefs that  prestige-seeking  motorists  can 
be  pulled  away  from  the  Cadillac  crest. 

It's  equally  true  that  Cadillac  is  still 
the  car  everybody  talks  about,  compli- 
mentary or  not.  It's  storied  everywhere 
as  a  symbol  of  affluence.  The  name  is 
almost  generic,  popping  up  in  song, 
play  title,  joke,  movie  and  TV  script. 


When  luxuries  such  as  uranium  deposits 
and  movie  queens  are  talked  about, 
Cadillac  gets  mixed  up  in  the  conversa- 
tion too.  You  just  ain't  got  it  made  until 
you're  directing  19  feet  of  Cadillac 
around  the  town. 

Cadillac  since  World  W  ar  II  has 
sought  and  attained  two  goals:  (1)  vol- 
ume leadership  and  (2)  top  prestige 
ranking.  Critics  maintain  that  the  com- 
pany- cannot  long  hold  both  crowns.  Its 
sales  achievements,  they  say,  will  de- 
stroy the  appeal  it  has  for  the  upper 
crust.  Cadillac  management  is  not  wor- 
ried about  this  seeming  paradox. 

"Our  competitors,"  says  M.  E.  Fields, 
assistant  general  sales  manager,  "are 
spending  millions  to  become  as  'com- 
mon' as  we  are.  People  want  to  own 
a  car  that  a  lot  of  other  people  want  to 
own  too.  Anyway,  800,000  Cadillacs, 
more  or  less,  out  of  roughly  50-million 
cars  in  operation  is  not  enough  to  make 
it  common. 

"And,"  he  adds  with  cold  assurance, 


"if  scarcity  alone  was  the  mark  of  suc- 
cess, some  of  our  competitors  would 
have  taken  our  prestige  away  from  us 
long  ago." 

Prestige,  it  might  be  emphasized,  is 
the  secondary  goal.  Cadillac  has  no  de- 
sire to  set  itself  up  in  genteel  poverty. 
The  object  is  to  make  money.  In  so 
doing,  it  may  be  following  part  of  the 
Buick  pattern.  Buick  blankets  the  held 
from  the  medium-low  to  the  high- 
priced  brackets.  In  effect,  it's  building 
a  classless  car  (and  is  competing  against 
Cadillac  .with  more  success  than  any 
other  company).  Cadillac  builds  only 
high-priced  cars,  the  quality,  economy 
of  operation,  durability,  and  top  resale 
value  of  w  hich  are  widely  known  and 
accepted  generally  as  fact.  These  fac- 
tors combined  have  produced  another 
tremendous  advantage:  prestige  leader- 
ship. The  car's  appeal  is  as  universal  as 
Buick's,  but  unlike  Buick,  Cadillac  is 
confined  to  the  high-priced  field. 
(Continued  on  page  53) 
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LUSJTAN1A  SUNK  BY  A  SUBMARINE, 
PROBABLY  1,260  DEAD;  TWICE  TOR- 
PEDOED OFF  IRISH  COAST;  SINKS  IN 
1 5  MINUTES;  WASHING  TON  BELIE  VES 
THA T  A  GRA VE  CRISIS  IS  AT  HAND 


The  United  States  came  close  to  entering 
World  War  I  in  1915,  when  the  Lusitania, 
above,  was  sunk  with  many  Americans  aboard. 


I  WANT  YOU 


OS.  ARMY 

ENLIST  NOW 


James  Montgomery  Flagg's  fa- 
mous recruiting  poster,  above, 
helped  get  the  men  for  the  A.E.F. 


^reat ^Pictures 


Once  in  the  war,  Uncle  Sam  wasted  no  time  in 
getting  to  the  fighting  fronts.  Thousands  of  men 
poured  into   France  on   liners  such   as  this. 


OF  THE 


yreat 


Secretary  of  War  Newton  D.  Baker  drew  the  first  number     United  States  quickly  mobilized  the  biggest  Army  in  its  his- 
16        from  the  goldfish  howl  to  begin  the  World  War  I  draft.  The     tory,  and  millions  of  soldiers  went  overseas  in  the  A.E.F. 


Veterans  who  remember  France's  muddy  roads  will 
agree  that  this  road  was  in  unusually  good  condition. 
This  is  the  7th  Infantry  at  Moulins  on  July  30,  1918. 


Modern  warfare  brought  forth  new  horrors  for  the  fighting  man.  The  intro- 
duction of  poison  gas  in  World  War  I  caused  painful  death  on  the  battlefield. 


The  events  of  the  past  are  too  often 
erased  by  time  and  forgotten.  The 
photographer,  however,  has  captured 
many  of  the  great  moments  of  history 
on  film.  Veterans  of  two  wars  will  find 
their  pictorial  record  on  these  pages. 


A  The  drifting  powder  smoke  and  the  mutilated 
trees  made  the  photo  above  one  of  the  most  dra- 
matic combat  pictures  to  come  from  World  War  I. 


ar  in  the  air  was  something  new  in  1917.  The 
pilots  who  Hew  the  Himsv  aircraft,  left,  set  the  stage 
for  the  gigantic  air  armadas  which  dominated  the 
skies    three    decades    later    in    World    War  II. 


Although  the  fighting  was  over  and  the  Yanks  ► 
wanted  to  go  home,  there  was  still  more  duty  ahead. 
Rfeht,  (he  A.E.F.  stands  a  lonely  watch  on  the  Rhine. 


General  John  J.  Pershing  led  his  troops  down 
the  Champs  Elysees  in  the  Victory  Parade 
which  celebrated  the  end  of  World  War  1. 


The  Armistice,  on  November  11,  1918. 
which  hailed  World  War  I,  was  the 
signal  lor  wild  demonstrations  —  like 
the  one  above  —  throughout  (he  nation. 


The  grim,  tired  faces  of  these  Marines  drinking  coffee  on  a  transport 
reflect  the  hitter  fighting  which  marked  the  battle  for  Eniwetok. 


<  <  oil!  IIIIM-ll  ) 


GREAT  PICTURES  of  the  GREAT  WARS 


This  picture  of  dead  American  soldiers  on  the  beach  at 
Buna  was  one  of  the  first  to  show  World  War  II  casualties. 


oil  refineries  in  August.  1943,  was  costly  to  the  Army  Air  Forces.  ol  supplies  and  equipment  on  the  Normandy  beachhead. 


This  "victory"  parade  brought  few  smiles  from  the 
troops  parading  through  Paris.  The  men  knew  they 
were   moving  through   the  city  to  another  battle. 


D-Day.  American  troops  go  ashore  on  the  "Easy  Red"  sector  ol  Omaha 
Beach.  By  the  end  of  the  first  day*s  fighting,  two  divisions  had  suffered 
3,000  casualties.   Other  troops  landed  to  the  right  on  Utah  Beach. 


The  U.S.S.  West  Virginia,  above,  was  one  of  the  six  battleships  sunk  at  Pearl  Harbor 
on  December  7, 1941,  in  the  Japanese  attack  which  brought  the  U.S.  into  World  War  II. 


One  great  photo  of  World  War  II  shows 
the  Marines  raising  the  flag  on  Iwo  Jima. 


"I  shall  return."  General  MacArthur's  stirring  oath  was  fulfilled  The  capture  of  the  Reniagen  Bridge  before  the  Germans  could 

in  1914  when  he  waded  ashore  at  Leyte  Island  in  the  Philippines.  destroy  it  gave  U.S.  troops  a  bridgehead  across  the  Rhine. 


Men,  ships,  and  supplies  were  jammed  up  on  the  beach  at  Iwo  Jima.  The  profusion  of  equip- 
ment helped  the  Marines  dig  the  desperate  enemy  out  of  his  strongholds  and  take  the  island. 


Marines  take  a  breather  during  a 
lull  in  the  fighting  at  Peleliu  Island. 


Read 


THE 


Instructions 


Nome  manufacturers  take  pains  to  present  clear 
instructions.  Others  make  it  tough  for  users. 


How  to  keep  from  getting  in  trouble  when  you  buy  something  new. 

By  M.  C.  PHILLIPS 


■  n  home  appliance  circles  they  tell  a 
I  story  about  a  woman  who  com- 
plained that  her  new  automatic  re- 
frigerator didn't  make  ice  cubes  as  the 
advertising  promised.  An  investigation 
showed  that  she  had  not  put  any  v  ater 
in  the  refrigerator  trays.  When  this 
oversight  was  brought  to  her  attention, 
she  replied  indignantly,  "Of  course-  I 
didn't  put  water  in  the  trays.  You  said 
it  made  ice  cubes  automatically." 

Another  story  concerns  a  complaint 
that  an  electric  range  wouldn't  work. 
The  housewife  had  pur  the  roast  in  the 
oven,  set  the  timer,  and  waited  in  vain 
for  tlie  meal  to  cook.  However,  she  ne- 
glected to  rui  n  on  the  oven.  Why  not? 
Because,  once  again,  the  advertising  sail) 


that  the  appliance  w  as  entirely  automatic. 

We  frequently  hear  these  days  that 
Johnny  can't  read.  From  the  foregoing 
it  is  apparent  that  Johnny's  father  and 
mother  have  the  same  difficulty.  Or  if 
they  do  read,  it  is  in  a  rather  sketchy 
and  not  fully  comprehending  manner. 
The  tendency  of  many  people  to  over- 
look or  disregard  instructions  is  so  w  ell 
know  n  that  some  manufacturers  suggest 
that  if  their  products  don't  work,  users 
should  just  try  reading  the  instruction 
book. 

One  supplier  of  building  materials, 
recognizing  this,  puts  a  little  sticker  on 
his  product,  designed  to  be  used  by  local 
home  builders.  Using  the  humorous  ap- 
proach he  tells  them:  "We  know  you're 


an  expert,  but  try  doing  it  our  way." 

The  customer's  casual  disregard  for 
or  inability  to  follow  essential  directions 
is  the  subject  of  some  cynical  w  ise- 
cracking  in  various  trades.  Camera  deal- 
ers are  reported  to  believe  that  the  first 
thing  an  amateur  photographer  docs 
w  hen  he  buys  a  new  piece  of  photo- 
graphic equipment  is  take  it  out  of  its 
box  and  throw  the  instruction  sheet 
away.  The  manager  of  a  busy  New 
York  camera  shop,  Aledo's,  deplores  this 
tendency.  He  points  out  that  people 
often  get  good  resulrs  in  spite  of  them- 
selves, but  that  rhey  could  get  more 
pleasure  and  better  results  from  their 
equipment  if  they  would  read  instruc- 
tion books  carefully.  He  suggests  that 
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manufacturers  could  help  by  giving  a 
brief  readable  summary  of  essential 
points  at  the  beginning,  leaving  details 
and  longer  explanations  for  perfection- 
ists who  will  study  the  fine  print  to  the 
end. 

There  has  been  some  attempt  to  give 
people  not  just  instructions,  but  actual 
training.  In  the  do-it-yourself  field  this 
is  done  by  offering  evening  courses  in 
the  use  of  home  workshop  tools  and  the 
techniques  required  in  such  fields  as 
house  painting,  and  home  decorating, 
and  woodworking.  In  fact,  the  trade 
was  quite  jubilant  because  a  series  of 
evening  courses  was  put  on  at  Georgia 
Institute  of  Technology,  with 
manufacturers  and  dealers 
serving  as  instructors. 

Such  a  formal  and  organ- 
ized approach,  however,  is 
not  likely  to  appeal  to  men 
and  women  who  are  inter- 
ested in  doing-it-themselves 
chiefly  as  recreation.  Simpler, 
clearer  instructions  w  ith  em- 
phasis on  safety  are  the  an- 
swer if  the  newly  organized 
industry  is  to  avoid  some 
very  serious  public  relations 
problems.  It  is  important  also 
to  tell  people  how  to  use  a 
power  saw  or  drill  without 
getting  hurt,  for  home  shop 
injuries  are  very  common. 

One  of  the  most  effective 
combinations  of  spoken  in- 
struction, pictures,  and  the 
printed  word  is  put  out  as  a 
phonograph  record  and  pic- 
ture album  for  the  home  handyman.  It  tells  him  how 
to  install  Armstrong  tile  on  his  own  kitchen  floor.  On 
a  78-r.p.m.  record  the  company's  installation  supervisor, 
in  a  pleasant,  clear  voice,  gives  step-by-step  instructions 
which  refer  to  numbered  photographs  in  an  accom- 
panying booklet  w  hich  illustrates  the  steps  he  is  describ- 


ing. Under  the  pictures,  in  simple,  clear 
type,  are  additional  instructions  which 
further  emphasize  the  speaker's  direc- 
tions. The  text  is  kept  to  a  minimum, 
but  is  useful  for  the  beginner  who  wants 
to  go  back  for  a  point  he  may  have 
missed  on  the  record.  Dealers  are  sup- 
plied with  the  kit  for  their  own  use  and 
for  their  customers  who  have  phono- 
graphs that  play  78-r.p.m.  records. 

An  interesting  technique  used  by 
Philco  Company  for  training  purposes 
is  a  combination  film  strip  and  record 
entitled  "Often  It's  the  Cook,  Not  the 
Range."  The  narrator  on  a  long  playing 
record  describes  the  various  things  that 


Deal  with  concerns  that  will  take  the  time 
to  show  you  exactly  how  a  thing  operates. 


interfere  with  the  good  performance  of 
an  electric  range.  Each  point  is  illus- 
trated by  the  film  strip. 

An  attractive,  well-illustrated  book- 
let w  hich  might  be  studied  by  manu- 
facturers interested  in  giving  customers 
clear  instructions  is  Furniture  Restora- 
tion by  Gena  Thames,  published  by 
Cornell  University  (50 f).  It  is  written 
concisely   and   clearly   with  essential 
steps  set  down  in  one-two-three  order. 
The  booklet  makes  removal  of  old  paint 
and  varnish,  renovation  and  repair  of 
wood  surfaces,  and  application  of  new 
finishes  seem  like  a  relatively  simple 
matter.  But  the  introductory  page  wise- 
ly warns  that  refinishing  furni- 
ture does  require  time  and  pa- 
tience. The  illustrations  show  in 
effective  detail  just  how  to  ap- 
ply varnish  remover  and  what 
tools  to  use  to  remove  old,  worn 
finishes.  One  particularly  helpful 
technique  is  the  use  of  pictures 
that  show  the  utensils  required 
and  the  amount  of  the  various 
ingredients  needed  to  make  up 
the  cleaning  solutions,  varnish 
removers,  and  finishes  needed 
for  particular  operations.  Every 
manufacturer  who  has  received 
complaints   that  the  operating 
instructions  for  his  various  ap- 
pliances are  not  clear  would  do 
well  to  have  those  responsible 
for  working  out  such  details 
study  the  Cornell  bulletin's 
technique  carefully. 
No  matter  how  well  directions  for 
use  and  operation  or  for  assembling 
( Continued  on  page  SI ) 


Westinghouse  not  only  makes 
dryer  instructions  foolproof 
but  provides  space  tor  them. 


Armstrong  Cork  Company  offers  a  record  to  help  clo-it-yourselters, 
while  the  Philco  Corporation  has  a  slide  film  about  its  ranges.  ► 


mow  to 


Bowling  has  come  a  long  way  since 
the  day  one  of  the  early  colonists 
added  a  tenth  pin  to  the  game  of 
ninepins,  thus  creating  American 
Tenpins. 

Since  then  bowlers  have  been  try- 
ing for  the  elusive  perfect  game— a  300 
score.  As  a  matter  of  fact,  so  many 
bowlers  try  each  year  that  they  have 
made  bow  ling  one  of  the  most  popu- 
lar of  the  nation's  pastimes. 

Some  of  bowling's  increased  popu- 
larity comes  from  the  improvement  in 
the  bowling  lanes  and  equipment.  One 
such  recent  improvement  was  the  de- 
velopment of  the  Automatic  Pinspot- 
ter,  which  sets  the  pins  and  returns 
the  ball,  all  automatically. 

The  improvement  in  bow  ling  tech- 
niques has  been  another  factor  in  mak- 
ing it  a  more  interesting  game. 
Bowling  champion  James  "Junie" 
McMahon,  w  ho  is  a  member  of  bowl- 
ing's Hall  of  Fame,  demonstrates  on 
these  two  pages  some  points  to  re- 
member when  you  try  for  300. 


In  the  following  pictures,  Mc- 
Mahon shows  the  three  basic  balls 
used  in  bowling  and  the  hand  po- 
sition for  each  at  release.  In  photo 
1:  a  back-up  ball.  In  photo  2  he 
puts  a  straight  ball  —  best  for  be- 
ginners—in  the  1-3  "pocket."  Photo 
:>  shows  the  conventional  curve  ball. 


In  15  years  of  tournament  bowling,  McMahon  has  set  a  record  average  of  206. 


PHOTOS  BY   DONATO  LEO 

AUTOMATIC    I' INS  POTTERS 
COURTESY    AMERICAN  MAI  MINE  AND  FOUNDRY  COMPANY 


In  the  three-step  delivery  the  ball  is  held  low,  and  the  first  step  is  with  the  left  foot. 


The  four-step  delivery  starts  by  stepping  but  with  the  right  foot.  The  ball  reaches  its  peak  on  the  third  step. 


Bowlers  who  use  the  five-step  delivery  generally  start  about  15  feet  behind  the  fold  line  with  the  feet  at  a  slight  angle 
to  the  foul  line.  In  all  three  deliveries  the  ball  should  be  released  with  the  shoulders  parallel  to  the  foul  line. 

Beginners  should  experiment 
with  the  stances  pictured  at  right. 
The  one  shown  in  picture  2  is 
generally  used  with  the  four-step 
delivery. The  crouch  is  usually  em- 
ployed with  a  shorter  backswing. 

Beginners  who  use  the  three- 
finger  ball  should  try  both  the 
open  and  closed  grips,  below. 


MAURICE  J.  KELLY,  8  Church  Place, 
Bellows  Falls,  Vt.,  offers:  "]  have  a  com- 
forting idea  for  sportsmen  who  may  get 
lost  afield.  I  call  it  the  Emergency  Survival 
Kit.  It's  a  simple  plastic  box,  not  much 
larger  than  a  cigarette  package,  containing 
a  compass,  a  whistle,  waterproof  matches, 
four  bouillon  cubes,  fishline  and  hooks, 
chalk,  razor  blade,  water  purifying  tablets, 
aluminum  foil  to  make  a  drinking  cup  or 
cooking  pan.  I  never  hit  the  woods  without 
it.  Make  one  up;  stick  it  in  your  hunting 
jacket.  It'll  bring  peace  of  mind." 


CHARLES  L.  WILLIAMS,  an  ardent 
archery  enthusiast,  of  Box  146,  Groveton, 
Pa.,  tells  us  that  14,775  archers  have  bought 
deer  hunting  licenses  in  his  State  this  year, 
and  that  43  of  the  54  big  bucks  bagged 
with  the  longbow  last  year  were  brought 
down  with  but  one  arrow.  He  suggests  that 
you  rub  linseed  oil  on  your  arrows  to 
w  eatherproof  them  and  keep  them  warp- 
free. 

YOU  WON'T  BELIEVE  it  but  that  hardy 
member  of  our  clan,  the  duck  hunter,  is 
getting  a  bonus  in  hours  afield.  The  Fish 
and  W  ildlife  Service  added  10  to  15  days 
to  the  wildfowl  hunting  season  along  the 
Atlantic,  Central,  and  .Mississippi  flyways, 
where  great  numbers  of  ducks  and  geese 
are  expected.  A  bigger  shape-up  of  ducks 
is  heading  our  way  than  has  been  around 
since  1952.  The  new  regulations  permit 
hunting  within  an  October-l-to-January-15 
framework. 

WE'VE  ALWAYS  been  curious  about  the 
famous  "New  England  log"  made  from 
newspapers.  And  with  the  fall  and  winter 
hunting  season  at  hand,  we  were  pleased 
to  receive  a  terse,  helpful  postcard  on  the 
subject  from  a  non-New  Englander.  E. 
Carlson,  436  Dayton  Avenue,  St.  Paul  2, 
Minn.,  is  our  man. 

"You  make  fire  logs  from  newspaper," 
he  says,  "by  rolling  several  thicknesses 
tightly,  tie,  then  soak  thoroughly  in  w  ater. 
Drain  well,  pound  flat  on  hard  surface,  and 
let  dry.  They  burn  for  a  surprising  length 
of  time.  And  they're  easy  to  carry." 


— —  By  JACK  DENTON  SCOTT  - 

SCOTT-ATWATER  Manufacturing  Co.  of 
2901  East  Hennepin  Ave.,  Minneapolis, 
Minn.,  introduced  its  1956  line  of  outboard 
motors  at  City  Island,  New  York,  on 
August  31. 

The  line  included  six  models,  the  3.6  hp., 
the  5  hp.,  the  7.5  hp.,  the  10  hp.,  the  16  hp., 
and  the  33  hp.  Bail-a-matic,  exclusive  auto- 
matic pow  er  bailer  first  introduced  in  1953, 
is  incorporated  in  the  five  top  horsepower 
models.  So  are  complete  gearshift,  remote 
control  connections,  separate  Stowaway 
fuel  tanks,  snap-off  hood,  twist-grip  speed 
control,  carburetor  drain,  shock  absorber 
propeller,  and  other  important  features. 

All  motors  in  the  Scott-Atwater  1956 
line  are  specially  finished  to  resist  salt  water 
corrosion  and  require  no  flushing  after  salt 
water  use. 

Conventional  starting  models  cost  as 
follows: 

Model  "33,"  $469.50;  Model  "16,"  $355.50; 
10  hp.,  $305.50;  7.5  hp.,  $245.50;  5  hp., 
$219.50;  and  3.6  hp.,  $114.50.  All  prices 
f.o.b.  factory,  Minneapolis. 

Electric  starting  is  available  in  the  tw  o 
largest  motors  at  $90.00  additional. 

For  illustrated  literature  and  further  in- 
formation write  Bob  Ruff,  Scott-Atwater, 
2901   Hennepin  Ave.,  Minneapolis,  Minn. 

THE  TIME  is  coming  when  more  efficient 
policing  of  marine  traffic  will  be  enforced. 
The  worst  offenders  right  now  in  congested 
waters  seem  to  be  teen-age  youngsters 
operating  outboards  recklessly  at  high 
speed.  The  ones  we've  noticed  are  ob- 
viously under  fifteen  years  of  age.  Too 
young  for  automobile  licenses  but  they 
tear  around  creeks,  rivers,  or  lakes  at  top 
speed  with  little  regard  for  the  safety  of 
others. 


OWEN  WAXHAM,  143  South  Fake 
Street,  Fake  City,  Pa.,  has  helpful  news  for 
deer  hunters:  "W  hen  you  leave  camp,  take 
some  newspaper  along  in  your  hunting 
coat.  When  you  get  your  deer,  wrap  your 
gun  in  the  paper  and  place  it  in  the 
cavity  of  the  deer.  This  leaves  both  hands 
free  to  cart  or  drag  the  deer  out  of  the 
woods." 


YOUNGER  READERS  have  a  chance  of 
winning  a  colorful  N.  R.  A.  Rangers  Em- 
blem, which  many  expert  riflemen  proudly 
w  car  on  their  hunting  and  shooting  jackets. 
Drop  a  note  to  the  Sportsmen's  Service 
Bureau,  Sporting  Arms  and  Ammunition 
Manufacturer's  Institute,  801  Second  Ave., 
New  York  17,  N.  Y.,  and  they'll  send  you 
complete  information. 


MARLIN  FIREARMS  has  introduced  two 
new  sporting  rifles  worthy  of  attention. 
The  company  is  marketing  a  new  .22  cali- 
ber, lever-action  repeater  which  is  called 
the  56  Fevermatic.  It's  a  seven-shot,  clip- 
fed  rifle  that  will  handle  all  rimfirc  .22's— 
short,  long,  or  long  rifle. 

The  56  Fevermatic  features  an  extremely 
short  lex  er  throw  of  only  25  degrees  which 
gives  the  shooter  lightning-fast  action  in 
pumping  bullets  at  a  mov  ing  target.  (The 
normal  throw  of  other  automatics  is  90 
degrees.)  The  Marlin  56  Fevermatic  also 
has  the  16-land,  micro-groove  barrel  which 
caused  such  a  sensation  because  of  its  ac- 
curacy when  it  was  brought  out  tw  o  years 
ago.  And  the  receiver  is  tapped  and  drilled 
for  Weaver  Tip-off  mount  and  scope  as 
well  as  Lyman  and  other  receiver  sights 
Retails  for  $48.75  in  Eastern  States,  $49.50 
in  the  West. 

The  second  new  model  brought  out  by 
Marlin  is  the  Model  455  big-game  rifle 
chambered  for  calibers  .2"0,  30/06,  and 
.308.  This  gun  comes  equipped  with  FN 
Mauser  action,  Sako  trigger  mechanism, 
and  micro-groove  barrel.  Retail  price 
$149.95  in  the  East.  Slightly  more  in  the 
West.  Write  to  Roger  Kenna,  President, 
Marlin  firearms  Co.,  11  West  42nd  St., 
New  York  36,  N.  Y.,  for  free  illustrated 
folder  or  more  information. 

BOB  ALLEN,  internationally  known 
shooter  and  member  of  the  All-American 
Trap  Team,  has  just  brought  our  The 
Shooter's  Digest,  selling  for  SI. 00.  This  new- 
idea  in  shooting  magazines  contains  150 
pages,  is  well  illustrated.  Address  Bob 
Allen,  211  Court  Ave.,  Dcs  Moines,  Iow  a. 
( Continued  on  page  50) 


24  •  THE  AMERICAN  LEGION  MAGAZINE  •  NOVEMBER  1955 


Why  Experiment- be  right  the 
first  time  with  Remington 


r 


HALF  SHAVED  in  half  a  minute -mil- 
lions have  witnessed  on  TV  the  removal 
of  a  two  weeks'  beard,  the  fuzz  of  a 
peach  and  the  wiry  bristles  of  a  brush- 
proof  that  Remington  has  no  equal. 


When  you  compare  the  man-size 
Remington  Electric  Shaver  with  shavers 
equipped  with  one  or  two  heads,  you 
can  see  and  feel  why  Remington  is  tops 
throughout  the  world.  All  six  shaving 
heads  on  the  Remington  60  DeLuxe  are 
mounted  on  the  famous  Contour-glide 
principle— a  method  designed  to  let  the 
shaving  heads  do  all  the  work.  The  six 


THE  PERFECT  SHAVE  is  a  close  shave 
—where  the  eyes  see  no  whiskers.  A 
smooth  shave  without  the  annoying 
nicks  and  cuts  or  the  mess  and  fuss  of 
old-fashioned  methods. 


Diamond-Honed  cutting  blades  glide 
smoothly  and  easily  over  tender  skin,  per- 
forming more  than  24  million  cutting 
operations  each  minute.  There  is  one 
sure  way  you  can  be  certain  which  elec- 
tric shaver  is  best  for  you.  Ask  to  take  a 
Remington  home  on  our  14-day  free 
trial  plan  at  most  dealers  and  compare  it 
with  any  shaver  ever  made. 


THROUGHOUT  THE  WORLD  MORE 

Remington 

Electric  Shavers 


ARE  SOLD  THAN  ANY  OTHER  MAKE 
—  MORE   THAN    FIFTEEN  MILLION 


You  will  find  no  preliminary  prepara- 
tion nor  prolonged  scrubbing  are  re- 
quired. The  six  Diamond-Honed  Shav- 
ing Heads  on  the  Remington  60  DeLuxe 
literally  roll  off  your  whiskers  smoothly 
and  effortlessly. 

A  product  of  Kwtttitfftort  wtantL. 

Division  of  SPERRY  RAND  CORPORATION 

SEE  "WHAT'S  MY  LINE" 
AND  "CAESAR'S  HOUR" 
ON  NETWORK  TELEVISION 
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Justimaaii 
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RELAXING  LIKE  THIS 

...every  step you  Me/ 


That's  right  .  .  .  close  your  eyes  .  .  . 
what  a  restful  feeling!  Stretching  out 
in  a  barber  chair  is  one  of  the  simple 
pleasures  every  man  enjoys.  And  with 
your  feet  up  and  relaxed  .  .  .  man, 
that's  comfort! 

Speaking  of  comfort,  take  a  good  look 
at  these  Johnsonian  Guide-Steps. 


They  may  be  just  what  you're  look- 
ing for.  Thousands  of  wearers  have 
found  they  let  feet  relax  .  .  .  walking 
or  resting  .  .  .  because  they're  designed 
to  fit  the  foot  in  action,  a  principle 
based  on  thousands  of  measurements 
of  feet  in  motion. 

You've  probably  noticed  another 


Shown  above  is  Johnsonian  Guide-Step 
Style  No.  8523,  in  tan,  charcoal  brown  or 
black  grain  leather.  Write  for  free  booklet 
and  the  name  of  your  dealer. 


thing,  too.  Johnsonian  Guide-Steps 
have  the  "young  man"  styling  that 
makes  them  a  pleasure  to  look  at 
as  well  as  a  pleasure  to  wear.  And 
note  their  pleasing  price  .  .  . 

just  $095  and  up! 

PRODUCT   OF  ^  E  N  D1C  OH  JOHNSON 

itms  anion 

GUIDE-STEP 


Johnsonian  Jr.  Guide-Steps  also  available  in  some  styles 
ENDICOTT  JOHNSON  CORPORATION 
Endicott  I,  N.  Y.     •     St.  Louis  2,  Mo.     •     New  York  13,  N. 


Convention 


Highlights 


News  in  brief  from  the  37th  National  Convention 
Miami,  Florida,  October  10-13, 


With  standing  commissions  and  committees  meet- 
ing as  early  as  October  6  to  prepare  reports. 
Legionnaires  arrived  earlier  at  Miami  than  at 
previous  Convention  cities. 

Early  arriving  Legionnaires  helped  set  an 
Orange  Bowl  attendance  record— 75,600— at  the 
U.  of  Miami-Notre  Dame  football  game  Friday  eve- 
ning October  7th.  The  Fighting  Irish  won  14-0. 

Heavy  rains  delayed  the  start  of  the  parade 
from  scheduled  4:30  p.m.  until  8:00  p.m.  but 
did  not  prevent  the  Air  Force,  Navy,  and  Marines 
from  displaying  their  latest  planes.  Most  spec- 
tacular in  the  fly-over  were  four  of  the  brand- 
new  F-100's  which  streaked  over  the  city  at  close 
to  the  speed  of  sound.  Also  starred  was  a  KC-97 
tanker  refueling  a  B-47  Stratojet. 

Legionnaires  acquired  a  new  look  in  summer- 
weight  uniforms  at  Miami  this  year.  National 
Emblem  Sales  Division  did  a  land-office  business 
selling  the  newly  authorized  sports  shirts,  availa- 
ble in  gray  or  white,  and  string  ties.  Informal 
uniform  was  a  big  hit  in  85°  heat. 


and  admirals  gave  The  American  Legion  the  low- 
down  on  U.  S.  armed  might  in  numerous 
off-the-record,  closed  door  sessions. 


Legionnaires  who  were  in  the  right  place  at 
the  right  times  could  get  all  sorts  of  "loot," 
from  salt  water  taffy  to  convertibles.  United 
Air  Lines  gave  away  orchids  to  promote  trips  to 
Hawaii  after  the  1956  Convention  in  Los  Angeles. 
The  Departments  of  Arizona  and  New  Mexico  distrib- 
uted thousands  of  magazines  advertising  the  at- 
tractions of  their  respective  States,  and  H.  H. 
Donkersley  Post  19,  Yuma,  Ariz.,  handed  out  cards 
good  for  one  free  drink.  To  collect,  you  have 
to  visit  the  Post  en  route  to  next  year's  Con- 
vention. 


Rain  was  good  for  business  in  at  least  one 
quarter.  Raincoats  and  overshoes  sold  quickly, 
and  one  shoe  store  in  downtown  Miami  reported 
selling  more  rubber  footwear  in  an  hour  and  a 
half  on  parade  day  than  at  any  other  time  in 
the  last  five  years.  A  drugstore  sold  a  thou- 
sand raincoats  by  parade  time,  and  was  hoping 
to  eet  five  hundred  more  to  meet  the  demand. 


Weather  in  Miami  could  best  be  described  as 
"erratic."  High  temperatures  of  the  first  few 
days  made  life  tough  for  contestants  but  good 
for  swimming.  Three  members  of  the  Skokie  Indians 
Post  320,  Skokie,  111.,  keeled  over  at  the  fin- 
ish line  in  the  Senior  Drum  and  Bugle  Corps  Finals. 
One  member  of  the  corps  of  Post  76,  Racine,  Wis., 
dropped  on  the  field  while  competing.  All  the 
casualties  recovered  after  first-aid  treatment. 

New  automobiles  were  in  great  abundance  in 
Miami  and  Miami  Beach  as  leading  car  manufacturers 
placed  glittering  1956  models  at  the  disposal 
of  Department  and  National  officers  for  use  dur- 
ing the  Convention. 

The  National  Chorus  Championship  did  double 
duty  this  year.  The  contest  was  held  at  the  VA 
Hospital  in  Coral  Gables,  giving  VA  patients  a 
chance  to  hear  the  champs— Alonzo  Cudworth 
Post  23,  Milwaukee,  Wis.— successfully  defend 
their  title. 

National  Security  Commission  got  top  level 
briefings  from  the  military.  General  officers 


Many  State  governors  attended.  Legionnaire 
Governor  Joe  Foss  of  South  Dakota,  World  War 
II  Marine  Hying  ace,  led  his  Department's  dele- 
gation in  the  parade  riding  a  horse  borrowed 
from  Miami  Chief  of  Police  Walter  Headley. 

Seagram  Posts  gave  away  four  Ford  Convertibles 
at  a  drawing  held  during  the  intermission  of  the 
Drum  and  Bugle  Corps  Finals.  One  winner— Larry  P. 
Fox,  Post  1,  Memphis.  Tenn.— was  so  busy  talk- 
ing with  his  neighbors  that  he  failed  to  hear 
his  name  called.  He  finally  got  the  word  and 
came  down  on  the  field  to  claim  his  prize.  Other 
winners  were  Lester  Bright,  Post  1,  Denver,  Colo.; 
Glenn  H.  Hallowell,  Post  24,  McConnellsville, 
Ohio;  and  Norman  L.  Schmidt,  Post  3,  Stamford, 
Conn. 

The  newest  and  oldest  organizations  in  The 
American  Legion  family  elected  officers.  The 
Society  of  American  Legion  Founders  re-elected 
General  Lawrence  H.  Whiting  of  Chicago,  111., 
as  its  president.  A  new  affiliate  made  up  of 
women  Legionnaires— the  20&4— elected  Mrs.  Flor- 
ence English,  of  Santa  Monica,  Calif.,  as  its 
first  director. 
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More  than  .35,000  people  were  in  the  Orange 
Bowl  on  Monday  evening  when  the  Drum  and  Bugle 
Corps  Finals  got  under  way  just  as  a  semitropical 
downpour  started.  The  defending  champs— the 
Caballeros  of  Post  199,  Hawthorne,  N.  J.— went 
through  their  routine  in  the  rain.  At  the  end 
of  15  minutes,  with  Caballero  uniforms,  flags, 
and  drumheads  completely  soaked,  the  rain  stopped. 
The  corps  went  back  to  their  hotel  to  change 
clothes  and  drums,  and  returned  for  the  closing 
retreat  ceremony  dressed  in  T-shirts,  khaki  slacks 
and  Legion  caps  to  discover  they  had  placed  fourth. 

Department  of  Maine  sent  down  a  load  of  luscious 
lobsters  in  seven  hogsheads.  The  crustaceans  were 
served  up  at  a  dinner  at  Past  National  Commander 
John  Stelle's  home.  The  guests  were  Past  National 
Commanders,  National  officers  and  1945-46  and 
1954-55  National  Committeemen,  Department  Com- 
manders and  Adjutants.  The  lobsters  required  700 
pounds  of  ice  to  keep  them  alive  until  cooked. 

More  than  one  Legionnaire  motorist  expected 
a  traffic  ticket  when  a  police  car  or  motorcycle 
pvdled  alongside.  In  many  cases,  there  was  no  cause 
for  alarm.  The  place  was  alive  with  State 
troopers  from  all  parts  of  the  country,  escort- 
ing their  governors  and  State  officials. 

The  members  ot  the  Auxiliary,  meeting  in  the 
Municipal  Auditorium  in  Miami  Beach,  did  their 
usual  excellent  job  of  decorating  and  staging 
in  the  sparkling  new  auditorium.  Those  fortunate 
enough  to  have  attended  it  reported  that  the 
States  Dinner  was  the  best  ever  held.  Some 
1,600  guests  attended. 

Sodden  spectators  at  the  parade  who  wondered 
how  the  many  floats  had  managed  to  stay  gay  and 
colorful  despite  a  daylong  rain  discovered  that 
science  was  responsible.  Plastic  covers,  big 
enough  to  cover  the  floats  and  yet  so  light  that 
they  didn't  damage  the  fragile  decorations,  kept 
the  floats  dry  until  parade  time.  Drum  corps 
and  bands  also  used  the  ever-present  plastics 
to  protect  drum  heads  and  uniforms  from  the  rain. 

Crowd  pleasers  in  the  parade  were  the  elaborate 
floats.  Department  of  Wisconsin  float  got  applause 
and  laughter  when  it  went  by  reviewing  stand  in 
driving  rain  featuring  a  drenched  model  on  water 
skis,  standing  above  a  sign  reading  "Water  Sports." 

While  rain  raised  Cain  with  parading  units  and 
floats,  damage  was  far  less  than  in  1948.  Marchers 
lliis  time  were  forewarned  and  carried  protective 
coals.  In  '48  torrential  downpour  caught  marchers 
by  surprise  and  ruined  unilorms  and  equipment  which 
cost  hundreds  of  thousands  of  dollars. 

One  of  the  first  floats  to  appear  in  tire  parade 
was  one  carrying  National  Commander  Seaborn  P. 
Collins'  personal  plane  in  which  he  flew 
133,000  miles  to  makes  450  official  visits  during 
his  term  ol  office. 


The  most  famous  hotels  of  Miami  and  Miami  Beach 
w  ere  headquarters  for  Department  delegations. 
Legionnaires  were  quartered  from  Bal  Harbour  on 
the  northern  end  of  Miami  Beach  to  Key  Biscayne— 
two  islands  and  several  miles  south.  National 
Commander  Collins,  who  arrived  with  his  family 
two  weeks  before  the  Convention,  got  a  brief  pre- 
convention  vacation  at  the  Key  Biscayne  Hotel. 
The  same  hotel  was  also  the  stopping  place 
for  Secretary  of  State  John  Foster  Dulles  when 
he  came  to  address  the  Convention. 

Rain  kept  the  37th  National  Convention  from 
setting  any  records  but  the  figures  were  still 
impressive.  The  parade  lasted  4%  hours  and  had 
some  20,000  marchers.  Crowd  was  estimated 
at  120,000  spectators.  Nearly  50,000  Legionnaires, 
of  whom  3,164  were  delegates,  attended  the  Con- 
vention. 

The  Legionorama,  a  combined  circus,  variety 
show,  and  fireworks  display  which  had  everything 
from  chimps  to  the  Goldwyn  girls,  ran  into  bad 
weather.  Scheduled  originally  for  Wednesday 
evening  in  the  Orange  Bowl,  the  show  was  post- 
poned until  Thursday.  The  big  show  was  sponsored 
by  the  United  Brewers  Foundation,  and  featured  Hal 
March,  master  of  ceremonies  of  "The  $64,000 
Question"  TV  show  as  emcee  and  singer  Marion 
Marlowe. 

Veterans  got  to  see  lots  of  stars  on  the  shoulders 
of  admirals  and  generals  during  the  course  of  the 
Convention.  Among  the  ranking  officers  who  were 
present  were  Lieutenant  General  James  M.  Gavin, 
USA;  Rear  Admiral  Harry  Sanders,  USN;  Major 
General  Robert  E.  Hogaboom,  USMC;  and  General 
Thomas  D.  White,  USAF. 

The  American  Legion  National  Child  Welfare 
Foundation  gave  $16,000  to  the  National  As- 
sociation for  Retarded  Children  and  lesser  amounts 
to  two  other  groups,  and  earmarked  $1,666.67  for 
scholarships  for  children  of  men  killed  in  the 
China-Burma-India  Theater  in  World  War  II.  The 
awards  totaled  $24,607. 

Ballantine  Breweries  which  sponsored  a  member- 
ship campaign  used  by  many  Departments 
during  the  past  year  received  official  recognition. 
National  Commander  Seaborn  P.  Collins  presented 
a  plaque  to  John  E.  Farrell,  vice-president  of 
P.  Ballantine  &  Sons. 

Three  governors— Johnson  of  Vermont,  Collins 
of  Florida  and  Clement  of  Tennessee— made  up 
a  forum  which  discussed  national  affairs  lor  a 
nationwide  broadcast  with  Hardy  Burt  as  moderator. 
Scene  of  the  broadcast  was  the  Music  Room  of  the 
fabulous  Fontainebleau  Hotel.  All  three  gov- 
ernors, incidentally,  are  Legionnaires.  The 
Fontainebleau  also  served  as  headquarters  for  the 
Department  of  New  York. 

Next  year— on  to  California  for  the  3Sth 
National  Convention  in  Los  Angeles. 
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NO  AMERICAN  LEGION  CONVENTION 
IN  RECENT  YEARS  FACED  SO  MANY 
MAJOR  CONTROVERSIAL  ISSUES 


The  business  meetings  <>l  the  37th  Na- 
tional Convention  <>l  The  American 
Legion  at  Miami.  11a.,  Oct.  10-13, 
1955,  had  been  advertised  months  in  ad- 
vance as  being  loaded  with  controversy 
and  excitement.  Fireworks  on  the  floor 
of  the  Convention  were  expected  on  such 
matters  as: 

(1)  The  United  .Nations  and  UNESCO; 
(2)  Relations  between  The  American 
Legion  and  the  40  &  <S:  (3)  General  pen- 
sions for  veterans  based  upon  age  alone, 
and  (4)  the  Fund  for  the  Republic  and 
other  tax-exempt  foundations. 

They  were  the  most  publicized  p re- 
Convention  questions,  although  in  lact 


View  of  stage  as  37th  Nat'l  Convention  met  at  Bayfront  Auditorium,  Miami. 


Secretary  of  State  John  Foster  Dulles  outlines  U.  S.  foreign  policy  to  Legion. 


the  3,164  delegates  had  to  deal  with  a 
total  of  651  resolutions  relating  to  Legion 
programs  and  polities,  of  which  they 
adopted  '577  in  whole  or  in  part.  The  re- 
mainder were  referred  to  special  com- 
mittees for  further  study  or  rejected  out- 
right. 

No  Upheaval 

rhe  hot  issues  turned  out  to  be  neither 
duds  nor  atom  bombs. 

The  position  taken  In  Nat'l  Cmdr 
Seaborn  P.  Collins  toward  the  Fund  for 
the  Republic  was  unanimously  endorsed 
by  the  pre-Convention  meeting  of  the 
Nat'l  Executive  Committee.  On  the  Con- 
vention floor,  the  delegates,  without  de- 


bate, unanimously  resolved  to  seek  fur- 
ther Congressional  investigation  of  the 
uses  to  which  tax-free  foundation  hinds 
are  being  used. 

In  September,  Commander  Collins  had 
urged  that  American  Legion  Posts  have 
nothing  to  do  with  the  Hutchins-led 
Fund  for  the  Republic,  offshoot  of  the 
Ford  Foundation,  which  Collins  said  is 
jeopardizing  national  security  bv  chan- 
neling huge  sums  into  programs  that 
soft-pedal  the  danger  of  communism. 

UNESCO  &  UN 

Sharpest  cleavage  ol  opinion  within 
The  American  Legion  was  probabl)  that 
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between  supporters  and  opponents  ol 
UNESCO,  the  United  Nations  Educa 
tional.  Scientific  and  Cultural  Organiza- 
tion. UNESCO  provided  a  muddled 
question  before  the  Convention  which 
became  more  muddled  alterward  when 
the  press  incorrectly  reported  the  Le- 
gion's final  action. 

Contention  was  between  (a)  those  who 
bitterly  oppose  UNESCO,  maintaining 
that  it  unwarrantedly  interferes  with 
U.  S.  education  and  public  opinion  in 
favor  of  world  government,  and  (b)  those 
who  believe  that  UNESCO  itself  carries 
on  no  activities  within  the  U.  S.  The  l.n 
ter  view  was  the  sense  of  a  report  of  a  spe- 
cial Legion  committee,  headed  by  I'asi 
Nat'l  Cmdr  Ray  Murphy  (Iowa),  and 
it  was  about  his  committee's  report  thai 
the  controversy  raged. 

A  special  joint  committee  of  the  Amer- 
icanism and  Foreign  Relations  Commit- 
tees handled  resolutions  dealing  with 
UNESCO,  and  heard  champions  of  both 
opposing  \iews.  The  committee  decided 
(1)  that  the  members  and 'or  the  staff 
of  the  U.  S.  National  Commission  Eoi 
UNESCO  bad  definitely  been  out  ol 
bounds  in  its  activities  within  the  U.  S.. 
and  urged  that  the  commission  be  abol- 
ished. That  commission  is  not  UNI  SCO 
but  a  lay  commission  created  by  Congress 
to  ad\  ise  the  government  on  its  UNESCO 
participation.  The  Le  gion  joint  commit- 
tee expressed  (2)  uncertainty  about 
UNESCO  itself,  and  urged  a  Congres- 

LEGION  MAGAZINE  .  NOVEMBER  1955  .  29 


( lontinued 


REPORT  FROM  MIAMI  37th  NATIONAL  CONVENTION 


Major 
Issues 


sional  investigation  to  determine  if 
UNESCO  is  staying  within  the  bounds 
outlined  at  the  time  the  U.  S.  joined  that 
agency.  It  further  urged  (3)  that  if  Con- 
gress should  find  UNESCO  had  strayed, 
that  Congress  seek  corrective  action.  The 
Legion  joint  committee  reaffirmed  (4) 
the  previous  Legion  position  of  opposi- 
tion to  any  UNESCO  interference  in 
U.  S.  schools,  or  world-government  prop- 
agandizing in  the  U.  S. 

Further,  the  joint  committee  urged 
(5)  that  American  Legion  Nat'l  Hq  make 
available  a  special  report  on  LINESCO 
compiled  by  the  Americanism  Commis- 
sion. 

The  joint  committee's  recommenda- 
tions were  overwhelmingly  adopted 
without  debate  by  the  delegates.  Na- 
tional press  services  then  incorrectly  re- 
ported that  the  Legion  had  resolved  that 
the  U.  S.  get  out  of  UNESCO  forthwith, 
giving  rise  to  a  series  of  misguided  edi- 
torials and  comments  about  the  Legion's 
position  from  coast  to  coast. 

The  United  Nations  provided  more 
Convention  excitement  when  the  Foreign 
Relations  Committee  rejected  an  Illinois 
resolution  that  the  U.  S.  get  out  of  the 
United  Nations  entirely.  Illinois  dele- 
gates introduced  the  question  on  the 
floor,  and  after  a  spirited  debate  it  was 
rejected  by  the  delegates  by  a  decisive 
voi(  e  vote. 

Pension  Battle 

One  of  three  resolutions  that  went  to 
a  roll  call  was  the  question  of  a  general 
pension  of  Slot)  a  month  for  WW]  vet- 
erans on  reaching  age  60.  An  Illinois 
resolution  urged  that  legislation  to  create 
such  pensions,  now  in  Congress,  be  sup- 
ported by  The  American  Legion. 

The  Convention  Committee  on  Re- 
habilitation rejected  the  resolution.  It 
was  brought  to  the  door  by  Charles  Falk- 
enberg  of  Illinois.  There  followed  a 
heated  debate  and  finally  a  roll  call  vote 
in  which  the  general  pension  resolution 
was  defeated  L'.l  10  to  808,  with  New  York 
passing  its  "I'll  votes. 

Closing  argument  against  the  pension 
was  given  by  Robert  M.  McCurdy,  of 
Pasadena,  Calif.,  chairman  of  both  the 
permanent  Commission  and  the  Conven- 
tion Committee  on  Rehabilitation.  Mc- 
Curdy pointed  out  that  the  general  pen- 
sion had  no  chance  <>l  passing  Congress, 
•iikI  that  endorsement  of  it  by  the  Le- 
gion would  lie  the  hands  of  the  Legion's 
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Legislative  and  Rehabilitation  Commis- 
sions in  attempting  to  get  improvements 
in  present  pensions  for  veterans. 

Mi  Lurch  's  committee  had  already 
brought  out  a  report  containing  three 
basii  resolutions  for  improving  existing 
pensions. 

I  le  pointed  out  that  the  Illinois  resolu- 
tion would  provide  pensions  without  re- 
gard to  need. 


ol  v  eterans  in  need  of  pensions,  compen- 
sation and  hospitalization— by  weakening 
the  Legion's  influence  in  a  government 
where  veterans  benefits  are  already  under 
attack. 

The  delegates  accepted  as  a  substitute 
program  the  three  alternate  resolutions 
to  strengthen  present  nbn-service-con- 
nected  pensions.  They  were: 

(a)  Res.  70,  to  increase  present  pen- 
sion and  compensation  rates  by  10'  ,  . 

(b)  Res.  #528,  to  raise  the  present  out- 


Past  Nat'l  Commanders  for  and  against  UNESCO.  Left,  Ray  Murphy  (Iowa) 
makes  case  for  UNESCO.  Right,  Alvin  Owsley  (Texas)  attacks  the  UN  agency. 
They  spoke  at  joint  meeting  of  Americanism  and  Foreign  Relations  groups. 


Committee  chairmen  hold  the  line  as  feeling  runs  high  in  UNESCO  debate. 
Left,  Archie  Closson  (Calif.)  Americanism  Chmn;  right,  Rogers  Kelley  (Texas) 
Foreign  Relations  Chmn.  Closson  and  Kelley  served  as  co-chairmen  of  joint 
meeting  to  prepare  final  report  on  UNESCO  which  Convention  delegates  OKd. 


McCurdy  got  a  laugh,  and  a  roar  of 
"No!"  when  he  asked  if  the  delegates 
wanted  to  vote  $100  a  month  to  Past 
Nat'l  Cmdr  John  Stelle.  Stelle,  a  Legion 
naire  of  independent  means,  was  one  ol 
7  Illinois  delegates  who  favored  the  com- 
mittee-supported pension  resolutions  in- 
stead of  the  general  pension  without  re- 
gard to  need. 

McCurdy,  K.  lvlemmetson  (Dep't  of 
Washington  service  officer)  and  W  illiam 
\l(  Kinley  (Nat'l  Executive  Committee- 
man from  N.  J.)  warned  that  the  net  re- 
sult ol  Legion  espousal  of  a  general  pen- 
sion would  be  to  jeopardize  the  position 
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side  income  limitations  controlling  pen- 
sion eligibility  to  $1,800  where  the  vet- 
eran has  no  dependents,  and  to  $3,000 
where  the  veteran  has  one  or  more  de- 
pendents, and. 

(c)  Res.  #  10.  to  piovide  that  when  a 
veteran  reaches  age  65,  his  age  alone  sat- 
ish  the  requirement  that  he  be  adjudged 
permanently  and  totally  disabled  and 
unemployable,  so  that  he  will  be  eligible 
lor  a  pension  il  his  other  income  is  within 
the  stated  limits,  and  w  ithout  further  re- 
st] ii  tion. 

Those  three  resolutions  became  The 
American  Legion's  basii  pension  policy. 


Members  and  experts  at  meeting  of  Legion  Aeronautics  subcommittee.  Left, 
John  F.  Rooney  (Mass.)  Center,  Owen  Stoughton  (Ga.)  and  Norman  M.  Lyon 
(Calif.).  Right,  Major  General  Winston  Wilson  of  the  Air  Nat'l  Guard. 


Left,  Bruce  Henderson  (Ohio),  Legion  Nat'l  Security  Chmn,  confers  with  Lt. 
Gen.  F.  F.  Everest,  USAF  and  Adm.  DeWitt  Ramsey.  Right,  NEC  Subcommittee 
on  Reorganization  (of  Legion  internal  affairs)  holds  pre-Convention  meeting. 


All  Quiet 

A  predicted  rupture  of  relations  be- 
tween The  American  Legion  and  the  40 
&  8  failed  to  come  off  when  the  delegates 
and  officials  of  the  two  organizations  con- 
vened in  the  same  city. 

No  question  of  differences  came  up  on 
the  floor  of  The  American  Legion  Con- 
vention. National  Commander  Seaborn 
P.  Collins  visited  the  40  &  8  during  its 
convention  sessions  and  offered  to  sur- 
render his  membership  in  the  40  &  8  if 
his  sincerity  were  in  question  there. 

However,  the  40  &  8  delegates  gave 
Collins  a  rousing  ovation,  in  an  unmis- 
takable demonstration  that  all  were 
American  Legionnaires  first  and  fore- 
most. Any  further  differences  dissolved 
in  a  belief  that  relationships  could  and 
would  be  handled  harmoniously  by  top 
officials  of  the  two  organizations  in  the 
coming  year. 

The  ^O  k  8  elected  William  A.  Schlupp, 
of  Chicago,  to  be  Chef  de  Chemin  de  Fer 
for  1955-56. 

Guests  &  Honors 

The  Convention  heard  an  array  of  dis- 
tinguished speakers  and  greeters,  and  it 
both  awarded  and  received  various 
honors. 

Secretary  of  State  John  Foster  Dulles 


appeared  and  outlined  the  present  for- 
eign policy  of  the  United  States  to  a  huge 
and  attentive  audience  of  Legionnaires 
at  Dinner  Key  Auditorium  on  opening 
day,  Monday,  Oct.  10. 

Secretary  of  Labor  James  P.  Mitchell 
addressed  the  Convention  on  Wednesday, 
Oct.  12,  at  Bayfront  Auditorium,  where 
the  Convention  moved  after  the  open- 
ing session.  Mitchell  outlined  employ- 
ment problems  and  programs  in  the 
United  States,  and  stated  that  he  believed 
it  "absolutely  necessary"  that  the  existing 
veterans  employment  services  be  con- 
tinued. 

Harvey  V.  Higley,  Administrator  of 
Veterans  Affairs,  spoke  to  the  Conven- 
tion and  denied  that  economy  was  being 
practiced  in  the  VA  at  the  expense  of  vet- 
erans. 

Other  major  speakers  were:  George 
Meany,  President,  American  Federation 
of  Labor;  J.  Cloyd  Miller,  past  President 
of  the  American  Education  Association; 
Ellsworth  Bunker,  President  of  the  Amer- 
ican Red  Cross,  and  David  B.  Allman, 
representing  the  American  Medical  As- 
sociation. 

At  the  opening  of  the  Convention 
greetings  were  brought  by  Florida's  Gov 
ernor,  LeRoy  Collins;  by  representatives 
of  the  cities  of  Miami,  Miami  Beach  and 
Coral  Gables:  by  Arch  Thomas.  Ameri- 
can Legion  Dep't  Cmdr  of  Florida  and 


Mary  Kosloski  accepts  Legion  Distin- 
guished Service  Medal  from  Nat'l 
Cmdr  Collins  for  Dr.  Jonas  E.  Salk, 
discoverer  of  vaccine  against  polio. 


Past  Nat'l  Cmdr  John  Stelle  gets  Le- 
gion certificate  of  appreciation  for 
work  creating  GI  Bill.  Perce  Brauti- 
gam,  Illinois  Nat'l  Committeeman 
(right),    gives    certificate    to  Stelle. 


Cmdr  Collins  pins  Legion  Distin- 
guished Service  Medal  on  Gen.  E.  A. 
Walsh,  President,  Nat'l  Guard  Ass'n. 


Eric  Fisher  Wood  (right)  gets  honor- 
ary title  of  Past  National  Commander. 
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Pension  battle.  McCurdy  gives  Rehab 
Committee's  views  on  pension  pro- 
posal not  related  to  veterans'  needs. 


Joe  H.  Adams,  President  of  The  Ameri- 
can Legion  Convention  Corporation. 

Adams,  who  has  three  times  organized 
Legion  conventions  in  Miami,  later  re- 
ceived a  star  sapphire  ring  and  a  Patek 
Philippe  wrist  watch  from  Legionnaire 
friends  all  over  the  country.  The  award 
was  made  at  Nat'l  Cmdr  Seaborn  P.  Col- 
lins' dinner  for  distinguished  guests, 
where  Senator  Walter  F.  George  (Ga.) 
gave,  as  the  featured  talk,  an  outline  of 
the  growth  of  U.  S.  foreign  policy. 

Awards  passed  both  ways  between  The 
American  Legion  and  those  who  fight 
polio.  Raymond  H.  Baron,  Executive  Di- 
rector of  the  National  Foundation  for 
Infantile  Paralysis,  presented  to  The 
American  Legion  that  Foundation's  high- 
est award,  the  March  of  Dimes  Award 
of  Gratitude.  It  was  an  expression  of 
thanks  for  the  help  Legion  Posts  and 
I  egionnaires  have  given  March  of  Dimes 
fund  campaigns. 

The  American  Legion,  in  turn,  gave 
its  Distinguished  Service  Medal  to  Dr. 
Jonas  E.  Salk,  polio  vaccine  pioneer.  The 


Pension  battle.  Illinois  delegation  holds  caucus  on  floor  as  resolution  favoring 
a  general  pension  went  to  roll  call  and  lost,  2.110  to  808.  Illinois  sponsored 
resolution,  cast  all  but  seven  of  its  votes  in  losing  cause.  New  York  abstained. 


Pension  battle.  John  F.  Stay,  Pennsyl- 
vania Cmdr,  speaks  for  general  pen- 
sions from  the  floor  of  the  Convention. 


award  was  given  to  Mary  Kosloski  (see 
pic)  little  Warm  Springs  polio  patient 
and  March  of  Dimes  Poster  Girl  for  1955, 
for  transmission  to  Dr.  Salk. 

The  Legion's  Distinguished  Service 
Medal  was  also  presented  to  Maj.  Gen. 
Ellard  A.  Walsh  in  recognition  of  his 
service  to  the  National  Guard.  He  is 
President  of  the  National  Guard  Ass'n. 

The  illness  of  President  Eisenhower 
prevented  Vice-President  Richard  M. 
Nixon  from  appearing  to  give  a  sched- 
uled talk.  The  Convention  stood  for  a 
moment  of  silent  prayer  for  the  Presi- 
dent's speedy  recovery.  Later,  a  resolu- 
tion presented  by  Thomas  Miller  (Nat'l 


Nat'l  Adj't  Henry  II.  Dudley  and  Nat'l 
Sgt-at-Arms  Harry  Engelund  on  stage. 


Delegates  on  floor.  W.  C.  (Dan)  Daniel 
(Va.)  foreground  with  clasped  hands. 


Pension  battle.  Adolph  Blieden  (Tex.) 
speaks  against  general  pension  from 
floor.  Urges  pension  based  on  need. 


Executive  Committeeman  from  Nevada) 
was  passed,  felicitating  the  President  on 
his  birthday  and  hoping  for  his  return 
to  health  and  happiness. 

The  Departments  of  Panama,  Alaska 
and  Hawaii  won.  in  that  order,  national 
awards  for  the  highest  percentage  in- 
crease in  membership  in  1955.  Panama's 
membership  was  up  104.15  percent. 

Eric  Fisher  Wood,  a  Legion  founder 
and  Secretary  of  both  the  Paris  and  the 
St.  Louis  Caucuses  in  1919.  was  awarded 
the  honorary  title  of  Past  National  Com- 
mander. 

George  Myer  of  the  Boy  Scouts  of 
America  awarded  a  special  Scout  trophy 
to  Fort  Myers  Post  38.  Florida,  signaling 
that  Post's  sponsorship  this  year  of  the 
4,000th  Legion-sponsored  Boy  Scout 
mi  it. 

Perce  Brautigam,  Nat'l  Executive  Com- 
mitteeman from  Illinois,  presented  a 
framed  certificate  of  appreciation  from 
The  American  Legion  to  Past  Nat'l 
Cmdr  John  Stelle  (Illinois)  for  his  work 
and  the  work  of  his  special  GI  Bill  com- 
mittee in  1943-44.  Stelle  conceived  the  GI 
Bill  on  the  floor  of  the  Nat'l  Executive 
Committee  in  1943,  and  headed  the  Le- 
gion committee  that  drafted  and  steered 
the  bill  through  Congress. 
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Secretary  of  Labor  James  P.  Mitchell 
outlines  veterans'  employment  affairs. 


Joe  Adams,  Miami, Legion  Convention 
head,  welcomes  comrades  to  big  show. 


LeRoy  Collins,  Legionnaire  Governor 
of  Florida,  gives  opening  welcome. 


J.  Cloyd  Miller,  representing  Nat'l 
Education  Ass'n,  speaks  for  teachers. 


Important  Resolutions 

Among  the  important  resolutions 
passed  by  the  Convention  were  resolu- 
tions aimed  at: 

5f  Getting  employers  to  cease  discriminat- 
ing against  persons  with  Reserve  obliga- 
tions or  other  liability  to  military  call-up 
or  military  training. 

5}  Supporting  the  revolutionary  Hardy 
Bill,  now  pending  in  the  Senate,  which 
would  completely  revise  and  in  many 
ways  improve  the  methods  of  paying- 
compensation  to  dependents  of  veterans 
and  servicemen  who  die  of  service-con- 
nected causes.  While  supporting  the  bill, 
the  resolution  also  called  for  changes  in 
it  to  more  adequately  protect  widows 
with  several  children,  and  to  restore  the 
right  of  servicemen  and  veterans  to  gov- 
ernment contract  insurance. 
*f  Opposing  Federal  control,  direction  or 
financial  aid  to  general  public  education; 
leaving  public  schooling  to  the  States  and 
communities. 

f  Assuring  that  the  Reserve  Forces  Act 
of  1955  be  made  to  work,  and  seeking  to 
make  its  6-months  training  feature  com- 
pulsory, to  the  end  that  Congress  pro- 
vide in  being  a  stronger  trained  man- 
power Reserve,  with  military  obligations 
more  universally  and  fairly  spread. 
C  Seeing  that  every  serviceman  overseas 
receives  the  protection  of  the  Constitu- 
tion of  the  United  States. 
5}  Approving  the  self-censorship  prac- 
ticed so  far  by  the  comics  book  industry, 
and  assuring  that  there  be  continued 
vigilance  to  the  end  that  all  publications 
available  to  children  be  of  a  desirable 
quality. 

5J  Assuring  that  further  expansion  of  the 
Federal  Social  Security  program  be 
studied  in  terms  of  the  capacity  of  the 
Social  Security  fund  and  the  ability  and 
willingness  of  the  people  to  pay  Social 


Security  taxes  higher  than  those  now 
scheduled. 

51  Permitting  a  veteran  to  present  Iiis 
service  record  to  a  Social  Security  office 
at  any  time  for  inclusion  of  his  military- 
service  credit  in  his  Social  Security 
record. 

Foreign  Relations 

Resolutions    on    Foreign  Relations 
passed  by  the  Convention  included: 
5}  A  warning  against  being  deceived  by 
Soviet  sweetness. 

5|  A  plea  that  means  be  found  to  release 
all  remaining  American  citizens  who  may 
be  held  in  red  China. 
5[  Communist  China  be  kept  out  of  the 
UN,  and  the  U.  S.  not  recognize  that  gov- 
ernment. 

5]  The  U.  S.  withdraw  support  from  the 
Korea  Armistice  Commission  and  remove 
its  protection  from  the  Communist  mem- 
bers of  the  Commission. 
5|  U.  S.  Government  be  commended  for 
recent  successes  in  freeing  airmen  and  cit- 
izens from  red  China  captivity. 
5|  United  Nations  Charter  be  amended  to 
(a)  prevent  encroachment  of  UN  on  na- 
tional sovereignty  and  (b)  end  farce  of 
Soviet  and  satellites  having  five  votes  in 
UN  when  all  five  votes  are,  in  fact,  votes 
of  Soviet  Russia. 

5|  American  Legion  again  support 
Bricker  Amendment  or  similar  amend- 
ment to  U.  S.  Constitution  to  protect  in- 
ternal U.  S.  law  from  usurpation  by 
treaty. 

5]  U.  S.  conduct  unremitting  psychologi- 
cal warfare  in  battle  of  ideas  with  Soviets, 
and  State  Department's  International 
Educational  Exchange  Program  be  en- 
larged. 

*'  Withdraw  economic  aid  from  India  as 
long  as  India  aids  and  abets  Russia. 


Demonstration  starts  on  floor  of  Convention  as  Michigan's  J.  Addington 
Wagner  is  nominated  for  National  Commander  for  1955-56.  Wagner  won. 
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For  the  tenth  year  in  a  row  the  hand  of  Post  5.  Joliet,  111.,  won  the  national  championship. 
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MOTORCYCLE  DRILL  TEAM 


At  Miami  Stadium  the  Miami  Police 
motorcycle  drill  team   placed  first. 

Tens  of  thousands  of  spectators  witnessed 
dramatic  contests  as  crack  musical  and 
marching  units  competed  for  top  national 
honors.  Several  former  championship  groups 
retained  their  crowns,  but  in  the  biggest  event 
of  all.  the  Senior  Drum  and  Bugle  Corps  com- 
petition, the  championship  passed  from  the 
Caballeros,  of  Post  199,  Hawthorne,  N.  J.,  to 
the  Skokie  Indians,  of  Post  320,  Skokie,  111.  The 
Firing  Squad  championship  was  won  by  Moore- 
Irvin  Post  80,  Richmond,  Ind..  and  top  place 
in  the  Junior  Drum  and  Bugle  Corps  event  was 
taken  by  the  Blessed  Sacrament  Golden 
Knights,  of  Post  302,  Newark,  N.  J. 


Post  23.  Milwaukee,  Wis.,  repeated  last   year's  choral  victory. 


COLOR  GUARD 


*M  v>      go  m  vww> 

Post  85,  Kankakee,  111.,  Senior  Color  Guard  champions. 


One  of  the  16  Junior  Drum  and  Bugle  Corps  that  competed  was  this  group  from  Post  597,  Bel- 
mont Park,  Chicago.   Winning  team  in  this  event  was  Blessed  Sacrament  Golden  Knights. 


Twice  champs,  the  drill  team  and  color  guard  of  Post  373,  Delta,  Ohio,  above,  lost  to  Post  80.  Whiting,  Ind. 
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Prior  to  fie  parade,  air  might  was  demonstrated. 
Here  three  mammoth  B-36  bombers  roared  overhead. 


This  mammoth  Old  Glory  on  the  Virginia  float 
evoked  much  applause  along  the  line  of  march. 


People  got  used  to  tramping  through  puddles  of 
water,  others  didn't   even   mind   sitting   in  them. 


Dep't  of  Arizona  used  this  big  trailer  to  haul 
a  covered  wagon  to  Miami  for  the  parade. 
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This  striking  Tennessee  float  won  first  prize  of  $500  as  the  best  looking  one  in  the  parade. 


One  of  many  snappy  drum  and  bugle  corps  in  the  parade  was  this  Little  Flower  Unit  from  Baltimore. 


Rain  didn't  stop  these  Louisiana  musicians.  This  California  sun  never  stopped  shining. 


South  Dakota's  theme  was  Junior  Baseball.  Kansas  featured  girls  and  other  products. 
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NIGHT  MARCH 


If  you  saw  the  parade  on  TV  it  may 
have  leached  you  via  these  cameras. 


Maj.  E.  H.  Neener,  USA,  ret.,  of  Post 
273,  St.  Petersburg,  and  boxer  Major. 


Up  in  front  of  the  parade,  as  in  membership.  North  Dakota  had  a  proud  place. 


The  Empire  State  with  this  colorful  float  portrayed  its  many  attractions. 


The   New   Mexico   float   featured  a 
replica  of  the  burst  of  an  atom  bomb.        Georgia  beckoned  to  passersby  with  promises  of  "Gold  in  them  thar  hills." 
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WHAT  THEY  SAID... 


Mi.  and  Mrs.  Emery  Davis,  Post  52, 
Jesup,  Ga.:  "This  is  our  first  Convention 
and  from  the  thrills  and  excitement  we've 
had.  we  urge  every  Legionnaire  to  attend 
die  next  one.  This  is  also  our  first  time 
in  .Miami,  and  the  sights  are  out  of  this 
world.  It's  like  a  storybook  fairyland. 
Another  first  is  the  fact  that  Post  52  is 
being  represented  for  the  first  time  at  a 
Nat'l  Convention,  ft  all  adds  up  to  a 
lot  of  firsts  for  us  and  Post  52." 


Frank  Cushing, 
Post  2,  Agana, 
Guam:  "I  guess  I 
was  the  first  dele- 
gate to  arrive  for 
this  Convention. 
Plane  service  from 
Guam  isn't  exactly 
frequent,  and 
there's  a  month  or 
more  between  planes.  To  make  sure  I 
wouldn't  miss  the  Convention,  I  got  an 
early  plane,  and  arrived  here  at  the  end 
ol  September.  This  is  a  good  show,  but 
I  ihink  our  Post  arranged  one  almost 
as  good  last  Christmas  when  we  staged  a 
big  all-day  party  for  2,300  kids  on  Guam. 
It  cost  our  209  members  of  Ernie  Pyle 
Posi  $4,000,  but  it  was  worth  it." 


Mr.  and  Mrs.  Robert  Bittner,  l'ost 
112,  Meyersdale,  Pennsylvania:  "We 
have  attended  every  Convention  since 
1!)46  except  the  1950  Eos  Angeles  Con- 
vention, and  we  expect  to  make  it  up  b\ 
attending  next  year's  Convention  there. 
We  got  our  biggest  thrill  by  taking  in  the 
Drum  and  Bugle  Corps  competition.  This 
sight  was  so  thrilling  that  we  feel  it  was 
worth  the  price  of  the  entire  nip.  Even 
our  little  son  managed  to  stay  awake  lor 
the  presentation  of  the  awards.  See  you 
in  Los  Angeles." 


I  like  to  rough  it... 


But  I  like  my  whiskey 

smoother  going  down  I" 


With  your  very  first  sip,  you  will  realize  that  Calvert 
has  a  quality  that  sets  it  apart ...  a  wonderful  smooth- 
ness going  down  that  lets  you  enjoy  Calvert's  deep 
mellowness  and  fine  whiskey  flavor  to  the  fullest. 

Just  compare  .  .  .  and  you'll  switch  to  Calvert,  as 
millions  of  others  have  done! 


Calvert 


Calvert 

Satisfies 

LIKE  NO  OTHER  WHISKEV 

CALVERT  DISTILLERS  CO..  N.Y.  C.  BLENDED  WHISKEY-86.8  PR00F-65%  GRAIN  NEUTRAL  SPIRITS. 
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5s%  I 

The  exciting  finale  of  the  drill  given  by  the  Jackson, 
Mich.,   Zouaves   before   an   Orange   Bowl  crowd. 


The  traditional  memorial  services  drew  a  crowd 
to  the  Bayfront  Band  Stand  Sunday  evening. 


The  fishing  fleet  attracted  Legionnaires  keen 
to  haul  in  some  big  Gulf  Stream  beauties. 


This  colorful  log  cabin  shipped  from  Maine 
gave  an  up-north  touch  to  downtown  Miami. 

MAJOR 
ATTRACTIONS 

A  few  of  the  many 
sights  and  spectacles 
that  drew  Legionnaires. 


Drawing  for  winners  of  four  cars  offered  by  Seagram. 


Vets  of  the  "old  wars"  studied  the  Army's  new  tools. 
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AND  EXTRA  ADDED  FEATURES 


Miles  of  beaches  like  this  kept 
Legionnaires  occupied  and  happy. 


The  Salvation  Army,  experienced  in 
feeding  hungry  vets,  lent  a  hand. 


Countless  crates  of  Florida  citrus 
fruit  were  purchased  and  shipped. 


Advertisement 


Sightseeing  boats  such  as  this  gave 
Legionnaires  a  good  look  at  Miami. 


The  new  look  in  Legion  wear  brought 
many  to  the  Emblem  Division  shop. 


From  where  I  sit 
Joe  Marsh 

Sad  Note 
From  The  Bugle 


All  of  us  on  the  Clarion  were  alarmed 
to  learn  that  our  principal  rival  in  the 
newspaper  field — the  Balesville  Bugle 
— might  have  to  shut  down. 

Crops  were  bad  in  Balesville  last 
year  and  one  of  their  factories  moved 
out  of  town.  Just  temporary  hard 
times,  of  course — but  the  Bugle  needs 
help  now  if  it's  to  survive. 

So,  this  paper  is  going  to  scrape  up 
a  little  money  to  help  tide  them  over, 
and  we  hope  other  local  concerns  will 
do  the  same.  We've  seldom  agreed 
with  them  editorially  over  the  years— 
but  we  want  their  competition  to  keep 
us  on  our  toes. 

From  where  I  sit,  this  country  needs 
papers  with  different  points  of  view — 
just  as  it  needs  people  with  different 
ideas  and  tastes.  You  may  prefer  iced 
tea  as  a  hot-weather  cooler  .  .  .  I 
generally  choose  a  cold  glass  of  beer. 
But  if  either  of  us  couldn't  express  his 
opinion,  and  act  on  it,  that  would  be 
"bad  news"  for  the  whole  community. 


Copyright,  1955,  United  States  Brewers  Foundation 
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The  37th  National  Convention 
closed  with  the  election  of 
National  Officers 


Nat'l  Cnidr,  J.  Addington  Wagner  with  his  wife  Virginia  and  son  Johnny. 


|.  kddington  Wagner,  Navy  veteran 
(.1  WW2,  <>f  Post  54,  Battle  Creek. 
Midi.,  was  elected  National  Commander 
of  The  American  Legion  as  the  37th  Con- 
vention drew  to  a  close  on  Oct.  1.'!. 

When  the  only  other  nominee, 
Dwight  McCarthy  of  Post  10.  Mass.. 
showed  a  strength  of  ."><)  votes  out  of 
3,164,  a  motion  carried  to  name  Wagner 
by  acclamation.  W  agner  was  nominated 
l>\  Herman  Luhrs,  ol  Michigan  and 
seconded  by  William  Burke,  Calif.;  Larry 
Campbell.  Vt.,  and  W.  C.  (Dan)  Daniel, 
Va.  In  accepting,  Wagner  pledged  him 
sell  to  tairy  out  The  American  Legion 
programs  without  fear  or  favor. 

Wagner  had  been  a  Nat'l  Vice  Cmdr 
(1952),  Michigan  Dep't  Cmdr  (1950)  and 
Chmn,  Nat'l  Americanism  Commission 
(1954). 


Nat'l  Cmdr  Wagner  introduces  Aux- 
iliary President  Mrs.  Bowden  Ward, 
Kingvvood,  W.  Va..  to  the  Convention. 


From  left  to  right,  new  Nat'l  Vice  Commanders  James  V.  Day,  Kenne- 
bunk,  Me.;  John  H.  Van  Horn,  Sitka,  Alaska;  Guy  Stone,  Glenwood,  Ga.; 
Everett  Page,  Carthage,  Tex.;  and  Gilman  (Gil)  Stordock  of  King,  Wis. 


Outgoing  Nat'l  Chaplain  Hoffmann  pins  badge  on  Rev.  Joseph  MacCar- 
roll,  N.  J.,  newly  elected  Nat'l  Chaplain,  left  above.  Past  Nat'l  Cmdr  Sea- 
born P.  Collins  stands  with  the  colors  presented  to  him  by  Past  Nat'l 
Cmdr  Louis  Johnson,  center.  Past  Nat'l  Cmdr  Ray  Kelly  gave  Nat'l 
Cmdr    "Add"    Wagner    his    colors    just    before    adjournment,  right. 
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WHAT  THEY  S  A I II... 


Eugene  1>.  Rob- 
inson, Post  123, 
Santa  Monica, 
Calif.;  "1  had  to 
tome  all  the  way 
from  California  to 
get  the  biggest 
thrill  of  my  life  In 
taking  an  air-boat 
ride  through  the 
Everglades  at  50  m.p.h.  Alter  the  Con- 
vention I'm  taking  a  side  trip  fishing  oft 
the  Keys.  The  Convention  is  an  event 
that  I  count  on  each  year.  I  meet  buddies 
that  I  haven't  seen  in  years." 


Mr.  and  Mrs.  Arthur  Leibe,  Post  282, 
New  Orleans,  La.:  "We  hate  to  see  the 
Convention  end.  We've  been  burning  the 
candle  at  both  ends,  and  haven't  had  so 
much  fun  since  the  end  of  WW2.  We 
taught  all  the  contests,  went  fishing,  took 
side  trips,  and  enjoyed  the  comradeship 
of  our  buddies.  We  couldn't  have  had  a 
better  vacation.  We'll  be  at  the  Los 
Angeles  Convention  next  year." 


Jose  J.  DeGuz- 
man,  member  of 
National  Execu- 
tive Committee, 
Post  7,  Manila. 
Philippines:  "To 
get  here  for  m\ 
filth  Convention  I 
traveled  1 2.000 
miles  without  a 
layover,  ft  took  three  days.  I'd  like  to 
tell  my  comrades  why  I  deem  it  a  duty 
to  be  a  Legionnaire.  You  see,  1  made  the 
Bataan  Death  March,  and  I  saw  many  of 
m\  buddies  die  on  the  road.  At  the  prison 
1  suffered  torture:  but  the  [aps  released 
me,  along  with  other  Filipinos,  hoping 
that  this  would  favorably  influence  our 
people.  Instead,  I  joined  the  under- 
ground. I  was  captured,  and  spent  time 
in  Fort  Santiago.  I  got  out  again,  and  re- 
joined the  underground.  Again  I  was 
captured.  This  time  I  was  released  by  the 
U.  S.  Armed  Forces.  The  scars  on  my 
face  and  mouth  are  results  of  my  im- 
prisonment. I  offer  my  American  com- 
rades the  heartfelt  kinship  of  2,000  Le- 
gionnaires in  the  Philippines." 


How  to  avoid  "wildcat  hair" 


New  greaseless  way  to  keep  your  hair  oeat  all  day 


Hunting  for  a  greaseless  hair  tonic? 

Vitalis  tames  wild  hair  with  V-7,  the 
unique  grooming  discovery  that's  not 
mineral,  vegetable  or  animal  oil.  You 
never  have  an  unsightly,  over-sliek, 
plastered-down  look. 


And  Vitalis  protects  you  handsomely 
from  hair  and  scalp  dryness.  Try  it— 
you'll  like  it.  (And  your  mate  will 
purr  with  pleasure. ) 

VITALIS  HAIR  TONIC  WITH  V-7 

ANOTHER  FINE  PRODUCT  OF  BRISTOL-MYERS 


More  .  .  .  and  more  .  .  .  and  more 
ECHO  SPRING  answers  the  call 
for  truly  smooth 
Kentucky  Straight  Bourbon 


No  finer  bourbon  ever  came 
out  of  Kentucky.  And  yet 
Echo  Spring-  comes  to  you  at 
a  price  lower  than  most  other 


Kentucky  Bourbons.  For  a 
truly  smooth  bourbon  call  for 
Echo  Spring-  ag-ain...and 
again .. .and  again. 


STRAIGHT  BOURBON  WHISKEY...  86  PROOF. ..  ECHO  SPRING  DISTILLING  COMPANY,  LOUISVILLE,  KY. 
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AMONG  THOSE  PRESENT 

The  list  of  those  present  read  like  a  "Who's  Who"  of  The  American  Legion 


The  Commander's  Dinner  was  the  scene  of  many 
reunions  such  as  this  one  of  five  Past  National 


Commanders.  Left  to  right  are  Ray  Kelly,  Mich.; 
Steve  Chadwick,  Wash.;  Perry  Brown,  Texas; 
Louis  Johnson,  W.  Va.  and  Paul  Griffith,  Penna. 


Milo  Warner,  Ohio;  Kay  Murphy,  Iowa,  and  Don  Wil- 
son, W.  Va.,  all  Past  National  Commanders,  were 
among  the  1,100  present  at  the  Commander's  Dinner. 


Senators  Spessard  Holland,  Fla.  and  Edward  Martin, 
Penna.,  standing  with  Gov.  Frank  Clement,  Tenn.,  Sen. 
Walter  George,  Ga.  and  Past  Nat'l  Cmdr  Erie  Cocke,Ga. 


Legionnaire  Governors,  Clement  of  Tennessee,  Collins  of  Florida  and  Johnson  of  Vermont  on  a  nation- 
wide radio  broadcast  discussing  national  problems  with  Hardy  Burt  acting  as  moderator  of  the  panel. 
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Jim  Ringley,  Chicago,  111.,  of  the  Nat'l 
Convention  Commission  gets  an  or- 
chid from  Pat  Rudolph  to  advertise 
1956  post-Convention  trips  to  Hawaii. 


Nat'l  Executive  Committeeman  Reed 
Mulkey,  N.  Mex.,  Commander  Col- 
lins and  Past  Nat'l  Cmdr  John  Stelle, 
111.,  confer  at  Commander's  Dinner. 


A  floor  debate  draws  the  attention 
of  Past  Nat'l  Cmdr  John  Quinn,  Cal. 


Mrs.  Henry  Clay,  wife  of  Past  Dep't 
Cmdr  of  Louisiana  and  daughter  of 
the  late  John  Ewing,  chats  with  Nat'l 
Executive  Committeeman  Bill  Stern 
of  North  Dakota  at  Louisiana  party. 


ITHACA  FRONT  SIGHT 
IMPROVES  ANY  MAN'S  SHOOTING! 

HERE'S  WHAT  THE  UNBIASED  EXPERTS  SAY: 

Willis  O.  C.  Ellis — (Gun  Expert  and  well  known  writer):  "That 
new  sight  is  out  of  this  world.  Never  saw  anything  like  it.  From 
brilliant  sunshine  to  dusk  it  stands  out  against  any  background. 
It  should  up  one's  scores  considerably." 

Lee  Wulff  (Shooting  and  fishing  expert,  writer  for  True,  Field  & 
Stream,  Sports  Afield,  Outdoor  Life,  Outdoors,  Yachting,  Travel, 
etc.):  1>I  was  surprised  to  find  I  could  shoot  this  new  gun  (New 
Ithaca  Front  Sight)  better  than  my  regular  over  and  under  12, 
which  I  have  shot  for  many  years." 

Dick  Miller,  (Gun  Editor  and  trapshooter,  Pull  Magazine):  "New 
sight  changes  gun  history.  Will  measurably  improve  gun  pointing." 

Furnished  without  extra  charge  on  all  new  1955  Ithaca  Guns.  For 
used  Ithaca  Guns,  complete  installation  $7.50.  First  major  change  in 
a  shotgun  front  sight  in  our  three-quarters  of  a  century  of  gunmaking! 
Scientific  light-gathering  action  gives  glowing  dot  under  any  out- 
door lighting  conditions,  dawn,  dusk,  overcast,  rain,  fog,  dark 
woods,  snow,  moonlight,  etc.  Phenomenal  gun  pointing!  Improves 
any  man's  shooting. 


Send  10c  for  big 

booklet  on 
shooting  tips  and 
FEATHERLIGHT 
REPEATER 
information 


Since  1880 
ITHACA  GUN  CO.  Inc. 
Dept.  29,  Ithaca,  N.  Y. 


PYROIL 

;  I «<■•"< 


Valves  Sticking? 
Get  PYROIL 

CLEANS..- LUBRICATES 
RESTORES  LOST  POWER 


Now... Free  'em 

il  "A"  added  to  your  gas  clings  to 
valves  and  stems  so  carbon  can't  keep  valves 
open.  Eliminates  overheating.  Increases  power. 
Saves  gas  and  repairs.  Get  Pyroil  "A"  today. 
Write  for  trial  offer.  Dept.  AL- 1 15 
Pyroil  Company 
LaCrosse.  Wis.,  U.S.A. 
Toronto,  Canada 


i'YmiiL 


nnMTPULL  HAIR 

UUIN  I  FROM  NOSE 

May  Cause  Fatal  Infection 


UHltt  KLIPETTE 


Rotating 
Scissors 


You  can  cause  serious  infection 
hy    pulling    hair    from  nose. 
Old  i  nary    scissors    are  also 
dangerous  and  impracticable 
No  better  way  to  remove  hair  £ 
from  nose  and  ears  than  with 
KLIPETTE.  Smooth,  gentle 
safe,    efficient.    Rounded  i  ~ 
points  can't  cut  or  prick  -<-.,' -j 


skin. 


Guaranteed  to  Satisfy  or  Money  Back 


HOLLISCO.  1  1  33  Broadway,  New  York  10,  N.  Y  Dept.  B6 

Enclosed  is  $1.00  for  KLIPETTE.  If  I  am  not  entirely 
satisfied,    I    moy   return   it   within    10   days   for  refund. 
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Mrs.  Bowden  Ward,  of  Kingwood,  W. 
Va.,  was  elected  National  President 
of  the  American  Legion  Auxiliary. 

Evidence  of  the  work  done  by  The  American 
Legion  Auxiliary  was  plentiful  in  reports 
made  to  delegates  assembled  in  the  Munic- 
ipal Auditorium  at  Miami  Beach.  The  reports 
showed  a  greater  emphasis  on  work  with  re- 
tarded children  during  the  past  year.  The 
Auxiliary  supported  legislation  along  this  line 
and  provided  financial  aid  to  special  schools 
for  the  retarded.  To  further  the  child  welfare 
program  of  the  American  Legion,  the  Auxiliary 
donated  a  total  of  $58,665  during  the  year.  Ten 
National  President's  Scholarships  were  awarded 
to  daughters  of  deceased  veterans.  The  im- 
portant poppy  program  of  the  Auxiliary  gave 
employment  to  8,000  disabled  vets  in  hospitals 
and  poppy  workrooms.  In  the  field  of  Ameri- 
canism the  Auxiliary  has  been  especially  active, 
with  a  program  to  give  all  citizens  a  better 
understanding  of  their  American  heritage. 


New  Vice-Presidents  of  The  American  Legion 
Auxiliary  are,  left  to  right,  Mrs.  William  H.  Heag- 
erty,  Mrs.  John  Langenbach,  Mrs.  F.  M.  Andrews, 
Mrs.  Floyd  W.  Williams  and  Mrs.  J.  Stanley  Brown. 


Held  at  the  Fontainebleau  Hotel,  the  States  Dinner 
attracted    1,600,   was   an   unqualified   social  success. 
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Final  Actions 

The  National  Executive  Committee  held 
a  brief  meeting  on  the  stage  of  the  Conven- 
tion hall  as  the  Convention  closed,  at  which 
time  the  homecoming  of  Nat'l  Cmdr  J.  Ad- 
dington  Wagner  was  set  for  Nov.  12  in  Battle 
Creek,  Michigan;  the  annual  Department 
Commanders  and  Adjutants  Conference  was 
scheduled  to  be  held  at  Nat'l  Hq  in 
Indianapolis,  Nov.  14,  15,  16;  and  the  fal 
meeting  of  the  Nat'l  Executive  Committee 
was  set  for  Nov.  17,  18  and  19  at  Indian- 
apolis. 

Meanwhile,  The  Department  of  Pennsyl- 
vania announced  that  it  woidd  play  host  at 
Veterans' Day  ceremonies  at  Gettysburg,  Pa., 
on  Nov.  11.  Top  national  Legion  officers 
accepted  Pennsylvania's  offer  to  participate 
at  Gettysburg.  This  year,  for  the  first  time 
in  many  years,  The  American  Legion  wil 
not  supervise  the  Nov.  11  ceremonies  at 
Arlington  Nat'l  Cemetery.  Under  the  Act 
changing  Armistice  Day  to  Veterans'  Day,  a 
system  of  rotating  the  host  at  Arlington 
among  the  different  chartered  veterans 
organizations  was  set  up.  The  American 
Legion's  turn  occurred  last  year,  on  the  first 
Veterans'  Day. 

Meanwhile,  on  Oct.  14,  Cmdr  Wagner, 
the  five  new  Nat'l  Vice  Cmdrs,  and  Truman 
Wold  (N.  D. ),  chmn  of  the  Nat'l  Member- 
ship and  Post  Activities  Committee  met  with 
Department  officers  at  the  McAllister  Hotel 
in  Miami  and  outlined  plans  for  the  1956 
membership  campaign. 


THE  AMERICAN  LEGION 
NATIONAL  HEADQUARTERS 
AUGUST  31,  1955 

ASSETS 

Cash  on  hand  and  on  deposit  $  177,740.93 

Receivable    243,871.52 

Inventories    415,870.03 

Invested  Funds    1,059,530.91 

Permanent  Trusts: 

Overseas  Graves  Decoration 

Trust  Fund   $  257,373.35 

Employees'  Retirement 

Trust  Fund    1.902.221.11  2,159,594.46 

Real  Estate    973,972.65 


Furniture  and  Fixtures, 

less  Depreciation 
Deferred  Charges  . 


.  244.689.73 
■  108,262.90 
$5,383,533.13 


LIABILITIES,  DEFERRED  REVENUE 
AND  NET  WORTH 

Current  Liabilities   $  369,093.08 

Funds  restricted  as  to  use   28.701.57 

Deferred  Income    816,739.98 

Permanent  Trusts: 

Overseas  Graves  Decoration 

Trust  Fund   $  257,373.35 

Employees'  Retirement 

Trust  Fund    1,902,221.11  2,159,594.46 

Net  Worth: 

Restricted  Capital: 

Reserve  Fund  ..$  23.852.30 
Restricted  Fund.  18,684.11 
Reserve  for  construction 
Wash.  Bldg.  ..  27,998.88 

Real  Estate    973,972.65 

Reserve  for  Reha- 
bilitation   422,240.47 

Reserve  for  Child 

Welfare    36,656.79 

$1,503,405.20 
Unrestricted  Capital : 
Excess  of  Income 

over  Expense  ....505.998.84  2,009,404.04 
$5.383.533.13 


"f],g,  U\o$t  Amazing 


long,  rooted 
Saran  hair 


Unbreakable 


er/       //  ✓    *    ySheDoes  Splits^ 


Presenting  Nina  Ballerina,  the  sensational  toe-dancing  doll.  She  rises  a 
glorious  20"  on  the  toes  of  genuine  Capezio  ballet  slippers  and  dances  as 
you  hold  her  hand.  She  does  splits,  kicks  high,  turns  her  head  and  flashes 
huge  eyes  ...  all  with  the  grace  of  a  true  Prima  Ballerina.  Her  petal-soft 
vinyl  face  is  crowned  with  thick,  glossy  Saran  hair  you  can  wash,  comb 
and  curl  into  endless  glamorous  styles.  She  comes  'on  stage'  in  a  real 
ballerina  costume  .  .  .  thigh-length  hose,  frothy  net  skirt  and  gleaming 
real  lame  bodice.  Nina  can  sit,  walk  and  sleep  too  . .  .  her  fully  jointed  body 
is  unbreakable.  Completely  guaranteed  dancing  mechanism.  She's  the 
dream  doll  of  every  little  girl — and  it  costs  so  little  to  fultill  that  dream. 


MONEY  BACK  GUARANTEE 


Nir..k  Indurtrl.,,  In...  D.p,.  „.14 


rush  Nina  Balletin; 
^!    COO  postage  Full  pu 


....--inj  Dancing  Doll  In  Ine  world  al 
:lunded  ,1  not  100°;  satisfied. 

O  $5  95  erclosea-ship  prepaid 


Copyri9hl  1955  by 

NIRESK  INDUSTRIES,  INC. 

4757  Rovenswood  Ave.,  Chicogo  40,  I 


8'  to  14'  Models  from  $39.95  incl.  freight 


No 


Save  '  2  to 
on  "lacto 
built"  prin 

Marine  Hardware,  Fiberglas  and  Trailers 


UbEK  INDUSTRIES  minne 


M  BLOWN  a  Business 


If    employed,    start    part   time.  Alert 
dealers  can  gross  $5  hourly  profit  on 
own  service  plus  $3  on  EACH  service- 
man. Clean,  revive,  mothproof  rugs  & 
on  location.  No  shop  needed, 
lly  advertised  world-wide  serv- 
_.   We  locally  train  and  assist  you. 
^  Quickly  established.  Easy  terms.  Send 
today  for  FREE  booklet.  No  obligation. 
DURACLEAN  CO.,  5-I9N  Duraclean  Bldg.,  Deerfield.  III. 


and  *han<3e> 


NOW!  an  oil  that  actually  cuts  engine  wear 
.  .  .  reduces  repair  bills  .  .  .  gives  you  more 
miles  per  gallon!     f^2S^%.  /d^oHi 

LUBRI  LOV 

THE  MIRACLE  CONCENTRATED  0Il| 

Lubri-Loy  is  not  an  "ordinary"  oil. 
It  contains  a  remarkable  blend  of 
ingredients  that  make  your  motor 
sing  with  new  power.  It's  guaran- 
teed to  give  you  a  quieter,  better 
running  engine  and  more  miles  per 
gallon  of  gas or  your  money  back! 
THE  LUBRI-LOY  COMPANY,  6319  Wilson  Ave 


St.  Louis  10,  Mo. 
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Some  Resolutions  Summarized 


r>  elow  is  summarized  the  sense  of 
-U  some  of  the  resolutions  passed  bv 
the  National  Convention  in  Miami,  in 
addition  to  those  mentioned  elsewhere 
on  these  pages. 

#43  and  #417.  Reaffirm  national  pol- 
icy to  oppose  and  defeat  Hoover  Com- 
mission recommendations  that  would  ad- 
versely affect  benefits  of  veterans  or 
their  dependents. 

#41.  Provide  Federal  funds  to  assist 
construction  or  improvement  of  State  or 
Territorial  veterans  hospitals  and  homes. 

#541.  Reaffirm  that  VA  be  preserved 


as  the  single  agencv  to  administer  vet- 
erans affairs. 

#153.  Reaffirm  support  of  VA  hos- 
pitalization for  non-service-eonnected 
disabilities  of  veterans  who  cannot  afford 
own  care,  when  VA  hospital  space  is 
available. 

#273.  VA  maintain  adequate  staff  to 
inform  veterans  of  rights,  and  assist  them 
in  getting  legitimate  benefits. 

#7.  Prevent  seizure  of  veterans  bene- 
fits for  payments  of  income  taxes. 

#151.  Provide  death  pension  for 
widows  and  orphans  of  WW2  and  Korea 
on  same  basis  as  WW1. 

#262.  Increase  VA  burial  allowance 
to  $250. 

#422.  Give  veteran  who  has  had 
rights  forfeited  by  VA  opportunity  to 
take  matter  to  a  Federal  court. 

#33.  American  Legion  token  be 
placed  at  tomb  of  Unknown  Soldier. 

#258.  American  Legion  Manual  of 
Ceremonies  be  changed  so  that  wearing 
of  Legion  cap  bv  female  Legionnaires  be 
same  as  prescribed  for  female  members 
of  Armed  Forces. 

#314.  National  American  Legion 
argue  Toth  case  before  Supreme  Court 
(to  determine  whether  honorably  dis- 
charged soldier  can  be  returned  from 
civilian  status  to  stand  military  trial). 

#297.  Intensify  efforts  to  reduce  ju- 
venile delinquenc) . 


#358.  Government  provide  grave 
markers  for  servicemen  missing  in  action 
and  officially  presumed  dead. 

#289.  Government  permit  burials  in 
Nat  l  Cemeteries  on  weekends  and  holi- 
days. 

#362.  Government  create  War  Me- 
morial Council,  with  American  Legion 
representation,  to  make  final  plans  for 
interment  of  Unknown  Soldier  of  WW2 
and  Korea. 

#349.  Continue  and  intensify  fight 
against  narcotics  traffic. 

#590.  Child  Welfare  Commission  de- 


velop broad  American  Legion  program 
to  assist  children  of  veterans  to  get 
higher  education. 

#  177.  Support  reasonable  program  of 
Federal  scholarship  assistance  for  or- 
phans of  veterans. 

#85.  Support  flight  training  as  part 
of  Air  Force  ROTC  program. 

#83.  Congress  remedy  critical  hous- 
ing deficiencies  at  military  establish- 
ments. 

#230.  Support  legislation  to  make 
surplus  Federal  property  available  for 
Civil  Defense  agencies. 

#2.31.  Actively  promote  public  edu- 
cation that  woidd  lead  to  individual  self- 
help  in  event  of  Civil  Defense  emer- 
Hcncx . 

#2.32.  Urges  more  American  Legion 
Posts  to  organize  Civil  Defense  rescue 
teams. 

#233.  Civil  Defense  Administrator 
have  cabinet  rank. 

#373.  Congress  provide  for  effective 
Civil  Defense  program. 

#375.  Basic  Civil  Defense  training  be 
given  high-school  students  under  Fed- 
erally sponsored  program. 

#  174.  All  Legionnaires  and  American 
Legion  Posts  urged  to  participate  ac- 
tively in  Civil  Defense. 

#622.  Reaffirms  American  Legion 
support  of  a  strong,  privately  owned  and 
operated  American  Merchant  Marine. 


#522.  Philippine  Scouts  receive  pay 
authorized  for  them  in  1942. 

#502.  Alaska  residents  on  military 
duty  in  Alaska  receive  same  pay  as  non- 
Alaska  residents  on  duty  there. 

#283.  Retirement  and  survivors  bene- 
fits for  Reserve  officers  should  be  same 
as  those  for  Regular  officers. 

#172.  National  Commander  appoint 
a  committee  of  lawyers  to  study  and 
evaluate  the  operation  of  the  Uniform 
Code  of  Military  Justice. 

#616.  Arnrv  review  more  carefully  its 
proposed  deactivation  of  96th  Infantry 
Division  before  proceeding  with  it. 

#615.  Approves  new  Code  of  Con- 
duct for  members  of  U.  S.  Armed  Forces. 

#614.  American  Legion  should  sup- 
port, and  assist  in,  recruitment  of  persons 
to  participate  in  the  Readv  Reserve. 

#176.  Urges  modernization  of  the 
Panama  Canal. 

#235.  As  part  of  national  defense 
promotion,  Government  should  publicize 
that  veteran  care  program  is  part  of  na- 
tional defense  program. 

#443.  Government  provide  uniformly 
available  medical  care  for  dependents  of 
Armed  Forces  personnel. 

#274.  Naval  shipbuilding  and  repair 
be  distributed  to  yards  on  all  coasts  and 
the  Great  Lakes. 

#619.  A  training  aircraft  carrier  be 
located  in  the  Great  Lakes. 

#337.  Deplores  conduct  of  those  who 
invoke  U.  S.  Constitution  to  hide  par- 
ticipation of  themselves  or  others  in 
communist  conspiracy. 

#238.  Favors  relieving  from  duty  any 
teacher  in  public  schools  who  invokes 
Constitutional  rights  to  avoid  testifying 
before  any  official  body  regarding  his 
or  her  loyalty  to  the  U.  S. 

#328.  Commends  all  teachers  who 
pursue  true  American  principles  in  their 
instruction. 

#295.  Urges  that  American  Flag  fly 
night  and  day  over  Independence  Hall, 
as  it  does  over  the  National  Capitol. 

#330.  Thanks  radio,  press  and  tele- 
vision which  have  supported  American 
Legion  Americanism  programs. 

#333.  Deportation  of  criminal  aliens 
be  expedited. 

#340.  American  Legion  continue 
publicity  campaign  to  urge  all  citizens  to 
register  and  vote  in  primaries  and  elec- 
tions. 

#383.  Congress  enlarge  staff  of  Immi- 
gration and  Naturalization  Service  to 
cope  with  illegal  entry  of  aliens  into  U.  S. 

#395.  Commends  U.  S.  Coast  Guard 
for  its  security  screening  program  in 
U.  S.  ports  and  harbors;  urges  Congress 
augment  program. 

#399.  Congress  increase  capacity  oi 
Treasun  Department  to  guard  U.  S. 
frontiers. 

#586.  American  Legion  file  briel  ol 
amicus  curiae  before  Supreme  Court  in 


Thomas  Miller  (Nevada)  takes  floor  at  meeting  of  Nat'l  Legislative  Commission. 
Commission  is  charged  with  supporting  Legion  programs  in  U.  S.  Legislature. 
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support  of  Subversive  Activities  Control 
Board  order  to  dissolve  Communist  Party 
of  the  U.  S. 

#562.  Opposes  any  further  change  in 
wording  of  Pledge  of  Allegiance  to 
American  Flag. 

#587.  Endorses  Safe-Driving  Day,  set 
For  Dec.  1,  this  year;  urges  American 
Legion  Posts  actively  support  it. 

#118.  Urges  Constitution  Day,  Sept. 
17.,  be  recognized  as  such  by  Act  of 
Congress. 

#322.  American  Legion  Posts  remove 
flags  from  veterans  graves  in  private 
cemeteries  as  soon  as  possible  at  the 
close  of  Memorial  Day,  following  custom 
set  by  regulations  governing  National 
Cemeteries. 

#331.  Expresses  gratitude  to  Ameri- 
can teaching  profession  for  help  ren- 
dered American  Legion  Americanism 
program. 

#332.  Disapproves  continued  U.  S. 
citizenship  of  Harry  Bridges;  asks  At- 
torney General  to  designate  Interna- 
tional Longshoremen's  and  Warehouse- 
men's Union  as  subversive. 

#338.  American  Legion  continue  to 
oppose  and  combat  Nazism,  Fascism  and 
all  other  totalitarian  forms  of  govern- 
ment. 

#343.  Condemns  use  of  "civil  liberties 
issue"  as  cloak  for  communism. 

#387.  Invites  all  Americans  to  join 


in  Legion's  "New  Glory  for  Old  Glory" 
program  bv:  (1)  displaying  American 
Flag  on  all  national  holidays,  (2)  ob- 
serving proper  flag  etiquette,  ( 3 )  becom- 
ing conversant  with  history  of  the  Flag. 

Urges  that  American  Legion  Posts 
promote  sale  and  display  of  American 
Flags. 

#394.  Appendix  IX  of  House  Com- 
mittee on  Un-American  Activities  be  up- 
dated and  widely  distributed. 

#396.  Asks  all  public  information 
media  to  re-emphasize  the  nature  and 
danger  of  the  communist  menace. 

#397.  Security  provisions  of  Refugee 
Relief  Act  of  1953  not  be  weakened. 

#558.  Commends  the  following  for 
their  exposures  of  subversion  through 
news  media: 

Fulton  Lewis,  Jr.;  George  E.  Sokolsky; 
Paul  Harvey;  Constantine  Brown;  Victor 
Riesel  and  Earl  Godwin. 

#13.  American  Legion  continue  to 
use  all  legitimate  means  to  eliminate  red 
propagandists  and  their  supporters  from 
the  entertainment  field. 

#101.  Support  McCarran-Walter  Im- 
migration Act  and  oppose  all  attempts 
to  weaken  it. 

#158.  Commends  and  supports  Fed- 
eral Bureau  of  Investigation;  endorses 
use  by  FBI  of  all  sincere  informants  who 
furnish  information  on  subversive  activi- 
ties. 


#201.  Asks  Department  of  Defense 
to  change  date  of  Armed  Forces  Dav  so 
that  it  does  not  conflict  with  preparation 
for  observance  of  Memorial  Day. 

#211.  Defend  FBI  against  slanderous 
and  unjustified  attacks. 

#243.  Commend  the  following  inves- 
tigative committees  of  the  Congress: 

House  Un-American  Activities  Com- 
mittee; Senate  Gov't  Operations  Perma- 
nent Investigating  Subcommittee;  Sen- 
ate Judiciary  Subcommittee  to  Investi- 
gate the  Administration  of  the  Internal 
Security  Act;  Special  House  Committee 
to  Investigate  Tax-Exempt  Foundations. 

#296.  Urge  better  observance  of,  and 
less  business-as-usual  on  Veterans  Day, 
Nov.  11  (formerly  Armistice  Dav). 

#595.  Urge  State  and  Federal  gov- 
ernments to  strengthen  their  Veterans 
Employment  services  and  agencies. 

#563.  American  Legion  continue  to 
assist  Myers  in  court  case  of  Myers  v. 
Hollister,  to  protect  Veterans  Preference 
laws. 

#573.  Support  Bureau  of  Veterans 
Re-employment  Rights  in  Dep't  of 
Labor. 

#617.  Reaffirms  support  of  all  pro- 
grams for  employment  of  disabled  vet- 
erans. 

#602.  Oppose  Hoover  Commission 
recommendations  that  would  curtail  Vet- 
erans Preference  in  Civil  Service. 


OA%  fJlote  knock-  down  power 

™  In  new  Remington  "Express" 


ngton 

2%-inch  Magnum  shells 

Your  first  box  will  be  an  eye  opener!  You'll 
knock  down  wary,  hard-to-hit  game  surer, 
cleaner  than  ever — because  never  before  have 
you  had  such  power  in  a  standard-length  shell! 

You  get  patterns  with  more  pellets,  pellets 
with  more  reach  and  smash — 20%  more 
knock-down  power  in  the  12  gauge,  propor- 
tionately great  new  power  in  the  16  and 
20  gauge! 

No  other  standard-length  shells  give  you  all 
this  power  plus  "Kleanbore"  priming,  Flat- 
Top  Crimp  and  Wetproof  construction.  Get 
new  Remington  "Express"  standard-length 
Magnum  loads*  and  you'll  get  your  game! 

*To  be  used  only  in  shotguns  with  2?i"  or  longer  cham- 
bers in  good  shooting  condition. 


America's  most  versatile  pump  action 
shotgun.  Remington  "Wingmaster"  Model 
870.  From  $77.30* 


America's  most  popular  autoloading 
shotgun.  Remington  "Sportsman-48."  From 
J  J  10.45* 

B^jtungtoii  (JDIS^ 

'Express,"  "Kleanbore,"  "Sportsman"  are  Reg.  U.  S.  Pat.  Off. 
by  Remington  Arms  Company,  Inc.,   Bridgeport  2,  Conn. 

*Prices  subject  to  change  without  notice 
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arade 

A  sampling  of  items  which,  are  in  process  oj 
development  or  are  coming  on  the  market. 
Mention  of  products  in  no  way  constitutes  an 
endorsement  of  them,  since  in  most  cases  they 
are  described  as  represented  by  manufacturers. 


An  inexpensive  device  to  check  the  fila- 
ments of  radio  and  TV  tubes,  not  to  men- 
tion the  wiring  of  electrical  equipment,  can 
now  be  had  for  $4.95  postpaid.  Made  by 
Chabon  Scientific  Co.,  411-V  Lincoln  Bldg., 
New  York  City  17,  the  tube  tester  requires 
no  technical  skill.  Tubes  are  inserted  and 
if  they  are  good  a  neon  bulb  lights.  For 
resting  w  iring,  a  pair  of  leads  is  available. 


A  7-power  binocular  w  hich  can  also  serve 
as  a  telephoto  lens  for  reflex,  35  mm.,  and 
movie  cameras  is  offered  by  D.  P.  Bushnell 
&  Co.,  201  Bushnell  Bldg.,  Pasadena,  Calif. 
Called  the  Bino-Foto  Unit,  it  connects 
binocular  to  camera  with  an  ingenious 
coupling  which  is  easily  attached  or  de- 
tached. The  unit  for  still  cameras  sells  for 
$99.45  plus  10%  tax.  That  for  movie  cam- 
eras sells  for  $103.40  plus  tax.  Prices  include 
case. 


I  land-size  maps  which  show  at  a  glance 
main  traffic  arteries  and  distances  from  key 


cities  have  been  announced  by  Saylcs-Wil- 
son,  Inc.,  527  W.  39th  St.,  Kansas  City,  Mo., 
and  will  soon  be  available  in  drugstores  and 
newsstands  everywhere.  Called  Trip  Find- 
ers, the  maps  operate  like  a  slide  rule,  and 
by  pulling  them  out  you  can  find  distances 
to  and  from  any  major  city.  A  set  of  16 
maps  covers  the  country,  or  they  may  be 
purchased  individually.  No  price  is  given. 


A  repair  kit  which  permits  you  to  fix 
punctures  in  the  new  tubcless  tires  with- 
out taking  them  off  the  rim  is  now  avail- 
able for  $3.39  from  Tyrex  Sales  Corp.,  1640 
Court  Place,  Denver,  Colo.  The  Tyre-X 
Motorist's  Repair  Kit  consists  of  all  items 
necessary  to  fix  holes  up  to  V»  -inch,  plus  an 
air  hose  which  permits  you  to  inflate  the 
tire  by  tapping  the  air  in  your  spare. 


A  do-it-yourself  kit  which  simplifies  the 
replacing  of  w  indow  glass  is  now  available 
from  the  Goodell  Co.,  Dept.  NC,  Antrim, 
N.  H.  Called  Windo-Fix,  it  consists  of  a 
tube  with  glazing  compound,  a  putty  knife, 
and  glazier  points.  The  set  sells  for  79^. 


On  the  theory  that  most  ice  cubes  are  too 
big,  Inland  Mfg.  Co.,  Dayton,  Ohio,  is 
marketing  through  Y.  B.  Sales  Co.,  811 
Second  Ave.,  New  York  City,  a  tray  for 
refrigerators  which  freezes  ice  in  tall,  thin 
segments— 38  of  them  to  a  tray.  Called 
Magic  Touch  trays,  since  they  release  the 
ice  slices  readily,  they  retail  for  approxi- 
mately $3.00. 


ROD  AND  GUN  CLUB 

( Continued  from  page  24) 

OIL  YOUR  TRAPS,  check  your  gear,  fur 
is  selling  well  this  year.  This  could  easily 
become  the  trapper's  theme  song  this  sea- 
son. It  seems  that  the  current  Davy 
Crockett  craze  has  shot  the  price  of  every- 
thing from  a  muskrat  skin  to  a  poor  old 
skunk  hide  up  in  value.  Seems  you  can't 
be  a  bona  fide  small  boy  anymore  unless 
you  own  a  hide  hat.  Even  the  lowly  wood- 
chuck  pelt  now  rides  many  a  young  head. 


Commander  Robert  Barnard,  Post  218,  presents 
High  Overall  Trophy  to  Owen  Stauffer  of  Post 
289,   Trotwood,   in   the   All-Ohio   Trap  Shoot. 


ON  THE  SUBJECT  of  shooting,  Legion 
Post  218,  Middletown,  Ohio,  host  for  the 
All-Ohio  American  Legion  Trap  Shoot, 
held  August  14,  walked  off  with  most  of 
the  major  awards  including  high  team 
honors.  Arnold  Smith,  Don  Roberson,  Ted 
Martin,  Jim  Wells,  and  Wally  Baldwin 
broke  463  birds  out  of  a  possible  500. 

THOSE  OF  YOU  who  select  cold  months 
to  go  to  warm  country  dove  and  quail 
shooting,  should  bear  in  mind  that  you  will 
be  in  snake  territory;  you  and  your  dog 
will  be  in  danger  of  being  bitten.  A  good 
precautionary  measure  is  the  Compak  Suc- 
tion Snake-Bite  Kit,  selling  for  $1.50  at  the 
Gokey  Company,  Saint  Paul,  1,  .Minn.  The 
little  lifesaver  or  one  like  it  may  also  be 
purchased  at  most  sporting  goods  houses. 
Memorize  the  operating  directions  and 
pack  one  along  for  safety's  sake. 

DON  GIBSON,  709  First  Street,  Red- 
lands,  Calif.,  advises:  "Never  store  your 
rifle  or  shotgun  in  a  leather  case,  especially 
in  a  warm  room,  without  first  putting  a 
good  rust  preventive  in  the  bore  as  well 
as  on  the  outside  of  the  barrel.  Leather 
sweats  badly,  especially  when  warm,  caus- 
ing the  metal  parts  of  your  firearm  to  rust." 

JUST  TRIED  A  NEW  gun  cleaner  manu- 
factured by  Tate  Chemicals,  Inc.,  Camden, 
N.  Y.  It  seems  to  be  a  three-way  fluid, 
cutting  rust,  working  clean  a  leaded  shot- 
gun bore,  and  acting  as  a  nitro  solvent  by 
leaving  an  anti-corrosive  film  on  the  metal 
of  your  gun.  Good  stuff. 

If  you  have  a  helpful  idea  that  pertains 
to  hunting  or  fishing,  send  it  along.  If  we 
can  use  it,  we'll  reward  you  with  a  hunting 
or  fishing  accessory.  Address:  OUTDOOR 
EDITOR,  Rod  and  Gun  Club,  The  Ameri- 
can Legion  Magazine,  720  Fifth  Avenue, 
New  York  19,  New  York. 
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JUNK  OR  TREASURE? 


 (Continued  from  I'tige  13) 

Some  collectors  specialize  in  items 
from  specific  countries,  others  in  cer- 
tain blocks  of  countries,  and  a  few  are 
hold  enough  to  collect  wartime  trophies 
of  all  nations.  One  man  specializes  in 
our  own  Medals  of  Honor  (which  are 
extremely  scarce  in  the  market),  an- 
other in  variations  of  U.S.  campaign 
medals  (which  are  more  plentiful  in 
supply). 

Several  factors  are  considered  in  de- 
termining the  relative  values  of  medals 
and  orders  in  any  category.  The  actual 
condition  of  the  medal  itself,  as  well  as 
any  accompanying  ribbons,  is  highly 


"Now  try  to  drag  out  your  ride  .  .  .  last  time 
we  only  jiggled  85  cents  out  of  Uncle  Bill." 
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important.  Naturally,  attachments  such 
as  oak  leaves  and  swords,  add  to  the 
stature  of  any  piece.  In  rare  cases  the 
badge  and  star  of  an  order  were  set 
with  real  or  simulated  diamonds.  Jew- 
eled insignia  are  highly  prized  by  col- 
lectors. Any  papers  or  documents  des- 
ignating the  recipient  of  a  medal  or 
order  will  enhance  its  value.  It  doesn't 
require  genius  to  reason  that  a  decora- 
tion conferred  upon  General  Tojo  or 
Field  Marshal  von  Rundstedt  is  worth 
a  lot  more  folding  money  than  one  is- 
sued to  plain  Tatsumi  IVloto  or  Private 
Hans  Schmidt. 

Unfortunately,  no  complete  cata- 
logue of  medals  and  orders  with  de- 
scriptions and  prices  has  been  compiled 
to  date,  as  has  been  done  in  the  realm 
of  stamps  and  coins,  though  books  giv- 
ing the  history  and  description  of  these 
pieces  are  available  in  many  libraries. 
The  market,  therefore,  is  regulated  by 
what  a  collector  will  offer  and  by  what 
price  a  dealer  chooses  to  establish.  The 
average  dealer  is  guided  by  the  premise 


FACTORY^  WR&OU  SAVINGS! 


RICH  *  ORNATE  •  PERMANENT 
MIRROR  FINISH  •  WON'T  RUST  OR  STAIN 

Once  in  each  generation  comes  a  silver  pattern  so  beautifully  designed, 
10  exquisitely  made,  so  perfect  in  every  way  as  this  homemaker's 
dream.  And  it  can  be  yours  at  a  onco-in-a-lifetime  low  price*  Stunning 
Mayfair  Pattern  gleams  with  a  mirror  finish  that  lasts  forever.  It 
embodies  all  the  characteristics  of  truly  fine  HEAVY-WEIGHT 
tableware —perfect  proportion  and  flawless  detail.  Every  piece  is  a 
work  of  art  from  the  one-piece  forged,  serrated  knives  to  the  delicate, 
flowery  open-work  and  deeply  sculptured  pattern.  You'll  be  proud  to 
enhance  your  most  elegant  dinners  with  Mayfair  .  .  .  yet  it's  rugged 
enough  to  take  every  day  use.  A  prized  possession  for  yourself  or  for  a 
very  special  gift.  Guaranteed  for  a  lifetime! 


8 — l-p<.  Serrated 
Dinner  Knives 

8 — Dinner  Forks 

8 — Salad  Forks 
1  6 — Teaspoons 

B — Iced  Tea  Spoons 

8 — Soup  Spoons 

8— Sheffield,  Hollow 
ground.  Serrated 
Steak  Knives 

3-pc.  Serving  Set 


MONEY-BACK  GUARANTEE 


NIresk  Industries,  Inc.,  D.-pt  ET-2 
4757  Ravenswood  Ave.,  Chicago  40,  Illinois 

Please  rush  67-Piece  Englishtown  Stainless  Tableware  a!  $14.95  plus 
C  O  D  postage.  Full  purchase  price  refunded  it  not  100%  satisfied. 

□  I  enclose  $1  00  deposit-ship  balance  C  0  0.  plus  postage 

□  $14  95  enclosed— ship  prepaid 


[pi- 


 ZONE_ 

eik,  214  Moi 


fan  teltef- 
t6e**  FREE 

For  over  50  years  suffer- 
ers have  found  quick, 
temporary  relief  by 
smoking  PAGE'S  INHALERS.  Pleasant,  inexpensive.  At 
drug  stores.  Send  for  free  samples.  Consolidated  Chemical 
Co.  835  Cherry,  Grand  Rapids  b',  Mich. 


No\» 


SNOW    CRUST   CHRISTMAS  CUTOUTS 

:   can   give   a   beautiful   stained   glass  effect  to 


als 


be 


your  windows  during  the  yuletid 

used  on  doors,  mirrors,  etc.  Set  contains:  Santa,  Snow- 
flakes,  Canes.  Carolers,  Bells.  Stars.  Lanterns,  etc. 
(44  pes)  Printed  in  pay  season's  colors.  Easily  applied. 
Only  Sl.OO  set  ppd.  Money  back  guarantee.  FREE  Giant 
22  inch  Santa  Claus  with  double  order. 
H.  Kamm.  13947  La  Maide  Street,  Sherman  Oaks,  Calif. 


GIANT    NURSERY    RHYME    WALL  DECORATIONS 

The  delightful  new  nursery  rhyme  figures  are  Ideal  for 
any  nursery  or  playroom.  Printed  In  full,  gay  colors  on 
heavy  card-stock,  ready  to  hang.  Figures  are  from  1 2  to 
15  Inches  high.  Use  them  on  walls,  closet  doors,  cribs, 
etc.  Your  choice  of  HI  Diddle  Diddle  or  Jack  &  Jill. 
91.49  each  group  or  both  groups  S2.0S  ppd.  (22  pes) 
FREE  8-page  coloring  book  with  double  order.  Make  ex. 
cellent  gifts.  Money  hack  guarantee. 

H.  Kamm,  13947  La  Maide  Street,  Sherman  Oaks,  Calif. 
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that  an  understandable  element  of  risk 
is  involved,  moneywise,  in  buying  up 
uncatalogued  material.  Too  many  vet- 
erans have  asked  ridiculously  high 
prices  for  such  common  items  as  or- 
dinary Iron  Crosses,  while  disposing 
of  pieces  of  far  greater  value  for  paltry 
sums. 

The  first  thing  a  veteran  should  do 
toward  determining  the  value  of  his 
souvenirs  is  to  obtain  an  exact  identi- 
fication of  each  item.  Once  this  is  done 
it  is  possible  to  check  the  rarity  of  each 
piece.  It  is  well  to  explore  the  local 
market  first,  and  the  most  logical  step 
is  to  consult  a  reliable  coin  and  stamp 
dealer  who,  although  he  probably  does 
not  deal  in  articles  of  a  military  nature 
himself,  often  knows  of  persons  inter- 
ested in  such  material.  Names  of  medal 
collectors  can  often  be  obtained  from 
a  local  coin  club.  Spare  time  research 
in  the  local  library  will  result  in  a  com- 
prehensive knowledge  of  all  types  of 
military  awards,  and  other  information 
can  be  obtained  by  writing  to  museums 
and  costume  houses. 

The  mention  of  costume  houses 
brings  into  focus  another  profitable 
field.  Thousands  of  servicemen  shipped 
home  foreign  uniforms  and  vast  quan- 
tities of  epaulets,  shoulder  straps,  sleeve 
patches,  buttons,  and  other  insignia. 
There  are  three  markets  for  uniforms: 
the  collector,  the  museum,  and  the  cos- 
tume house.  Here  too,  condition  as  well 


as  type  is  important,  and  the  price  range 
is  governed  by  the  rules  applicable  to 
medals  and  orders.  The  complete  uni- 
form of  a  general,  for  example,  may  be 
worth  $50  to  a  costume  house,  $100  to 
a  museum,  and  $150  to  a  collector.  If 
it  happens  to  be  the  uniform  of  an 
outstanding  military  personality,  a  fa- 
mous general  or  naval  commander,  it 
can  bring  as  much  as  $500,  depending 
upon  the  extent  of  proof,  its  category, 
and  condition. 

I  have  seen  10  different  uniforms 
owned  by  Hermann  Goering  upon 
which  prices  of  from  $75  to  $1,000  have 
been  established.  Goering  boasted  over 
100  uniforms  of  one  type  or  another, 
and  he  had  several  duplicates  of  each 
one.  He  had  at  least  10  identical  Luft- 
waffe uniforms.  Not  all  of  them  have 
shown  up  on  the  market,  and  it  is  con- 
ceivable that  some  of  them  have  been 
junked  by  ex-GI's  who  considered  them 
of  no  value  or  that  they  are  gathering 
dust  in  garret  corners  and  garage  lofts. 

I  helped  thousands  of  servicemen 
identify  uniforms  they  brought  home 
from  Germany.  Some  had  been  fortun- 
ate enough  to  acquire  complete  military 
kits  of  high-ranking  Nazi  officers,  and 
those  kits  proved  to  be  valuable  mu- 
seum pieces. 

The  number  of  uniform  collectors  in 
this  country  is  limited,  and  they  are 
usually  located  in  the  major  cities.  Some 
of  the  larger  museums  here  and  abroad 


pay  fair  prices  for  interesting  or  un- 
usual military  regalia.  There  is  a  good, 
if  selective,  market  in  the  major  cos- 
tuming houses  in  this  country.  The 
largest  of  the  costume  establishments 
are  located  in  New  York,  Chicago,  and 
Los  Angeles,  but  every  city  of  any 
size  boasts  at  least  one.  A  post  card  to 
any  museum  or  costume  house  will  re- 
ceive a  reasonably  prompt  response. 

The  nation's  small  fry  created  a 
minor  boom  in  the  insignia  market  by 
collecting  items  to  decorate  their  dens 
and  to  attach  to  their  clothing  while 
playing  soldier.  They  cleaned  out  sev- 
eral curio  shops  dealing  in  such  items, 
and  paid  fairly  stout  prices.  Two  dol- 
lars has  been  the  going  price  for  officers' 
epaulets  and  $1  for  those  of  enlisted 
men.  Sleeve  patches,  buttons,  and  arm 
bands  have  been  bringing  from  10  cents 
to  $5,  depending  upon  the  type. 

Not  too  long  ago  I  saw  a  collection 
that  embraced  25  varieties  of  German 
identification  tags,  many  of  them  issued 
under  the  Hitler  regime.  The  dealer 
who  bought  them  for  $50  had  a  cus- 
tomer who  would  pay  $100  for  the  lot. 

During  recent  years  American  col- 
lectors have  been  gathering  military 
documents.  This  field  is  comparatively 
limited  at  present,  but  a  market  does 
exist,  and  from  all  indications  it  is  a 
growing  one.  The  main  demand  is  for 
certificates  of  award,  personal  identifi- 
cation papers,  and  maps.  Again,  the 
rank  and  prestige  of  the  original  recipi- 
ents govern  the  values,  and  the  signa- 
tures on  maps  and  charts  serve  as 
monetary  slide  rules. 

A  certificate  of  award  on  the  Order 
of  the  Crown  of  Italy,  issued  to  a  Nazi 
colonel,  brought  $50  to  a  California 
dealer;  another  dealer  from  the  same 
State  w  as  paid  $150  for  a  certificate  ac- 
companied by  the  medal  itself.  A  Ger- 
man staff  map,  initialed  by  Field  Mar- 
shal von  Rundstedt,  brought  $25  at  an 
auction.  A  map  case  containing  maps 
and  some  orders  belonging  to  Rommel, 
the  Desert  Fox,  sold  for  $100. 

We  have  touched  lightly  upon  a  few- 
types  of  souvenirs  from  recent  military 
conflicts.  It  would  take  a  gigantic  book- 
to  cover  trophies  of  value  on  a  major 
scale.  I  hope  one  is  compiled  soon.  But 
it  is  well  to  bear  in  mind  that  any  dec- 
oration or  document  or  sword  or  gun, 
10  years  old  or  200  years  old,  or  dating 
back  to  any  century,  can  be  worth 
something— anything  from  $1  to  many 
thousands  of  dollars. 

Perhaps  the  greatest  value  that  can  be 
attached  to  any  w  artime  souvenir  is  its 
sentimental  value.  Whether  it  be  a  Civil 
War  rifle  or  pistol  hanging  above  the 
mantle,  an  old  World  War  I  shell  being 
used  as  a  paperweight,  a  samurai  sword, 
a  field  marshal's  baton,  or  a  medal  or 
decoration  from  any  campaign,  if  there 
is  a  personal  or  family  attachment  rep- 
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resented,  if  it  means  something  to  the 
owner,  then  it  is  worth  more  than 
money  can  buy.  Even  so,  it  is  well  to 
know  its  actual  monetary  worth.  Many 
valuable  souvenirs,  sacred  to  the  owner 
or  to  his  family,  will  never  be  sold. 
Alany  are  eventually  donated  to  mu- 
seums, libraries,  and  other  institutions. 
Others,  unfortunately,  treasured  by  one 
generation  are  regarded  lightly  by  those 
who  inherit  them,  and  are  stored  away, 
destroyed,  or  given  away— as  "junk." 

Remember,  war  souvenirs  are  not 
"junk"!  They  are  fragments  of  mo- 
ments in  the  lives  of  men  who  took 
part,  in  some  manner,  in  the  terrible 
tragedy  of  war.  They  are  part  of  his- 
tory's footnotes  to  valor,  sacrifice,  deci- 
sion, victory,  fear,  and  defeat. 

Insignia,  decorations,  uniforms,  docu- 
ments, swords,  bayonets,  and  guns  all 
have  worth.  Now,  let's  see  what  you 
can  find  in  that  dusty  corner  to  prove 
to  the  little  woman  that  you  had  good 
judgment  when  you  shipped  home  all 
those  souvenirs. 

Happy  hunting!  the  end 


CARS  FOR  THE  UPPER  CRUST 

( Continued  from  page  15 ) 

That  field,  by  trade  definition,  in- 
cludes: Chrysler's  New  Yorker  Deluxe 
and  the  Imperial;  Buick's  Roadmaster; 
Lincoln's  Premiere  and  Capri;  Packard's 
Patrician  and  Four  Hundred;  and  the 
Cadillac  62  and  60  Special. 

Beyond  those  are  fringe  vehicles  — 
very  high-priced,  to  be  sure,  but  pro- 
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duced  only  in  limited  quantities.  In- 
cluded in  this  miscellaneous  category: 
Chrysler's  Crown  Imperials  and  the  300; 
Cadillac's  Eldorado,  series  75,  Coupe  de 
Yille,  and  later  on,  the  sleek  Eldorado 
Brougham;  Packard's  Caribbean;  and 
Ford's  Continental.  The  big  money  lies 
not  with  these  gold-plated  specialties, 
however,  but  rather  with  the  high-vol- 
ume jobs.  In  that  latter  arena  Cadillac 
has  skunked  the  opposition.  Last  year  it 
sold  110,000  cars.  Competitors'  sales: 


GREATEST  CIGAR  OFFER  t 

IN  SURREY  HISTORY 


John  Surrey,  Ltd.,  famous  for  fine  smokers'  products  for  years,  makes  this  UNIQUE, 
UNUSUAL  and  UNQUALIFIED  OFFER.  We're  so  positive  that  you  will  agree  here 
is  the  greatest  Havana  cigar  value  we  ever  offered  that  we  say  ORDER  TODAY. 
TRY  THEM,  if  they  don't  suit  your  taste  for  any  reason  at  all  return  the  balance  and 
receive  a  full  refund.  The  cigars  you  smoked  will  cost  you  nothing.  Our  thousands  of 
satisfied  customers  and  YOU  TOO  will  agree  our  values  are  outstanding  and  unbeatable. 


SURREYS 
HAVANAS 


JOHN  SURREY'S  HAVANA  CIGARS 


U.  S.  Tax  Paid 
Price  on  each  Bx  of  50 


Our  Price 
Bx  of  50 


You 

Save 


Continental 

Clear  Havana*  it  1  00 

26c  ea. 

$13.00 

$7.75 

$5.25 

Pershing  Square 
Havana   Palmas  #101 

20c  ea. 

10.00 

5.75 

4.25 

Vanderbilt 

Havana  Queens  #102 

15c  ea. 

7.50 

4.75 

2.75 

Lexinston 

Havana  Seconds  #103 

15c  ea. 

7.50 

3.75 

3.75 

MAIL  ORDERS  FILLED 
100  E.  42  St.,  N.  Y.  17,  N.  Y. 

No  C.O.D.'s.  Add  25c  per  box  handling  and  mail- 
ing. N.  Y.  C.  residents  add  3%  City  Sales  Tax. 
SEND  ME  SEND  ME  SEND  ME 


ENCLOSED 


  BOXES 

#  100  @  7.75    #  101 


BOXES    BOXES    BOXES 

ffi  5.75    #  102  @  4.75    #  103  @  3.75 


SEND  ME 


NAME  ... 
ADDRESS 


CITY   STATE. 

DEPT.  AL-1 


40  ACRE  GOVERNMENT 
OIL  LEASES-$100 


taxes,  may  realize  a 
leaving  home.  Write 


You  do  no  drilling,  pay  no 
Icing-size  profit  without  ever 
for  free  map  and  literature. 

American  Oil  Scouts,  Dept.  I,  7321  Beverly  Blvd. 
Los  Angeles  36,  Calif. 


MEN  OVER  40! 


ENERGY!  VllRHTY 

back  in  30days 


or  you 


money 


Do  you  feel  run-down  on  the  job  or  at  home? 
Muscle  tone  gone?  Nervous?  Don't  let  it  get  you 
down!  Whether  It  is  due  to  a  sub-clinical  defi- 
ciency or  the  lack  of  rich  red  blood,  science 
has  the  answer  for  BOTH!  Fortify  your  diet! 
Dr.  Burkard  M.D.  gives  you  miraculous  VITER0NE 
capsules  (crystalline  B12,  plus  vital  nutritive 
elements)  used  by  thousands  of  satisfied  men 
all  over  the  WORLD.  Yours  to  try  for  less  than 
they  ever  cost  before! 

Rushed  in  confidential  wrapper. 

SPECIAL  OFFER! 


MONEY  BACK  IF  HOT  OELIGHTEO 

Send  $5  for  the  combination  NOW! 

CashD      M.O.  □      Check  □      C.0.0.  □ 
I  prefer  100  VITER0NE  capsules  at  $9  □ 

DR.  BURKARD  LABORATORIES  •  Lab.  AL-1 1 
3006  Olympic  Station,  Beverly  Hills,  Calif. 


PEOPLE  60  TO  80  CAN  APPLY  FOR  OLD 
LINE  LEGAL  RESERVE  LIFE  INSURANCE 

Let  us  send  you  complete  information  about 
Old  American's  SI 000  old  line  legal  reserve 
life  insurance  policy.  No  one  will  call  on  you. 
Handle  entirely  by  mail.  Just  send  name,  ad- 
dress and  age  to  Dept.  L1157M. 
OLD  AMERICAN  INS.  CO.,  1  W.  9th,  K.C.Mo. 


"TOOK  IN  $217 
FIRST  10  DAYS" 


Some  make  more,  some  less' 
We  help  you  to  start  Your 

Own  Ail-Year  Business 
Make  Big  Money!  With  our 
easily  operated,  highly  effi- 
cient wall  washer,  Chas. 
Stelle  took  in  $217  gross  in 
first  ten  days.  E.  L.  Goss 
took  in  more  than  $10,000  in 
one  year.  E.  C.  Taber  wrote, 
"/  made  $400  gross  in  two 
weeks."  And  no  wonder — this  machine  washes 
walls  6  times  faster  and  better  than  by  hand. 
Your  Money-making  Opportunity.  Enjoy  in- 
dependence— -freedom  from  bosses,  layoffs. 
Customers  everywhere  —  homes,  offices, 
schools,  etc.  Expenses  low,  profits  high.  No 
shop  necessary;  operate  from  home.  Can  start 
spare  time  until  your  full  time  is  available. 

Lose  no  time.  Get  all  facts  without  obligation 


FREE  BOOK !   MAIL  COUPON  TODAY! 


VON  SCHRADER  MFG.  CO. 

E-17  "W"  PI.,  Racine,  Wisconsin 

Send  at  once  (no  obligation)  your  FREE 
booklet  containing  information  about  your 
wall  washing  machine  and  how  I  can  start 
my  own  permanent,  profitable  business. 

Name   


City- 


-Zone- 


-State- 
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FACTORY  TO  YOU  *79.95 

SUTERSHOP  offers  you  a  precision-built 
complete  power  tool  workshop.  100%  ball 
beailnc  RIGGED  Accurate.  Big  capa- 
city. 15  day  FREE  trial.  Money  back 
guarantee.  Mail  postcard  for  FREE  cata- 
log.  Buy  on  easy  pay  plan. 


POWER  TOOLS,  INC. 


1277  Yotes  Avenue 
Beloit,  Wisconsin 


VERTICAL 
DRILL  PRESS 


.•■o>v 1  n- 


YES,  100  TOY  SOLDIERS  FOR  $1 

To  introduce  our  line  of  molded  plastic  toys,  we'll 
ship  you  100  Toy  Soldiers  for  only  $1.  This  big  color- 
ful assortment  includes  4  Riflemen,  8  Mochinegunners, 
8  Sharpshooters,  4  Infantrymen,  8  Officers,  8  Can- 
non, 4  Bazookamen,  4  Marksmen,  4  Tanks,  4  Trucks, 
4  Jeeps,  4  Battleships,  4  Cruisers,  4  Sailors,  8  WAVEs, 
8  WACs,  4  Bombers  and  8  Jet  Planes.  Each  toy  is 
completely  assembled,  designed  to  scale,  and  meas- 
ures up  to  4 W'.  Order  several  sets  NOW;  your 
kiddies  will  love  them.  Send  $1 .00  plus  25c  for  post- 
age and  handling  for  each  set  of  100  toys  to: 

TOY  MART,  DEPT.  AL 
711  Perm  Ave.  Pittsburgh  22,  Pa. 


MASTER  MECHANIC  PORTABLE  LIGHT  PLANTS 

sh  Button  Start— 600-700  watts  115  v.  60 

:  AC  .  Powered  by  a  rugged  2  h.p.  easy-starting 
DrigRB  gae  engine.  No  wiring  necessary,  just 
I>IuK  in  and  operate.  Plenty  of  current  for  any 
radio,  television,  oil  burner,  freezer,  putnp, 
hte  etc.  which  require  up  to  700  watts, 
tal  for  camp,  cottage,  trailer  or  boat! 
eludes  voltmeter  and  built-in  winding  to 
urge  6  v.  auto  batteries.  Wt.  75  lbs. 
sily  tits  in  car  trunk.  Be  prepared  if 
storm  knocks  out  power  lines. 

I(CBU"'rly  $143.50 

1000-1200  Watt  Plant  (item  45)  i 

'  engine — 50  % 


$199.50 


Master  Mechanic  Mfg.  Co.,  Dept.  40-L,  Burlington,  Wis. 

GettingUpNights 

If  worried  by  "Bladder  Weakness"  [Getting  Up 
Nights  (too  frequent  or  irritating  Kidney  excre- 
tions) ]  due  to  common  Kidney  and  Bladder  Irri- 
tations, try  CYSTEX  for  quick,  gratifying,  com- 
forting help.  A  billion  CYSTEX  tablets  used  in 
past  25  years  prove  safety  and  success.  Ask  your 
druggist  for  CYSTEX  today  under  money-back 
guarantee.  See  how  much  better  you  feel. 


LOOK!  Electric  Greyhound  Bus 
NEW 
1955 


$|.98 


satlonally  new  1955 
scale  model  Electric 
Greyhound  lius  thai  captivates  everv  child  (and  mommy  and 
daddy,  loo).  One  flick  of  the  maKlc  lever  and  off  it  goes  — 
forward  or  reverse,  ituns  for  hours.  Driven  by  an  electric 
motor,  powered  by  flashlight  battery  —  safe,  economical  — 
easily  replaced.  Comes  completely  assembled  with  head- 
Hunts,  balloon-type  rubber  I  Ires  —  durable  metal  body. 
SEND  NO  MONEY.    Rush  your  order  today.   Remit  with  your 


Buick  Roadmaster,  61,000;  Chrysler,  ex- 
cluding its  lower-priced  Windsors, 
58,000;  Lincoln,  36,000;  and  Packard, 
omitting  its  less  expensive  Clippers, 
11,000. 

Competitor's  chances  of  unseating 
Cadillac  in  sales  are  not  bright  at  the 
moment.  They  are,  however,  lustily 
swinging  lassos  at  the  prestige  crown, 
where  the  first  serious  challenge  to 
Cadillac  leadership  is  developing. 

Possibly  the  most  illustrious  bid  is  in 
Ford  Motor  Company's  resurrected 
Continental,  which  is  about  as  close  to 
being  a  hand-crafted  product  as  assem- 
bly line  methods  will  permit.  Right  be- 
hind Continental  is  Lincoln,  Ford's  vol- 
ume offering  in  the  luxury  field. 

Chrysler's  big  prestige  push  is  being 
made  by  Imperial,  which  has  been 
drawn  away  from  the  New  Yorker 
series  and  given  full  ranking  as  a  sepa- 
rate and  high-priced  name  plate. 

Packard's  most  exclusive  model  is  its 
Caribbean,  and  behind  that,  the  classi- 
cally lined  Packard  series,  which  is  be- 
ing drawn  farther  and  farther  apart 
from  the  less  costly  Clippers. 

These  outright  appeals  to  the  pure 
snobbishness  of  the  motoring  public  are 
not  being  shrugged  off  by  Cadillac.  In 
answer  to  the  criticism  that  anybody 
can  own  a  Cadillac  the  company  will 
introduce  its  Eldorado  Brougham.  That 
flossy  machine  will  retail  at  about  $8,500 
a  copy,  and  annual  production  will  not 
exceed  1,000.  This  will  be  the  Cadillac- 
plus.  The  Cadillac  division  of  GM  will 
depend  on  its  62 's  and  60  Specials  for 
volume  sales.  The  Brougham  will  carry 
the  crown  jewels. 

Packard  has  already  taken  that  tack 
with  its  elegant  Caribbean,  which  also 
is  limited  to  1,000  units  a  year.  More- 
over, the  Caribbean  serves  as  Packard's 


style-setter.  According  to  William 
Schmidt,  Studebaker-Packard  Corpora- 
tion's vice  president  and  styling  direc- 
tor, the  company's  most  advanced  styl- 
ing ideas  will  be  shown  exclusively  on 
Caribbean  year  by  year.  An  owner  thus 
will  have  an  auto  that  is  duplicated  only 
on  a  very  small  scale,  and  Packard  w  ill 
be  able  to  judge  how  the  public  feels 
about  its  newest  styling  concepts.  The 
most  popular  features,  of  course,  will 
be  extended  to  the  regular  Packard  line 
once  Caribbean  is  through  with  them. 

Ford  most  likely  will  hold  its  $10,000 
Continental  even  more  aloof,  though  it 
will  produce  possibly  as  many  as  4,000 
units  a  year.  Its  styling  will  not  be 
changed  annually  but  only7  at  infrequent 
intervals.  Model  changes,  in  fact,  will 
not  even  be  designated  by  year  but  by 
model  numbers.  Thus,  the  current  car 
is  the  Mark  II.  W  hen  the  next  body 
change  is  made,  the  car  will  be  referred 
to  as  the  Mark  111. 

Successful  prestige-car  makers  tra- 
ditionally have  stuck  with  tried-and- 
true  basic  styling  for  years.  In  its  hap- 
piest years  Packard  held  tenaciously 
to  its  well-remembered  vertical  grille 
while  the  front  ends  of  other  makes 
were  becoming  lower  and  smoother. 
Cadillac's  basic  1947-48  lines  are  clearly 
evident  even  in  its  1956  models. 

Refusal  to  alter  drastically  a  proven 
body  line  is  based  on  several  sound  rea- 
sons. First,  a  luxury-car  maker  may 
question  the  wisdom  of  abandoning  a 
style  that  has  had  broad  appeal.  Second, 
very  few  customers  who  plunk  down 
$7,000  or  $8,000  for  a  top  car  take 
kindly  to  the  prospect  of  having  their 
autos  made  obsolete  in  a  year.  Third,  a 
successful  manufacturer  knows  that  he 
can  capitalize  on  "trade-marks"— sty  ling 
features  that  positively  brand  his  prod- 
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uct.  It's  almost  impossible  to  mistake  a 
fish-tailed,  vertically  chromed  Cadillac 
for  another  make. 

Isn't  there  a  danger  of  a  car's  becom- 
ing stodgy  if  it  goes  on  indefinitely  with 
essentially  identical  styling?  Cadillac's 
experience  proves  otherwise,  as  does 
Packard's,  and  in  the  light  of  this  ex- 
perience the  lordly  Imperial  will  doubt- 
less stay  with  basic  lines  for  a  long  time 
to  come. 

Even  Imperial,  though,  \\  ill  be  altered 
sufficiently  to  capitalize  on  controver- 
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Jane's  father.  He  tried  to  break  us  up." 
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sial  styling  points.  Auto  makers  know 
that  any  dispute  over  styling  features  is 
apt  to  be  a  blessing  in  disguise.  In  that 
respect,  Cadillac  has  been  extraordinar- 
ily successful.  Its  eye-catching  fins 
created  all  sorts  of  talk,  good  and  bad, 
but  obviously  mostly  good,  since  the 
fins  have  continued  through  nine  model 
years.  The  vertical  grille  on  the  side  of 
the  car  was  a  master  stroke.  It  generated 
national  speculation  as  to  whether 
Cadillac  was  conditioning  the  public  for 
a  rear-engine  car.  The  dual  exhausts 
mounted  in  the  rear  bumper,  while  not 
making  even  a  wrinkle  in  basic  styling, 
were  copied  everywhere. 

Controversy  surrounded  Imperial's 
"gunsight"  taillights  too— precisely  what 
Chrysler  officials  hoped  would  happen. 
(At  Chrysler's  1955-model  press  pre- 
view, one  reporter  looked  at  the  up- 
right lights  and  exclaimed:  "A  vandal's 
delight!  Every  delinquent  with  a  ball 
bat  will  take  a  swipe  at  those!") 
Chrysler's  response  was  to  increase  the 
size  of  the  lights  on  the  56's. 

"If  your  styling  doesn't  become  a 
conversation  piece,"  says  William 
Schmidt,  speaking  for  Packard,  "then 
you've  got  to  come  up  with  engineering 
innovations,  such  as  our  torsion  bar  sus- 
pension." If  imitation  is  the  sincerest 


ThisiOSales 
Kit  KfRUl 


Puts  You  in  the  BIG  MONEY 
TAILORING  BUSINESS  Quick 


Make  ^30'? 


Day! 


Rush  name,  address  now  for  big 
valuable SlOTailorinu  Kit.  sent  FREE.  Puts 
you  in  big-money  Made-to-Measure  Tailoring  Business  at 
once  that  may  bring  you  earnings  up  to  $30.00  in  a  day,  even 
spare  time.  Kit  contains  over  100  Actual  Sample  Fabrics, 
latest  Style  Display,  complete  money-making  plans. 
YOUR  OWN  SUIT  WITHOUT  lc  COST!  With  your  FREE 
KIT,  I'll  show  you  how  to  get  a  fine  suit  to  wear  and  show 
without  paying  a  cent  for  it.  Write  today! 
W.  Z.  GIBSON,  INC..  500  So.  Throop  Street 

DEPT.  J-405         -         -         CHICAGO  7,  ILLINOIS 


TRAYS 

COASTERS 

JEWELRY 

PLAQUES 

PLANTERS 


ond  Other  Lovely  Items  in  Gleaming 

ALUMINUM  •  BRASS  •  COPPER 

We  supply  Everything  You  Need: 
Materials,  Tools,  Designs,  Directions 
WRITE  TODAY  for 
Illustrated  Information  and  price  list. 

HUBBELL  METALS  INCORPORATED 

7817  Laclede  Ave   •   Dept.  A-l    •  St.  Louis  3,  Mo. 

WHY  DON'T  YOU  WRITE? 


Writing  short  storie 
hobbies,  human  inte 
and  club  activities, 
monev.  In  your  owi 
York  Copy  Desk  Me 


-pain- 


Aptitude  Test' 


le 


ential  to  su 
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es  on  current  events,  business, 
ies,  travel,  sports,  local,  church 
rill  enable  you  to  earn  extra 
Oil  your  own  time,  the  New 
ches  you  how  to  write  the  way 
vritlng.  Our  unique  "Writing 
r  you  possess  the  fundamental 
aful  writing.  You'll  enjoy  this 
cost  or  obligation. 


NEWSPAPER  INSTITUTE  OF  AMERICA 

SUITE  5775-T,  ONE  PARK  AVENUE.  NEW  YORK   16.  N.  Y. 


U  P  T 


1 


RELIEF.. .OR  YOUR  MONEY  BACK 

Simple,  easy  to  wear  truss 
made  by  old  surgical  house. 
You  risk  nothing.  Write  for 
free  booklet.  Don't  delay. 


WEB  TRUSS  CO.      Dept.  AL  U      Hagerstown,  Maryland 


SlOGpTY  ANTENNA 


Amazing  Television  Invention! 


ONLY 

$|00 


Fits  Into  Palm  of  Your  Hand 
AS  CLEAR  A  PICTURE  AS 
WITH  $35  ANTENNAS! 

Installed  in  seconds!  Hidden 
From  View!  This  Powerful 
Midget  outperforms  far  cost- 
lier antennas.  Weighs  only  fewozs.  Works 
on  all  frequencies.  Sensational  value.  $1. 

MONEY  BACK  GUARANTEE 

Junk  thai  old  unsightly  w.ak -pullinic  TV  Antenna  for  this 
handr.  newest  Evans  All  Frequency  TV  Antenna.  See  the 
difference  immediately.  So  low-priced  you  can't  afford  to  be 
without  this  'Midget  Wonder.  'Mechanism  fully  concealed . 
Perfectforapts.whereoutdoor  Antennas  are  prohibited. 

Clip  This  Ad  and  Mail  with  Only  $1  plus  Dime  for  Postage 

We'll  ship  postpaid  to  your  door.  If  not  delighted  with  improved  TV 
reception,  return  in  10  days  for  full  refund.  Order  for  yourself  and 
friends  today  while  this  BARGAIN  OFFER  remains  in  effect. 

EVANS  RADIO  CO..  Dept.  34.  650  Asbury.  Evanston.  III. 


ICE  CRACKER 


If  you've  ever  knocked 
yourself  out  trying  to 
make  crushed  ice  out  of 
ice  cubes,  the  Pruett 
Novelty  Wks.  P.  O.  Box 
286,  Covina,  Calif,  has 
just  what  you  need.  This 
is  a  flexible  container 
which  you  fill  with 
water  and  freeze.  When  you  want  cracked  ice 
you  whack  the  bottom  and  sides  with  the  mal- 
let which  comes  with  it,  and  presto,  you  have 
cracked  ice  as  fine  as  you  want  it.  What  makes 
the  item  unusual  is  its  ribbed  construction 
which  scores  the  ice  while  it  freezes,  causing 
it  to  break  readily.  Enough  ice  for  6  drinks. 
$1.25  post  paid.  4  cents  tax  in  Calif.  No  food 
odors  in  the  ice  and  no  hands  need  to  touch 
the  ice.  Colored  ice  if  you  prefer.  Guaranteed. 


LAW 


•  •  • 


CTIIflV  AT  IIOMP  Legally  trained  men  win  higher  posi- 

O  I  UU  I  H  I  nUITlU  tions  and  bigger  success  in  business 
and  public  life.  Greater  opportunities  now  than  ever  before. 
More  Ability:  More  Prestige:  More  Money  b^Ltep.You 

can  train  at  home  during  spare  time.  Degree  of  LL.B.  We  furnish  all 
text  material,  including  14-volume  Law  Library.  Low  cost,  easy 
terms.  Get  our  valuable  48-page  "Law  Training  for  Leadership" 
and  "Evidence"  books  FRKti.  Send  NOW. 

LA<tALLE  EXTENSION  UNIVERSITY,  41 7  South  Dearborn  Street 
A  Correspondence  Institution,  Dept.  11361L,  Chicago  5.  III. 


Sensational  FOG'STOP 

m—  ^aamm  Windshield  Cloth 


Amazing  Discoveryl  AutoistS 
wild  over  new  Ft  iG -STOP  Windshield 
Cleaner.  Simply  glide  over  windshield 
illy-treated  Mitt-at  once  glass  sparkles 
crystal  clear.  Blurry  mist,  frost,  sleet,  snow  dis- 
appear like  magic.  Stops  fogging.  Sells  like  wild! 

SAMPLES  FOR  AGENTS  &.Tltn°.new"o«nd'S™ 

at  once.  Hurry.  Postcard  will  do.  SKNU  NO  MONEY— >i<a*  iiour  name. 
KRISTEE    CO.,    Dept.    1463,    AKRON    8.  OHIO 


MEAT  CUTTING  Offers  YOU 

SUCCESS  And  SECURITY 

In  The  Best  Established  Business  .n  The  World  •  PEOPLE  MUST  EAT! 


TRAIN  QUICKLY  in  8  short  weeks  for  a 
bright  future  with  security  in  the  vital  meat 
business.  Trained  meat  men  needed.  Big  pay 
full-time  jobs,  year-round  income,  no  layoffs 
-HAVE  A  PROFITABLE  MARKET  OF 
YOUR  OWN! 

LEARN  BY  DOING  AT  NATIONAL 
Get  your  training  under  actual  meat  market 
conditions  in  our  big  modern  cutting  and 
processing  rooms  and  retail  department. 

PAY  AFTER  GRADUATION 
Come  to  National  for  complete  8  weeks 
course  and  pay  your  tuition  in  easy  install- 
ments after  you  graduate.  Diploma  awarded. 
Free  employment  help.  Thousands  of  suc- 
cessful graduates.  OUR  32nd  YEAR! 

FREE  CATALOG  —  MAIL  COUPON 

Send  now  for  big  new  illustrated  National 
School  catalog.  See  students  in  training. 
Read  what  graduates  are  doing  and  earning. 
See  meat  you  cut  and  equipment  you  work 
with.  No  obligation.  Send  coupon  in  envelope 
or  paste  on  postal  card  NOW!  G.I.  Approved. 

NATIONAL  SCHOOL  OF  MEAT  CUTTING,  INC. 


■  National  School  of  Meat  Cutting,  Inc. 

■  Dept.  A-6  1.  Toledo  4,  Ohio 

I  Send  me  your  FREE  School  catalog  on  National  | 

I  Training  at  Toledo  in  Meat  Cutting.  Meat  Merchan-  i 

!  dising  and  Self  Service  Meats.  No  obligation.  No  j 

I  salesman  will  call.  Approved  for  Korean  Veterans  | 


Name   Age. 


I 


Dept.  A-61 


Toledo  4,  Ohio 


|  Address 
!  City 


.State. 
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inpniiimirr 

M  ■    BECOME   AN    (XPERT  ■ 

ALifUuii  mnl 

The  demand  for  skilled  accountants — men  who  really 
know  their  business — is  increasing.  National  and  state 
legislation  is  requiring  of  business  much  more  in  the 
way  of  Auditing,  Cost  Accounting,  Business  Law, 
Organization,  Management,  Finance.  Men  who  prove 
their  qualifications  in  this  important  field  are  pro- 
moted to  responsible  executive  positions. 

FREE  SAMPLE  LESSON 
Knowledge  of  bookkeeping  unnecessary.  We  train  you 
from  ground  up,  or  according  to  your  individual 
needs.  Low  cost:  easy  terms. 

Send  name  and  address  on  the  lines  below  (or  free 
Sample  Lesson  and  48-page  Book  describing  the 
LaSalle  accountancy  training  and  the  opportunities 
in  this  highly  profitable  held. 

Iioilir  EXTENSION  UNIVERSITY 
inOMLLt  /7  (?&Viedfio*u/e*tce  Sn&UttdioH 
417  S.  Dearborn  St.,  Dept.  11361  H .  Chicago  5,  III. 


Name ,  . 
Address , 
City  


.Zone. . .  .State. 


INCA  "FIVER"  QUICKIE 


STEEL  SCREW  DRIVER 


4  most  popular  hex  sizes  and  steel  blade 
:  screw  driver  makes  this  the  handiest  and 
NEWEST  tool,  ever,  for  home,  office,  car  or 
'  mechanics!  Strong  alloy  construction  in  na- 
tural finish. 

MONEY  BACK  GUARANTEE.1 


UNIQUE 


5S\a  2  *U.Y$L00  ClU 


Products  Dist.  Corp 
P.O.  Box  65 

Richmond  Hill  19,  N  Y.  P.P.  Prepaid  — No  C  O.D.s 


INTERESTING  HOBBY 

Do  vou  discard  your  avocado  seeds? 

DON'T ! 

Let  me  tell  you  how  to  grow  beautiful,  inter- 
esting  house  plants  from  them.  Send  $1.00  for 
complete  instructions. 

R.  B.  WILLIAMS 
1014  Greenwood    *    Evanston,  Illinois 


wildlife  jmid  vrenic  surroundings,  av 
City  pressures.  Prip.irc  now.  sp.irc.-lum-.  Ir  s  fu 
fascinating!  Enjoy  go**!  pay.  security,  prestige. 
No  special  schooling  or  experience  required. 
Openings  for  men  17-45  HELP  I  ILL  DEMAND 
IN  VOl'R  AREA!  Write  nnss -/»,/./ 1  ' 
HOME  STUDY  EDUCATORS 
j  Dept  AL-11  1  036  S  La  B.eo.  Los  Angeles  10.  Cold 


rfoCtl  SELECT-AJOB  CHART!  Lets  you  match  SChonlinr,  interests,  tic.  against 
t  TlVtL'  many  outdoor  jobs.  Write  today  lor  FREE  "Success  Plan"  and  chart  details1 


GOVERNMENT  40  ACRE 

OIL  LEASE  $100. 

Act  of  Congress  gives  citizens  equal  rights  with  Oil 
Co's.  to  obtain  Govt,  leases.  You  do  no  drilling,  yet 
may  share  in  fortunes  made  from  oil  on  public  lands 
(Payments  if  desired)  Licensed  &  Bonded  Oil  Brokers. 
Free  Information  &  Maps  of  booming  areas.  Write: 

NORTH  AMERICAN  OIL  SURVEYS 

827?-l  SUNSET  BLVD..  LOS  ANGELES  46.  CALIF 

Piles?  Fistula? 
Colon  Troubles? 


Free  Book  Shows 
How  Thousands 
Found  Relief: 


These  three  potential  health-wreckers 
are  closely  related.  Learn  how  each 
affects  you;  how  to  avoid  mistakes  in 
treating  them;  how  thousands  have 
found  a  proved  effective  treatment. 
Write,  telling  which  ailment  troubles 
you.  Address  Suite  1187,  Thornton 
Minor  Hospital,  911  E.  Linwood,  Kansas 
City  9,  Mo. 
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form  of  flattery,  Packard  is  due  for 
some  indirect  slaps  on  the  back.  At  least 
two  more  companies  will  use  torsion 
bars  no  later  than  1957. 

Luxury-car  makers  acknowledge  that 
prestige  flows  two  ways.  Their  dealers 
and  distributors  labor  strenuously  to  get 
cars  into  famous  hands.  A  celebrity 
naturally  wants  to  drive  a  car  in  keep- 
ing with  his  position;  the  manufacturer 
can  do  worse  than  to  try  to  sell  to 
prominent  persons,  who  in  turn  reflect 
prestige  on  the  car.  But  if  there's  any 
special  effort  on  the  part  of  factory  offi- 
cials to  lure  political  luminaries,  movie 
stars,  famed  athletes,  and  others  behind 
the  wheel,  the  efforts  are  most  discreet. 

"Placing  a  car  in  the  hands  of  a  celeb- 
rity," says  Cadillac's  M.  E.  Fields,  "at  a 
large  discount  or  through  some  other 
inducement  can  backfire.  Suppose  you 
were  to  give  a  prominent  person  an 
$8,000  car  for  $5,000.  He  may  have  an 
equally  prominent  friend  who  expects 
equal  treatment.  If  you  don't  discount 
to  him  too,  you've  angered  him.  But 
once  that  chain  reaction  has  set  in  and 
you  continue  to  discount,  you'd  not  be 
making  any  money." 

Luxury-car  makers  do  consciously 
lose  money  on  one  phase  of  operations. 
That's  in  the  sale  of  limited  production 
models.  The  Continental,  for  instance, 
may  become  a  losing  venture,  although 
Ford  executives  insist  that  the  division 
will  not  be  subsidized  by  the  parent 
company.  Competitors,  some  of  whom 
admit  they  lose  as  much  as  $2,000  or 
more  per  unit  on  limited  volume  jobs, 
say  nobody  can  make  money  with  a 
virtually  hand-built  car  like  Continental, 
even  at  si 0,000  per  car. 

Why  bother  to  produce  a  loser?  Be- 
cause the  prestige  associated  with  a 


superlative  auto,  filters  down  through 
the  other  lines  made  by  the  company. 
Cadillac's  lofty  position  reflects  credit 
on  all  other  GM  lines.  Continental's 
main  task  is  to  accomplish  the  same  end 
for  Lincoln,  Mercury,  and  Ford. 

Scarcity  helps  to  create  demand  for 
a  car,  of  course,  which  is  why  output 
of  the  Brougham,  the  Continental,  the 
Caribbean,  and  the  Imperial  will  be  re- 
stricted. Plenty  of  auto  people  still 
maintain  that  Cadillac  for  years  deliber- 
ately created  an  artificial  shortage. 

"They  very  cleverly  established  in 
the  public  mind  a  set  of  false  values," 
said  a  competitor.  "They  created  great- 
er demand  by  telling  customers  they'd 
have  to  wait  six  months  or  a  year  for 
delivery.  When  a  dealer  said  that  in  past 
years,  he'd  have  only  one  or  two  cars  on 
the  showroom  floor.  But  he  probably 
had  30  more  out  in  the  warehouse." 

In  rebuttal  Cadillac  merely  points  to 
its  consistent  efforts  to  produce  more 
and  more  autos.  In  1948  the  division 
turned  out  about  66,000  cars.  Two  years 
later  it  built  about  110,000  cars.  By  1954 
it  was  up  to  124,000,  and  this  year  the 
target  is  150,000.  Moreover,  the  com- 
pany this  year  has  run  two  shifts,  plus 
overtime. 

"It  isn't  good  business  to  make  people 
mad  at  us,"  says  Fields,  recalling  that 
many  would-be  customers  damned  the 
company  because  delivery  couldn't  be 
made  quickly,  and  that  dealers  protested 
because  more  cars  weren't  available. 

The  opposition  is  not  scoffing  at 
Cadillac  when  it  charges  that  a  program 
of  planned  shortages  has  been  in  effect. 
Rather,  competitors  regard  it  as  wise 
merchandising.  The  shortage  charge,  it 
should  be  noted,  is  somewhat  refuted 
by  competitors  who  also  say  Cadillacs 


"Mama,  quick,  what  was  it  you  used  to  give  father  after  he'd  eaten  that 
goulash  you  gave  me  the  recipe  for?" 

AMERICAN    LEGION  MAGAZINE 


arc  too  abundant  for  their  own  good. 

"Certainly  there's  a  limit  to  the  num- 
ber of  cars  you  can  have  on  the  streets," 
says  Ben  Mills,  general  manager  of 
Lincoln.  "Whether  Cadillac  has  too 
many,  we  don't  know.  But  if  we  had 
the  choice,  we'd  build  and  sell  all  we 
could,  if  only  because  by  failing  to 
build  what  we're  capable  of,  we  limit 
utilization  of  our  productive  capacity." 
Meaning  that  costly  production  ma- 
chinery is  idled  when  demand  for  the 
product  slacks  off. 

Lincoln  is  shooting  for  60,000  sales  in 
1956,  less  than  half  the  volume  antici- 
pated at  Cadillac,  but  impressive  com- 
pared to  previous  Lincoln  output. 

Chrysler,  Packard,  and  Buick  are  ap- 
plying themselves  to  the  task  of  over- 
taking Cadillac  with  equal  determina- 
tion. Their  dealers,  too,  are  glad  to  ap- 
ply a  little  reverse  English  to  their  sales 
pitch  at  Mr.  Big:  "Why  buy  a  Cadillac? 
Every  neighbor  you've  got  drives  a 
Cadillac.  Why  not  order  a  (Continental, 
Caribbean,  Imperial)  and  while  you're 
waiting  for  delivery,  drive  a  (Lincoln, 
Packard,  Chrysler)?" 

Cadillac  management  is  not  overly 
impressed.  General  Manager  Don 
Ahrens,  General  Sales  Manager  J.  M. 
Roche,  and  Fields  will  tell  you: 

"It'll  take  50  years  for  a  competitor 
to  replace  us,  provided  we  don't  go  to 
sleep  or  stop  spending  money.  It  took 
us  that  long  to  get  up  here." 


To  the  casual  observer  that  may 
sound  unrealistic.  Possibly  it  is.  But 
competitors  don't  take  the  challenge 
lightly.  In  a  field  where  the  stakes  in 
1955  may  well  involve  more  than  a  bil- 
lion and  a  quarter  dollars  in  factory 
gross  sales,  there's  no  room  for  light- 
hearted  conjecture. 

Luxury-car  makers  know  better  than 
anyone  else  that  public  taste  is  a  fran- 
tically fickle  thing.  If  the  snobbish  car 
buyer  tires  of  seeing  the  baker  and 
candlestick  maker  rolling  up  the  street 
in  Cadillac  splendor,  he  obviously  may 
trade  for  a  car  that  is  more  conspicuous 
simply  because  fewer  are  in  use. 

"Cadillac  is  a  public  state  of  mind," 
says  Lincoln's  Mills.  "Such  things  as 
product,  sales  promotion,  service,  and 
so  on  have  an  influence  on  the  market. 
But  in  the  end,  it  gets  down  to  the  fact 
that  Mr.  or  Mrs.  Somebody  just  likes 
the  product." 

In  marketing  autos,  said  another  pro- 
ducer, "You  can  meet  yourself  coming 
back.  You  spend  years  convincing  the 
public  that  there's  only  ONE  car,  your 
car.  A  lot  of  people  begin  to  believe 
you.  But  it's  possible  to  become  too 
successful.  So  many  people  are  driving 
your  car  that  it  has  lost  its  exclusiveness. 
The  public's  fancy,  which  you've  beat 
your  brains  out  to  cultivate,  can  change 
overnight,  and  you're  just  another  pro- 
ducer so  far  as  prestige  is  concerned. 
That  can  happen  to  any  of  us."  the  end 


READ  THE  INSTRUCTIONS... IF  YOU  CAN! 


(Continued  from  page  21) 


knocked-down  items  are  presented, 
they  are  bound  to  be  ignored  or  mis- 
understood by  some  people.  In  spite  of 
this  fact,  progressive  businessmen  are 
now  taking  advantage  of  the  many  tech- 
niques of  mass  communications  to  pre- 
sent needed  instructions  clearly  and 


"The  instructions  are  in  the  box. 
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effectively.  How  important  such  a  step 
is  in  the  mushrooming  how-to-do-it 
field  was  pointed  out  by  William  S. 
Orkin,  successful  producer  of  do-it- 
yourself  shows  throughout  the  country. 
He  said  that  although  manufacturers 
often  demonstrate  their  products  effec- 
tively, customers  find  the  accompany- 
ing instructions  so  complex  that  they 
cannot  understand  them.  It  usually 
turns  out,  according  to  Mr.  Orkin,  that 
when  a  customer  fails  to  produce  a 
satisfactory  article  he  doesn't  try  again. 
Furthermore,  the  sales  that  might  have 
been  made  to  his  friends  are  lost. 

Rudolf  Flesch,  the  expert  on  read- 
ability, sums  up  the  problem  by  saying 
that  women  (and  he  might  have  in- 
cluded men  as  well)  don't  read  instruc- 
tion booklets  simply  because  they  have 
no  motivation  to  do  so.  People  read  to 
get  pleasure,  excitement,  information, 
or  practical  help  from  instructions  and 
instruction  booklets.  After  reading  half 
a  hundred  appliance  instruction  book- 
lets himself,  Mr.  Flesch  came  to  the 
conclusion  that  there  was  a  lot  of  un- 
necessary advertising  and  sales  talk  in 
such  booklets.  This  advertising  was 
completely  wasted  because  the  woman 
who   had   the   booklet   had  alreadv 


fcj  HAUL 

^  RENTAL 
TRAILERS 


You  can  Move  ANYTHING 

ANYWHERE  in  a 
U  HAUL  RENTAL  TRAILER! 

You  rent  a  U-Haul  at  a  service  station  in 
your  neighborhood... return  it  wherever  you 
are  moving.  Only  U-Haul's  service  is  so  com- 
plete. U-Haul  trailers  are  better  made,  de- 
signed to  carry  the  load  safer  and  farther. 
Yet  U-HAUL  rents  for  no  more  than  an  or- 
dinary trailer — locally  or  one-way  anywhere. 

Call  Western  Union 

by  number  and  ask 
OPERATOR  25 

for  your  nearest 
U-Haul  service 
station. 

  SEND  FOR  FREE  BOOKLET  — 

U-HAUl  CO.,  Dept.  Ill 
Box  2678,  Portland  66,  Oregon 

Please  send  □  Booklet  on  how  to  move  with  a  U-Houl 
Q  Name  of  nearest  U-Haul  service  station 


ASTHMA  NEWS 

Thousands  of  sufferers  have  found  wonderful 
freedom  from  fear  of  wheezing,  choking,  cough- 
ing, difficult  breathing,  sleep  and  energy  de- 
stroying attacks  of  Bronchial  Asthma  and 
Bronchitis  with  MENDACO,  which  usually 
quickly  helps  loosen  and  remove  thick,  stran- 
gling mucus.  Thus  allays  coughing  and  promotes 
freer  breathing  and  sounder  sleep.  Get  MEN- 
DACO under  money  back  guarantee  at  druggists. 

PUSH  VALVE  .  .  .OUT  COMES  LATHER! 


AERO  ,5 


SAVES  UP  TO  20(rf  PER  CAN 


Don't  Neglect  Slipping 

FALSE  TEETH 

Do  false  teeth  drop,  slip  or  wobble  when 
you  talk,  eat,  laugh  or  sneeze?  Don't  be  an- 
noyed and  embarrassed  by  such  handicaps. 
FASTEETH,  an  alkaline  (non-acid)  powder 
to  sprinkle  on  your  plates,  keeps  false  teeth 
more  firmly  set.  Gives  confident  feeling  of 
security  and  added  comfort.  No  gummy,  gooey, 
pasty  taste  or  feeling.  Get  FASTEETH  today 
at  any  drug  counter. 


Sensations)  Mew  Invention 

Boon  to  Rupture  Sufferers! 


The  Hupture-Ease  is 
so  different  the  U.  S. 
Government  has 
issued  Patent  No. 
2,«74,244.  This  amaz- 
ing new  support  gives 
double  comfort  in  that  it 
combines  a  chamois  soft, 
lightweight  truss,  plus  a 
comfortable  suspensory 
that  gives  firm  support 
and  ease  in  any  position, 
walking,  sitting,  or  stoop- 
ing. Has  no  leather  or 
steel  bars  to  gouge  anil 
pain  you.  The  Rupture- 
Ease  is  completely  sani- 
tary can  be  washed  at  any  time  —  Lightweight  only  3 
ounces.  Keriuires  no  fitting  and  can  be  adjusted  in  three 
minutes  to  daily  needs.  Completely  effective  and  protected 
with  a  money-back  guarantee.  Stays  in  plaeu  at  all  times. 
For  the  utmost  in  comfort  and  your  own  healths  sake 
order  now.  State  whether  right  or  left  side  pad,  $5.95. 
double  only  .$7.95, 

Porchester  Associates,  Inc. 

P.  0.  Box  91  Dept.  R-406,  Porchester,  N.  Y. 
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CDEEI  BRITISH  AFRICAN 
r  II E  E  •  STAMPS 


Exciting  offer!  Scarce,  unused,  Elizabeth  II  stamps 
from  Gibraltar,  Basutoland,  St.  Helena,  Nigeria 
— many  other  African  countries!  FREE  1 ..  d. 
Falkland  Island  stamp,  color  copy  World's  Rarest 
Stamp,  helpful  "Stamp  Collector's  Guide" — all 
FREE'  Other  offers  for  your  free  inspection.  Lim- 
ited offer— rush  reply  today!  GARCELON 
STAMP  CO.,  Dept.  ALNB    ,  Calais,  Maine. 


FOLDING  CHAIRS 

1  •  in  Stee£  or  UHxxt 

FOLDING  BANQUET  TABLES 


1 


WRITE  FOR  CATALOGUE 
AND  LOW  DIRECT  PRICES 


J.  P.  REDINGTON  &C0. 


DEPT.    197  SCRANTON  2.  PA.  J 


Itch...  Itch 


..I  Was 
Nearly 
Crazy 

Very  first  use  of  soothing  cooling,  liquid  D.D.D. 
Prescription  positively  relieves  raw  red  itch- 
caused  by  eczema,  rashes,  scalp  irritation,  chaf- 
ing—  other  itch  troubles.  Greaseless,  stainless. 
43i  trial  bottle  must  satisfy  or  money  back. 
Ask  your  druggist  for  D.D.D.  PRESCRIPTION. 


INVENTORS 


If  you  believe  that  you  have  an  Invention,  you  should  find 
out  how  to  protect  It.  We  are  registered  Patent  Attorneys. 
Send  for  copy  of  our  Patent  Booklet  "How  to  Protect 
Your  Invention. "  and  an  "Invention  Record"  form.  No 
obligation.  They  are  yours  for  the  asking. 

McMORROW,  BERMAN  &  DAVIDSON 

Registered  Patent  Attorneys 
1462   Victor  Building  Washington   1,  O.  C. 


PAYS  BIG!  SEND  FOR  FREE,  BIG,  ILLUS- 
TRATED CATALOG  NOW!  Graduates  report 
making  substantial  incomes.  Start  and  run  your 
own  business  quickly.  Men.  women  of  all  a'^es. 
learn  easily.  Course  covers  Sales,  Property 
U.uia'-eriirtit,  Apprai-in'.r.  Loans.  Moi  U'a'.-. es .  aixl 
relateil  subjects.  STUDY  AT  HOME  or  in  class- 
rooms in  leading  cities.  Diploma  awarded. 
Write   TODAY   for   free    book!    No  obligation. 

Approved  for  World  War  II  and  Korean  Veterans 
WEAVER  SCHOOL  OF  REAL  ESTATE  (Est.  1936) 
2020A  Grand  Avenue  Kansas  City,  Mo. 
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AMERICA'S  GREATEST  VALUES 

FREE 


CATALOG 


GIFTS  JMIS 
40%  TO  60%  OFF 

Write  for  Big  Free  Catalog 
MARYLAND  DISTRIBUTORS,  Dept.  676 
SOI  E.  Baltimore  St.  Balto.  1,  Md. 


Free  Sample 
for  Asthma! 

Friends,  if  you  suffer  from 
asthma  as  badly  as  I  did,  let 
me  tell  you  how  I  get  simply 
glorious  relief,  how  I  get  fast 
help  for  asthma.  Just  write 
me  and  I'll  not  only  tell  you 
how  I  get  this  amazing  relief 
but  will  also  send  you  a  FREE 
SAMPLE    of     the  NEW 
FORMULA   which   gave  me 
relief  after  everything  else  failed.  You  pay 
nothing  for  this  —  it's  FREE!  Simply  write  a 
postcard  or  letter  to:  CLARA  BAILEY,  Apt. 
F-47,  8  West  45th  St.,  New  York  26,  N.  Y. 
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bought  the  device.  He  further  noted 
that  technical  details  w  ere  presented  in 
a  manner  primarily  of  interest  to  an  en- 
gineer and  with  little  or  no  usefulness 
to  the  average  homemaker.  Mr.  Flesch 
suggested  that  essential  operating  in- 
structions should  be  provided  plainly 
on  or  near  the  device,  and  that  instruc- 
tion booklets  should  be  made  so  in- 
teresting and  readable  that  the  home- 
maker,  after  the  first  glance,  would  be 
unable  to  put  the  booklet  down  until 
she  had  read  it  through. 

Faulty  instructions  not  only  mean 
consumer  dissatisfaction,  but  can  be  the 
cause  of  tragedy  and  death.  In  a  dis- 
cussion of  the  need  for  better-written 
and  better-illustrated  instructional  ma- 
terial, Henry  E.  Marschalk,  of  the 
Naval  Bureau  of  Ordnance,  noted  that 
a  commercial  airliner  crashed  not  long 
ago  because  of  faulty  instructions  in  a 
maintenance  manual  used  in  servicing 
the  airplane.  He  suggested  that  part  of 
the  difficult)'  of  presenting  clear  and 
simple  operating  directions  is  a  failure 
to  make  the  technical  language  of  the 
manufacturers,  engineers,  and  service 
experts  readily  understandable  to  those 
whose  job  it  is  to  use  the  device  or  ap- 
pliance. If  our  complex  products  of  in- 
dustry are  to  be  well  understood  by 
those  whose  job  it  is  to  run  and  main- 
tain them,  he  suggested  that  we  must 
apply  to  "instruction  manuals  a  kind  of 
'engineering'  that,  in  its  way,  is  com- 
parable to  the  superb  engineering"  of 
the  various  devices  themselves.  He 
pointed  out  that  instruction  manuals  are 
the  vital  link  of  communication  be- 
tween factory  engineers  and  those  mil- 
lions of  inexpert  consumers  who  oper- 
ate and  use  the  products  of  their  skills 
and  know-how. 


Only  a  few  years  ago  a  member  of 
the  House  of  Representatives  intro- 
duced a  bill  in  Congress  to  require  the 
makers  of  electrical  equipment  to  fur- 
nish with  each  appliance  a  detailed  and 
adequate  book  of  instructions.  This  was 
a  rather  drastic  approach  to  the  matter, 
and  it  is  just  as  well  that  it  died  a  natu- 
ral death.  Nevertheless,  it  may  have 
served  its  purpose  in  dramatizing  the 
importance  of  remedial  action.  Al- 
though there  is  still  considerable  room 
for  improvement,  merchants  and  man- 
ufacturers are  beginning  to  respond  to 
the  obvious  need  for  better  instruction 
leaflets. 

The  next  time  you  have  difficulty 
operating  an  essential  household  ap- 
pliance, gadget,  or  power  tool,  try  read- 
ing the  sheet  or  booklet  of  directions. 
If  you  didn't  get  a  set,  ask  your  dealer 
for  one.  Then  if  you  still  can't  figure 
things  out,  write  the  manufacturer.  The 
chances  are  that  no  one  ever  told  him 
the  instruction  sheet  sounded  as  if  it 
were  written  for  delivery  before  a  tech- 
nical society  meeting  or  a  puzzle  con- 
test. If  enough  customers  complain, 
there  will  be  new  instruction  sheets  out 
very  shortly,  and  they  will  be  simple 
and  clear,  printed  in  legible  type  that 
doesn't  require  the  use  of  a  magnifying 
glass. 

More  important,  they  won't  require  a 
degree  in  electronics  or  engineering  to 
understand  them.  Consider,  for  example, 
an  ingenious  device  that  is  a  combined 
radio  and  time  piece.  It  can  be  set— after 
you  have  mastered  the  operating  tech- 
nique—to receive  radio  programs  for 
a  designated  length  of  time  and/or  used 
to  turn  a  household  appliance  on  or  off 
at  a  given  hour.  Directions  read  thus: 

"To  set  hands  of  clock,  gently  pull 


"By  George,  you're  right,  it  does  taste  a  little  watery. 
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knob  and  turn  it  counterclockwise.  On 
some  models  this  control  is  located  at 
the  back  of  the  set.  Turn  control  so 
that  hands  rotate  in  clockwise  direction 
only." 

After  careful  inspection  to  determine 
just  which  direction  applied  to  her  own 
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set,  one  mechanically-minded  woman 
went  on  to  the  next  step  labeled:  "De- 
laycd-Off  Control  (If  included  with 
your  model),"  and  endeavored  to  carry 
out  the  following  advice: 

"To  select  the  length  of  time  you 
want  the  radio  or  appliance  to  remain 
on  (during  a  90-minute  period),  set  the 
Delay  ed-Off  control  by  turning  the 
knob  clockwise,  and  set  the  Auto-Ofj- 
On  Control  to  Off.  To  automatically 
turn  the  radio  or  appliance  on  again  at 
a  preset  time,  set  the  Auto-Off-On 
Control  to  Auto,  and  set  the  Auto-Set 
Control  to  time  desired." 

Even  with  the  furnished  diagram  in 


hand  the  lady  who  bought  the  clock- 
radio  could  not  figure  it  out.  So  she 
threw  away  the  directions,  fiddled  with 
the  controls,  and  finally  by  trial  and 
error  learned  how  to  operate  the  device 
effectively. 

This  is  indeed  an  age  of  gadgetry, 
electronic  controls,  and  timers.  Many 
a  kitchen  range  has  a  back  panel  that 
at  first  glance  resembles  the  instrument 
panel  of  an  airplane.  Even  a  simple 
kitchen  tool  like  the  can  opener  has 
become  so  complex  that  the  frustrated 
housewife  often  gives  up  the  problem 
of  decoding  confusing  operating  in- 
structions and  continues  to  struggle 
with  the  simple  but  crude  type  that  has 
opened  tin  cans  for  many  decades  with 
reasonable  success. 

One  woman  with  a  full-time  office 
job  liked  to  pop  a  roast  into  the  oven 
and  set  the  automatic  timer  so  that  she 
could  prepare  dinner  in  a  minimum 
amount  of  time.  She  was  fortunate 
enough  to  have  an  engineer  for  a  hus- 
band. Who  else  could  have  carried  out 
the  following  instructions  even  with  a 
diagram? 

"1.  Turn  knob  'B'  until  the  'Stop' 
arrow  points  to  the  time  you  wish  cook- 
ing to  stop.  (For  instance,  if  you  wish  a 
meal  ready  at  6  o'clock,  turn  knob  'B' 
until  'Sfop'  arrow  points  to  6.) 

"2.  Turn  knob  'C  until  'Cook 
Hours'  arrow  points  to  cooking  time 
desired.  (If  your  meal  takes  one  hour 
to  cook,  turn  knob  'C  until  lCook 
Hours'  arrow  points  to  I.) 

"3.  Turn  knob  'D'  to  the  right  to  the 
first  click.  This  will  expose  a  white  line 
( or  a  red  dot  on  some  ranges )  which  is 
normally  covered  by  the  point  of  this 
knob. 

"4.  Turn  oven  control  to  tempera- 
ture required  for  cooking  the  meal.  (If 
correct  temperature  is  375°,  for  ex- 
ample, you  set  oven  control  at  375°.) 
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AMERICAN  SEATING 


Folding  Chairs 


best  for  every 
folding-chair 
purpose! 
Unequaled  for 
durability, 
safety,  comfort, 
convenience! 


Choice  of  4  seat  styles — Formed  Birch  Plywood  — 
Formed  Steel — Imitation-Leather  Upholstered  — 
and  new,  luxurious  Deep-Spring  Upholstered  Seat. 

|  MAIL  COUPON  TODAY  

AMERICAN  SEATING  COMPANY,  Dept.  179-F 
Grand  Rapids  2.  Michigan 

□  Please  send  free  FOLDING  CHAIR  brochure. 
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ARTHRITIS-RHEUMATISM 
VITAL  FACTS  EXPLAINED 

FREE  DESCRIPTIVE  BOOK 

As  a  public  service  to  all  readers  of 
this  magazine,  a  new  44-page  highly  il- 
lustrated book  on  Arthritis  and  Rheu- 
matism will  be  mailed  ABSOLUTELY 
FREE  to  all  who  write  for  it. 

This  FREE  BOOK  fully  explains  the 
causes,  ill-effects  and  danger  in  neglect 
of  these  painful  and  crippling  condi- 
tions. It  also  describes  a  successfully 
proven  drugless  method  of  treatment 
which  has  been  applied  in  many  thou- 
sands of  cases. 

This  book  is  yours  WITHOUT  COST 
or  obligation.  It  may  be  the  means  of 
saving  years  of  untold  misery.  Don't  de- 
lay. Send  for  your  FREE  BOOK  today. 
Address:  The  Ball  Clinic,  Dept.  560, 
Excelsior  Springs,  Mo. 

4INE  SAW  FILING  pays  up  to  $3  or  $5  an  hour. 

Filer  you  can  Ale  all  hand,  band  and 
cross-cut  circular  saws.  Easy  1 
™^      operate  —  no  eyestrain 
K,*V   old  saws  cut   like  new. 

V  FREE     BOOK  "Money 
J  ,%%  FACTS."  Shows 
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WANTED 

MAN  WITH  CAR 


No  Time  Like 
Now  to  Get  In 

McNess  Business 

It's  no  trick  to  makf* 
good  money  when  you 
use  your  car  as  a  McN'css  "Store  I 
on  Wheels."  Farmers  buy  everything 
they  can  from  McNess  Men  because 
McNess  Products  are  tops  in  quality, 
represent  extra  values.  Attractive  busi- 
ness-getting prizes  and  premiums;  also 
money-saving  deals  to  customers  make 
selling  McNess  daily  necessities  a  snap. 

We  Supply  Capital— Start  Now! 

There's  no  better  work  anywhere.  Big 
profits,  permanent,  need  no  experience 
to  start,  and  we  supply  capital  to  help 
you  get  started  quick.  You  begin  making  money  first 
day.  Write  at  once  for  McNess  Dealer  Book.  It's 
FREE.  Tells  all  — no  obligation.  (1) 

THE  McNESS  CO.,  247  Clark  St.,  Freeport,  III. 


eso  WHOLESALE! 


Start  a  Buying  Service  at  Horned 

spape  time,  get  big  -name  merchandise  for-* 
self  and  cuents  up  to  40%  less  than  beg.  , 

PftlCF  SALEb  EAVT.  AS  tOU  CAN  Give  SiitArUt/  rDfE* 
DISCOUNTS. STIU  MAKE  FAT  COMMISSIONS.  /     *"  VT- 


LseYour 
CAR 

to  Raise 
Your 
PAY 


Hertel  Station,  Dept.  AL,  Buffalo  16,  N.  Y. 


FREE  FOR  ASTHMA 

If  you  suffer  with  attacks  of  Asthma  and  choke 
and  gasp  for  breath,  if  restful  sleep  is  difficult 
because  of  the  struggle  to  breathe,  don't  fail  to 
send  at  once  to  the  Frontier  Asthma  Company  for 
a  FREE  trial  of  the  FRONTIER  ASTHMA 
MEDICINE,  a  preparation  for  temporary  symp- 
tomatic relief  of  paroxysms  of  Bronchial  Asthma. 
No  matter  where  you  live  or  whether  you  have 
faith  in  any  medicine  under  the  sun,  send  today 
for  this  free  trial.  It  will  cost  you  nothing. 
Frontier  Asthma  Co.  255-A  Frontier  Bldg. 
462  Niagara  St.  Buffalo  1 ,  N.  Y. 
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FALSE TEETH 

KLUTCH  holds  them  tighter 

KLUTCH  forms  a  comfort  cushion;  holds  dental  plates 
so  much  lirmer  and  snugger  that  one  can  eat  and 
talk  with  greater  comfort  and  security;  in  many 
cases  almost  as  well  as  with  natural  teeth.  Klutch 
lessens  the  constant  fear  of  a  dropping,  rocking 
chafing  plate.  35c  and  60c  at  druggists.  ...  If  your 
druggist  hasn't  it.  don't  waste  money  on  substitutes, 
but  send  us  10c  and  we  will  mail  you  a  generous 
trial  box. 

KLUTCH  CO.,  Box   5552-K.   ELM  I RA    N.  Y. 

60  POWER  TELESCOPE  $3.98 

VARIABLE  EYEPIECE  20X  —  40X  —  60X  —  BRASS  BOUND 

NEW   mhreei  ?elescope^       one'  3  different 
tra-brlght  Images  wlti 
for  extra  long  range 
to  bring  distant  object 
pie.  sports  events,  ships," 


ful 

vhere  near 
the  money.  5  Sections, 
tes  to  1  ft.  long.  Contains  4 
lid  polished  lenses.  Also  used 
i»  a  powerful  compound  microscope.  Dlrec- 
cluded.  Mass  production  enables  us  to  offer 
this  instrument  at  amazing  price  of  $3.'J8  complete.  Money 
Hack  Guarantee.  We  pay  postage.  Get  yours  NOW. 
Criterion  Co.,  331  Church  St.,  Hartford,  Conn.,  Dept.  LA  19 

l:lH-HH;r3T] 

BE  FREE  FROM  TRUSS  SLAVERY 

NOW  there  is  a  new  modern  Non-Sur£lcal  treatment 
that  permanently  corrects  rupture.  These  Non-Sur- 
fgjcal  treatments  are  so  certain,  that  a  Lifetime  Certi- 
ficate of  Assurance  is  given.  Write  today  for  our  New 
FREE  Btxik  that  gives  facts  that  may  save  you  pain- 
ful and  expensive  surgery,  and  tells  how  iion-suri;!- 
cally  you  may  again  work,  live,  play  and  love  and  en- 
joy life  in  the  manner  you  desire.  There  is  no  obligation. 
Excelsior  Hernia  Clinic  l)cpl.  720a      Excelsior  Springs,  Mo. 


"After  cooking  is  completed,  you 
must  reset  oven  for  normal  use,  other- 
wise oven  will  not  heat." 

And  the  oven  would  not  heat  up  on 
the  first  day  after  the  automatic  timer 
had  been  used.  The  husband— in  spite 
of  his  engineering  background— started 
looking  for  a  failure  in  the  oven  itself. 
Luckily  he  re-read  the  timer  directions, 
and  there  discovered  the  cause  of  the 
difficulty. 

Protests  from  many  who  have 
struggled  with  inadequate  or  poorly 
presented  instructions  are  finding  their 
way  into  public  print  of  late  with  in- 
creasing frequency.  One  advertising 
columnist,  making  a  plea  for  simpler, 
clearer  instruction  books  for  purchasers 
of  household  appliances,  tools,  and  gad- 
gets, commented  that  he  had  bought 
household  articles  with  direction  sheets 
that  could  have  been  written  in  San- 
skrit for  all  the  good  they  did  him.  He 
also  noted  that  he  had  purchased  things 
such  as  a  block  plane  that  came  w  ith 
no  explanation  at  all  and  required  ad- 
justments that  even  a  teacher  of  indus- 
trial arts  w  as  unable  to  explain. 

Another  writer  for  an  advertising 
journal  discussed  the  difficulties  of  one 
of  her  correspondents  w  ho  complained 
that  instruction  booklets  always  seemed 
to  be  written  for  people  who  had  col- 
lege training  in  engineering.  She  re- 
ported that  when  anything  new  arrived 
at  her  house,  she  and  her  husband  re- 
signed themselves  to  spending  an  eve- 
ning reading  directions  aloud,  peering 
at  parts,  and  wondering  w  hether  their 
acquisition  arrived  in  sound  condition 
or  whether  it  would  be  necessary  to 
invoke  the  guarantee  before  ever  wit- 


nessing the  mechanical  marvel  in  action. 

W  illiam  Feather,  the  editor  of  a 
chatty  and  entertaining  little  house  or- 
gan, described  the  sad  predicament  of 
a  friend  of  his  who  endeavored  to  as- 
semble a  $7.95  cart  for  his  infant 
daughter  by  following  "the  simple  in- 
structions." He  couldn't  understand  the 
instructions,  much  less  follow  them,  so 
the  store  sent  an  engineer  to  do  the  job. 
Undaunted  by  this  experience  the  same 
man  bought  a  combination  swing  ami 
gymnasium,  8  feet  high  and  10  feet 
square,  which  came  unassembled,  also 
with  "simple  instructions."  Mr.  Feather 
reported  that  an  enterprising  neighbor 
offered  to  assemble  the  item  for  $2  and 
lost  money,  for  it  took  two  strong  men 
an  hour  and  1 5  minutes  to  put  the  con- 
traption together. 

One  thrifty-minded  home  owner  de- 
cided to  put  in  a  set  of  storage  cabinets 
and  work  bench  to  replace  a  rather 
crude  bench  that  he  had  made  do  for 
several  years.  He  found  just  what  he 
wanted,  reasonably  priced,  at  the 
branch  store  of  a  mail  order  house,  and 
was  about  to  place  an  order  when  he 
learned  that  the  items  came  knocked 
down,  to  be  assembled  by  the  purchaser. 
The  salesman  assured  him  that  there 
would  be  no  difficult)  in  handling  the 
job,  for  anyone  could  do  it  in  about 
three-quarters  of  an  hour  per  cabinet. 
(There  were  3  cabinets,  2  with  drawers 
and  1  with  a  drawer  above  and  shelves 
with  a  door  below.) 

Actually,  it  turned  out  that  the  pur- 
chaser did  not  have  the  time  to  as- 
semble the  cabinets,  although  he  spent 
considerable  time  studying  the  direc- 
tions, which  were  difficult  to  follow.  To 
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"For  Pete's  sake!  Settle  down  and  get  some  sleep. 
The  stores  don't  open  until  nine  in  the  morning." 
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"You  must  be  doing  somethin; 
advertisement  didn't  eve 


wrong,  Bert,  the  lady  in  the 
n  get  her  apron  dirty." 
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pur  the  stuff  together  required  a  total 
of  8V2  hours  of  the  time  of  two  men 
skilled  at  woodworking,  at  a  cost  of  $15. 
The  drawers  had  to  be  glued  together, 
but  the  glue  was  not  furnished.  One  set 
of  hinges  alone  held  up  the  job  for  half 
an  hour  while  the  workmen  tried  to 
figure  out  how  they  were  to  be  affixed. 
The  hinge  design  was  a  complicated 
/.-shaped  affair,  which,  when  its  appli- 
cation was  finally7  understood,  proved 
to  be  very  ingenious.  But  there  was  no 
reason  why  its  application  to  the  doors 
could  not  have  been  illustrated  clearly 
in  a  diagram,  so  that  a  minute  rather 
than  30  minutes  would  have  sufficed. 
(The  directions  did  not  provide  any 
solution  to  the  puzzle  of  how  it  worked, 
and  a  trip  to  the  local  store  was  re- 
quired to  secure  the  information  by  ex- 
amination of  a  cabinet  in  which  the 
hinge  was  installed.) 

One  last  example  of  unhappy  results 
from  inadequate  directions  is  that  of  the 
well-known  columnist,  Fred  Othman, 
who  lamented  (in  print)  about  his  dif- 
ficulties with  an  electric  blanket.  It 
seems  that  he  was  given  one  as  a  gift. 
No  instructions— other  than  the  casual 
advice  that  the  heat  should  be  adjusted 
to  a  comfortable  temperature  —  were 
provided  to  indicate  just  how  the  con- 
trol should  be  set.  He  reported  waking 
up  in  the  middle  of  a  winter  night 
bathed  in  sweat,  with  the  blanket  kicked 
off.  The  resulting  chill  was  followed 
by  pneumonia. 

Not  many  consumers  get  chills  and 
pneumonia  as  a  result  of  either  failing 
to  lead  instructions  or  being  unable  to 
decipher  them.  However,  until  some 
manufacturers  do  better  by  the  people 


who  buy  their  products,  those  people 
will  continue  to  be  burned  up  by  the 
pamphlets  packed  with  the  merchandise 
they  buy. 

One  last  suggestion:  After  you  get  an 
instruction  book,  read  it,  then  put  it 
where  you  can  find  it  again  when  it  is 
needed.  Set  aside  a  corner  of  a  book 
shelf,  desk  drawer,  kitchen  or  workshop 
cabinet  for  filing  all  instruction  books 
for  major  household  appliances  and  di- 
rection sheets.  (The  same  spot  will  also 
be  handy7  for  keeping  the  manufactur- 
ers' warranties  that  arc  important  to 
have  at  hand  in  case  something  goes 
wrong.) 

Many  forward-looking  manufactur- 
ers are  working  at  this  problem  of  how- 
to  provide  instructions  and  directions 
in  a  form  that  can  be  easily  consulted 
and  is  readily7  available.  An  excellent 
technique  for  providing  a  built-in  filing 
space  for  the  instruction  book  is  to  be 
found  on  both  the  new  Westinghouse 
clothes  dryer  and  the  automatic  washer. 
Clearly  printed,  well-illustrated  book- 
lets are  bound  in  plastic  covers  each  of 
which  fits  into  a  slot  at  the  back  of  the 
appliance  and  is  held  in  place  by  a  ridge 
in  the  plastic  binder.  The  covers  are 
hinged  and  fastened  by7  a  clasp  and  they 
protect  the  booklet  against  the  moisture 
of  the  laundry.  They7  are  thus  readily7 
at  hand  whenever  either  the  dryer  or 
the  washer  is  used,  and  they  may  be 
easily  consulted. 

No  doubt  the  future  will  bring  many 
other  ingenious  devices  for  keeping  in- 
struction sheets  readily7  available.  Then 
the  consumer  will  have  no  excuse  what- 
ever for  failure  to  read  and  heed. 

THE  END 


Zemo  Great  For 
Itchy  Skin  Rash 

Zemo,  a  doctor's  formula,  promptly  re- 
lieves itching  of  surface  skin  rashes, 
eczema,  prickly  heat,  athlete's  foot.  Zemo 
stops  scratching  and  so  aids  faster  heal- 
ing and  clearing.  Buy  Extra  Strength 
Zemo  for  stubborn  cases.  Greaseless! 


CUT  REPAIR  BILLS -SAVE  MONEY 

CHECK  ALL  YOUR 
TV  RADIO  &  PICTURE 
TUBES  YOURSELF! 


NO  TECHNICAL  KNOWLEDGE  NEEDED 

When  a  TV  or  radio  repairman 
makes  a  home  call  to  check  your 
set,  the  first  thing  he'll  do  Is 
test  the  tubes  —  and  most  times 
that'll  be  the  trouble.  Just  plug 
any  tube  into  this  tube  checker 
and  Neon  Light  will  do  the 
same  thing,  save  enough  money  the  first  time  to  pay  for 
thy  $4  95  ppd  it  costs  Has  test  leads  to  check  circuits  on 
motors,  appliances  or  any  electrical  device  Safe  —  Quick  — 
Foolproof  Simple  instructions  included  SOLD  ON  A 
MONEYBACK  GUARANTEE. 

CHABON  SCIENTIFIC  CO..  411-T,  Lincoln  Bldg.,N.T.  17 

Work, 
Sleep,  Play 
In  Comfort 

Without  Nagging  Backache 

Nagging  backache,  headache,  or  muscular  aches  and 
pains  may  come  on  with  over-exertion,  emotional  up- 
sets or  day  to  day  stress  and  strain.  And  folks  who 
eat  and  drink  unwisely  sometimes  suffer  mild  bladder 
irritation... with  that  restless,  uncomfortable  feeling. 

If  you  are  miserable  and  worn  out  because  of 
these  discomforts,  Doan's  Pills  often  help  by  their 
pain  relieving  action,  by  their  soothing  effect  to  ease 
bladder  irritation,  and  by  their  mild  diuretic  action 
through  the  kidneys— tending  to  increase  the  output 
of  the  15  miles  of  kidney  tubes. 

So  if  nagging  backache  makes  you  feel  dragged- 
out,  miserable... with  restless,  sleepless  nights... 
don't  wait . . .  try  Doan's  Pills ...  get  the  same  happy 
relief  millions  have  enjoyed  for  over  60  years.  Get 
Doan's  Pills  today! 

tow  Price,  Comic,  Useful  Xmas  Gift! 

Jackass  Cigaret  Dispenser 

Nod  head,  up  croes  tail,   out  comes  j 
cigaret!     Great    lau^h    producer    &  ' 
practical   cipraret  dispenser  Surprise 
&  amuse  friends  with  funnv.  USi 
Rift.  Holds   lO  citcaiets  Attracts 
made  of  wood.  Hill  Billy  Mose 
ting  on  naughty  ja<-kass  with  cas< 
corn    liquor.   Moveable   head  and 
Colorfully  finished.   Great  for  de 
fice,  etc.  Gift  box.  7Vfc-in.  high.  OCC 

Get  several.    EACH  POSTPAID  

3  for  $2.35;  6  for  $4.35;  12  for  $8.35; 
25   for  $16.35:    100  for  $59.50 

Johnson  Smith  &  Co..  Dept.  166  Detroit  7.  Mich. 

Send  IOC  for  Bin  Catalog  of  MOO  Novelties,  Jokes.  Tricks 

It's  EASY  to 
BORROW  BY  MAIL 

$50-$600  FAST.. .CONFIDENTIAL 

If  you  need  money  right  away  and  are  regularly  em- 
ployed, rush  the  coupon  today.  We  are  State  licensed 
and  make  quick  cash  loans  anywhere  in  the  U.S.  EN- 
TIRELY BY  MAIL.  No  agents  will  call  on  you.  So 
private  youremployer,  relatives, 
tradespeople,  friends  never  know  you 
are  apply  ingf  or  a  loan. Small  monthly 
payments  to  fit  your  income.  Full  in-  j 
formation  and  Money  Request  sent  I 
FREE  in  plain  envelope.  ACT  NOW! < 
Postal  Finance  Co.,  Dept.  61X3 
200  Keeline  Bldg.  -  Omaha,  Nebraska 

1~P0STAI  HNANCECO..  Dept.  61X3 
|   200  Keeline  Bldg.,  Omaha,  Nebraska 

j  Please  rush  FREE  information  and  Money  Request  Korm. 

I 
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GIFTS  for  a  Legionnaire 


Shirts — blue  or  white.  Tailored,  styled  and 
made  of  best  quality,  preshrunk  broadcloth. 
Neck  sizes  from  14  to  18  and  sleeve  lengths 
from  32  to  35. 

White  shirt..  .$4.00     Blue  shirt  $4.25 

Ties — 100",,  wool,  full  length.  Blue  or  gold. 
Each  $1.00 


7-805 — Melton  Wool  Jacket.  Heavy-weight 
blue  jacket  with  blue  and  gold  knit  trim. 
 $10.75 


7-81 1— Zelan  Jacket.  Water  repellent.  Blue. 
Knit  trim  in  blue  and  gold  $6.95 


7-962 — Famous  Zippo  windproof  lighter. 
 $4.00 


4- 

w 

MEMBERSHIP  BUTTONS 

Regulation  or  midget  Diamond  set  buttons — 

sizes  add  following  to  cost  of 

10K.  Midget  $2.70  button: 

14K  Midget   3.69       3  point  $11.00 

10K  Regulation. .  3.63       5  point   15.68 

14K  Regulation. .  5.50       8  point   24.20 

10  point   30.53 


7-9146 


7-2421 


7-9146 — Ring.  10-K  yellow  gold  with  attractive 
white  inlay  design  on  shank.  Black  onyx  set- 
ting $21.73 

7-2421  —  Photo  Identification  bracelet.  Sterling 
silver  cover  with  stainless  steel  back.  Priced  to  in- 
clude three  lines  of  engraving.  Print  engraving 
instructions  T.$6.60 


7-500 


70275 


7-500— ShealTer  "Fineline"  Ball  Point  Pen.  Black 

only  with  gold-tone  cap  $1.95 

7-0275— Parker  "Jotter"  Ball  point  pen.  Black, 
rust,  green  or  grey  barrel  $2.95 


7-3047— Anson  Tie  Bar  and  Cuff  Link  Set. 
Attractive  design.  Gold  plate  $3.58 


7-0322 — Swank  Shorty  Tie  Bar.  Designed 
for  the  modern  fashion  tie.  Gold  plate  or 
silver  finish  $1.93 

7-0531 — Swank  Cuff  Links.  Massive,  and 
plain  in  the  modern  motif.  Gold  plate  or 
silver  finish  $3.58 


7-0321 — Swank  Tie  Chain.  Attractive  in  its 
simplicity.  Gold  plate  or  silver  finish. $2.20 


7-3665— Amity  Director  billfold.  Smooth  black 
cowhide  with  all  outstanding  features  found  in  ex- 
expensive  billfolds  $4.40 

Prices  include  Federal  Excise  Tax  where  appli- 
cable and  are  subject  to  change  without  notice. 


Aid  American  Legion  Programs  *  Buy  From  National  Emblem  Sales 


National  Emblem  Sales,  Box  1055,  Indianapolis  6,  Indiana 

□  Enclosed  is  check  for  $    □  Ship  C.O.D.  for  $.. 

Please  rush  delivery  of  the  following: 


Name   

Street  

City 

Current  Membership  Card  Serial  Number.. 


State 


( Continued  from  page  4) 

Drum  &  Bugle  Corps  of  Post  199, 
Hawthorne,  N.  J.  They  are  only  one 
of  the  many  unsung  heroes  selling 
Americanism  and  American  Lcgionism 
from  coast  to  coast.  Let's  have  more 
articles  about  these  silent  (?)  salesmen 
—drum  &  bugle  corps,  bands,  rifle  and 
foot  drill  teams— who  are  the  pride 
and  joy  of  every  Legion  Post  who 
sponsors  them. 

Bob  Gilbert 

Millers  burg,  Pa. 

WANTS  MORE  READERS 

Sir:  All  our  family,  and  there  are  four 
of  us,  are  so  interested  in  the  article 
about  Red  China  by  Rodney  Gilbert 
in  your  September  issue  that  we 
thought  that  every  American  should 
have  the  opportunity  to  read  it.  We 
feel  that  it  gives  such  a  graphic  ac- 
count of  existing  conditions  that  we 
are  asking  if  it  were  possible  to  have 
it  broadcast.  I  know  this  article  has 
reached  every  Legionnaire  and  his 
family,  but  what  about  the  rest? 

Carl  C.  Seeger 
Burbank,  Calif. 

DOUGHBOY  DERBY 

Sir:  In  your  March  issue  you  told  of 
our  coon  dog  field  trial,  The  Dough- 
boy Derby,  in  an  article  by  Henry  P. 
Davis.  This  story  brought  such  great 
response,  to  the  extent  that  every  Post 
seems  to  be  interested  in  knowing  how 
to  promote  and  operate  a  field  trial, 
that  it  has  been  impossible  for  me  to 
inform  every  interested  Post  properly. 
However,  this  November  4,  5,  and  6 
we  are  sponsoring  our  5th  Annual 
Doughboy  Derby  here,  and  Legion- 
naires interested  may  attend  the  trial 
and  be  better  informed  as  to  how  it 
operates. 

Cy  Brockman 

Ei  ii  met  Man  nix  Post  345 
Fort  Recovery,  Ohio 

SOVIET  ZONE  CAMERAS 

Sir:  Years  ago  the  experience  of  Jack 
Schwartz  and  his  Russian  Zone 
cameras  would  have  brought  forth  a 
facetious  "Write  your  Congressman." 
To  get  down  to  cases,  as  long  as  we 
have  shops  throughout  the  country 
that  think  more  of  pushing  "long  dis- 
count" products  than  they  do  about 
having  satisfied  customers,  "caveat 
emptor"  must  continue  to  apply.  We 
do  not  stock  any  Russian  Zone  mer- 
chandise nor  do  we  recommend  any. 
Should  a  customer  insist  on  having  a 
camera  from  Eastern  Germany,  we 
also  insist  on  full  payment  in  advance 


of  ordering.  Should  the  customer 
change  his  mind  we  don't  want  to  get 
stuck  with  this  type  of  equipment.  We 
do  not  handle  Russian  Zone  merchan- 
dise because  these  guys  don't  play 
ball  our  way.  They  make  the  rules  as 
they  go  along  and  we  and  the  buying 
public  can't  win. 

Ira  Jesse  Morgenthal 
Herman  Cameras,  Inc. 
Chicago,  III. 

GOOD  EXAMPLE 

Sir:  I  enclose  my  check  for  one  year's 
subscription  to  The  American  Legion 
Magazine,  which  is  to  be  considered 
the  contribution  of  the  LeRoy  G. 
Clark  Post  303  to  the  Green  Free  Li- 
brary, Canton,  Pa.  It  disturbed  me  to 
find  the  library  was  not  receiving  the 
magazine  regularly  on  a  subscription 
basis,  and  so  consequently  I  am  doing 
this  particular  thing  to  set  an  example 
for  the  17,000  Posts  throughout  the 
United  States.  It  would  seem  to  me 
that  if  the  local  Post  would  make  a 
point  of  putting  The  American  Legion 
Magazine  in  its  home  town  or  neigh- 
borhood library  it  would  accomplish  a 
great  deal  for  public  relations  at  the 
local  level  and  would  do  much  to  sell 
the  ideals  and  purposes  of  The  Ameri- 
can Legion  to  the  general  public,  par- 
ticularly in  the  school  system. 

Walter  Brooks 
New  York,  N.  Y. 

TOO  RESTRICTIVE? 

Sir:  To  me  it  is  utterly  ridiculous  that 
men  who  have  entered  the  service  of 
their  country  since  July  27,  1953, 
should  not  be  allowed  to  join  The 
American  Legion.  It  is  just  as  ridicu- 
lous as  the  fact  that  men  who  served 
their  country  between  1946  and  1950 
are  not  allowed  to  join  the  organiza- 
tion. I  feel  that  when  conditions 
throughout  the  world  are  such  that  it 
is  necessary  to  draft  men  into  our 
Armed  Forces,  it  is  enough  of  an 
emergency  so  that  anyone  entering 
the  service  during  that  time  should  be 
eligible  for  membership.  Another  way 
of  looking  at  it  is  this:  The  American 
Legion  is  too  important  and  useful  an 
organization  to  allow  it  to  die  a  natu- 
ral death.  That  is  what  may  happen  if 
we  pursue  our  present  policy. 

Robert  H.  Borden 
RockfonL  III. 

CAN'T  STUFF  EM 

Sir:  At  last  someone  has  sounded  off 
about  those  "commercials"  coming  to 
us  over  the  TV  and  radio.  If  all  listen- 
ers would  do  as  I  do,  i.e.,  buy  noth- 
ing stuffed  in  my  cars  and  at  my  eyes, 
the  bunk  now  coming  over  the  air 
would  dry  up  quickly. 

Alva  E.  Gaymon 
Lutz,  Fla. 


Letters  published  in  Sound  Off!  do  not 
necessarily  represent  the  policy  of  The 
American  Legion.  Name  withheld  if  re- 
quested. Keep  your  letters  short.  Address: 
Sound  Off.  The  Ameriran  Legion  Maga- 
zine, 720  Fifth  Avenue,  New  York  19,  N.  Y. 


The  POST  EXCHANGE 

For  Ratot:  Writ*  Combined  Clottifiod. 
1227  Loyola  Avo.,  Chicago  26,  III.  Phon*,  BR  4-1903 


HELP  WANTED  MALE-FEMALE  

PAN  AMERICAN  WORLD  AIRWAYS,  INC.— GUIDED  MISSILES 
RANGE  DIVISION— UNUSUAL  OPPORTUNITIES  WITH  SUBSTAN- 
TIAL COMPANY  FOR  FOREIGN  EMPLOYMENT — RAW  IN  SONDE 
OPERATORS  .  .  Minimum  two  years  recent  experience  actually 
operating  Rawinsonde  equipment.  Familiar  all  phases  of  operation, 
minor  maintenance,  working  up  and  coding  data  obtained;  also 
required  to  take  Surface  Weather  Observations.  Enjoy  interesting 
working  conditions,  excellent  employee  benefits,  including  bonus 
for  foreign  assignments.  Write  full  resume  to  Industrial  Rela- 
tions Department,  Pan  American  World  Airways,  Inc.,  0MU  Box 
308,  Guided  Missiles  Range  Division,  Patrick  Air  Force  Base, 
Cocoa,  Florida,  or  apply  in  person  at  Building  560,  Patrick  Air 

Force  Base,  Cocoa  Beach,  Fla.  

EARN  EXTRA  MONEY  selling  Advertising  Book  Matches.  Free 
Sample  kit  furnished.  MATCHCORP,  Dept.  EX-6,  Chicago  32,  III. 

 BUSINESS  OPPORTUNITIES  

Make  Big  Money  in  your  Spare  Time!  Sell  nationally  advertised 
brand  name  merchandise.  Appliances,  Cookware,  Housewares, 
Watches,  Jewelry,  Dry  Goods,  Clothing,  Sporting  Goods,  Toys, 
Gifts,  Etc.  Build  a  profitable  repeat  business.  Send  for  FREE  124 
page  illustrated  color  catalog  with  separate  confidential  cost 
sheet.  Merit  Home  Products,  Dept.  CCFU,  107  Manhattan  Ave., 

Brooklyn  6,  N.  Y.  

Earn  up  to  $2000.00  monthly  with  spare  or  full  time  route  of 
automatic  3  in  1  Hot  Drink  Merchandisers  in  your  community. 
We  train  you,  Write  Superior,  4555-K  East  Warren,  Denver,  Colo. 
GROW  MUSHROOMS,  Cellar,  Shed,  Spare,  full  time,  year  round. 
We  pay  $3.50  lb.  We  Paid  Babitt  $4,165.00  in  few  weeks.  Free 
Book.  MUSHROOMS,  Dept.  204-2954  Admiral  Way,  Seattle,  Wash. 
FIX  TYPEWRITERS.  Inexpensive  home  course  teaches  Factory 
Secrets.  Free  Booklet.  Write,  Typewriter,  Tarentum  5,  Pa. 
Big  profits  raising  fishworms  and  crickets.  Free  literature.  Carter 

Ranch,  Plains,  Georgia.  

 OF  INTEREST  TO  WOMEN  

FREE— BIG  NEW  WHOLESALE  CATALOG!  Up  to  50%  saving  for 
you,  family,  friends  on  nationally-known  gifts,  jewelry,  toys,  ap- 
pliances, Christmas  cards  etc.  Also  make  money  selling  part 
time!  WRITE  Evergreen  Studios,  Box  846-W,  Chicago  42,  III. 

 SALESMEN-AGENTS  WANTED  

START  YOUR  OWN  BUSINESS  ON  CREDIT.  Your  own  boss.  1135 
of  our  Dealers  sold  $5,000  to  $30,000  in  1954.  We  supply  stocks, 
equipment  on  credit.  200  home  necessities.  Sales  experience 
unnecessary.  Pleasant  profitable  business  backed  by  world-wide 
industry.  WnteRAWLEIGH'S,  Dept.  K-U-CBC,  Freeport,  III. 
••FOG-STOP"  WINDSHIELD  CLOTH.  Instantly  removes  blurry  Misf, 
Frost,  Sleet,  Snow.  Stops  windshield  fogging.  Samples  sent  on 

trial.  KRISTEE  428,  Akron,  Ohio.  

BIG  Money  Making  opportunity.  Exclusive  line  work  uniforms. 
Jackets,  pants,  shirts,  coveralls.  Advertising  embroidered.  Every 
business  prospect.  Outfit  FREE.  Master  Div.  656  Water,  Ligo- 

nier,  Ind.  

Why  work  for  peanuts?  $16.95  profit  per  unit  possible  with  amaz- 
ing new  Alarm-0-Safe.  Sells  itself.  No  experience  needed.  Free 
sales  kit.   Merlite-Alarm,  Dept.  A-5811,  114  East  32nd  St., 

New  York  16.  

MISCELLANEOUS 


INVENTORS— If  you  believe  you  have  an  invention,  you  should 
find  out  how  to  protect  it.  Send  for  copy  of  our  Patent  Booklet 
"How  to  Protect  Your  Invention"  and  "Invention  Record"  form. 
No  obligation.  McMORROW,  BERMAN  &  DAVIDSON.  Registered 
Patent  Attorneys,  1463  Victor  Building,  Washington  1,  D.C. 
ACCORDIONS— Direct  from  importer— save  50%  and  more!  Free 
trial.  Lifetime  guarantee.  Trades  accepted.  Free  Catalog.  Write 
Accordion  Outlet,  Dept.  115GC,  2003  Chicago,  Chicago  22,  Illinois. 


Tandy  Leather 


FREE  "Do-lt-Yourself"  Leathercraft  Catalog. 

Company,  Box  791-D12  Fort  Worth,  Texas.  

3100  Novelties,  Tricks,  Jokes,  Gadgets,  Funmakers,  Hobbies. 

Catalog  10c.  Johnson-Smith,  D131,  Detroit  7.  

Complete  benefit  book  all  wars.  Send  $1.  Law  Journal,  White 

Plains,  N.  Y.  

 PERSONAL 

PSORIASIS  VICTIMS:    Hopeless?   New  Discovery!    FREE  Trial 

Offer.  Write  PIXACOL,  Box  3583-GC,  Cleveland,  Ohio.  

Want  your  book  published?  Send  for  free  booklet  CC.  Vantage, 

120  West  31.  New  York.  

BOOK  MANUSCRIPTS  INVITED.  Co  operative  publishers.  Meador 

Press,  324  Newbury  Street,  Boston,  Mass.  

WANTED  TO  BUY— QUICKSILVER,  STERLING,  scrap  precious  met- 
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Advance  >'otiee 

My  stomach's  getting  thicker; 

It  sticks  out  in  advance. 
It  makes  my  friends  all  snicker 

And  laugh  at  my  expanse. 

—  Carl  Ellstam 

.Slow  Headers 

Little  Tommy  visited  a  playmate's  home. 
In  the  living  room  he  gazed  long  and 
earnestly  at  the  well-filled  hook  shelves. 

"Mom  and  Dad  sure  have  a  lot  of 
hooks!"  boasted  his  little  friend. 

"Huh!"  retorted  Tommy.  "We  get 
books  from  the  library  too,  but  we  take 


ours  back 


F.  G.  Kernan 


"I've  read  that  most  accidents  occur  in  the 
kitchen,  hut  do  I  have  to  get  them  all  for 
dinner?" 

TV  Notes 

In  trying  to  "broaden  their  outlook" 
A  lot  of  the  people  I've  seen 

Have  never  gone  farther  than  buying 
A  set  with  a  wider  screen. 

—  Hal  Chadwick 

One  Definition 

Home  cooking:  What  more  women  should 
be!  —  S.  S.  Biddle 

Football  Weather 

It's  football  weather,  and  cold  cement 
Chills  the  innards  of  lady  and  gent, 
The  players  are  sweating  as  they  perform 
But  the  poor  dumb  rooters  ain't  never 
warm. 

NOTE:  It's  football  weather,  but  I've  not 
planned 

To  sit  and  freeze  in  a  frigid  stand; 
In  football  weather  it's  my  decision 
To  do  my  "fanning"  by  television. 

—  John  Thomas 

Cnenthusiastic 

After  a  hot  and  dusty  day  in  his  car 
traveling  through  a  remote  section  of  the 
country,  a  motorist  stopped  at  a  little  road- 
side cafe.  Hungry  and  tired,  he  slumped 
down  in  a  scat  and  said  to  the  waiter, 
"Whatcha  got?" 


Parting 
Shots 


"Sage  hen,"  replied  the  waiter. 
"What  else?" 

"Nothing— just  sage  hen,"  said  the  waiter. 

"What's  that?"  asked  the  traveler. 

"Oh,  it's  a  bird  that's  fairly  common  in 
these  parts,"  was  the  reply-. 

"Has  it  got  wings?"  asked  the  motorist. 

"Of  course  it's  got  wings." 

"Then  I  don't  want  any,"  replied  the 
exasperated  traveler.  "I  don't  want  any- 
thing that  has  wings  and  still  stay  s  in  this 
part  of  the  country!"        —Dan  Bennett 

Endurance  Test 

Children  tease  and  beg  and  pout 

Until  at  last  they  win, 
For  tiring  parents  first  give  out 

And  then  give  in. 

—  Richard  Armour 


Costly  Canines 

A  customer  walked  into  a  pet  store, 
pointed  to  a  large  dog  in  a  cage  and  said: 
"How  much  do  you  want  for  that  big 
dog?" 


"Fifty  dollars,"  replied  the  clerk. 

"And  how  much  for  that  small  fellow 
over  there?"  asked  the  customer. 

"One  hundred  dollars,"  was  the  reply. 

"And  for  that  tiny  one?" 

"Two  hundred  dollars,"  said  the  clerk. 

The  customer  looked  puzzled. 

"How  much,"  he  asked,  "will  it  cost  me 
if  I  don't  buy  a  dog  at  all?" 

—  Dave  Castle 

Fool 

/  took  my  girl  to  dinner. 
And  I  am  stone  broke  yet; 
She  started  with  the  first  course, 
Annette,  Annette,  Annette. 

—  Harry  Allison 

A  Simple  Plot 

Men  knowing  women  like  a  book  find 
bathing  beauties  easiest  to  read  from  cover 
to  cover.  —  Shannon  Fife 


Capsule  College 

/';/;  glad  I'm  educated. 

I  think  it's  simply  grand 
To  know  so  many  facts  and  stuff 

That  I  don't  understand! 

—  S.  Omar  Barker 


End  of  the  Iloail 

Out  in  the  junkyard 
All  actions  cease; 
Old  faithful  autos 
Are  rusting  in  peace. 

—  Al  Sponc 

Private  Opinion 

A  woman  may  think  she's  the  perfect 
wife  when  she's  just  an  unreasonable  fac- 
simile. —  Francis  Gerard 

His  Favorite? 

He  promised  to  give  up  the  horses 
When  he  married,  she'd  often  brag. 
So  now,  the  truth,  of  course,  is 
His  wife  is  liis  only  nag. 

—  Marjorie  D.  Potter 


"Hey,  you  guys,  what's  the  rush!" 


64 


THE  AMERICAN  LEGION  MAGAZINE  •  NOVEMBER  1955 


Sure  as  the  beauty of  V>ur  American  autumn 


Sure  as  the  magnificence  of  our  countryside  in  autumn  is  the 
friendliness  of  our  firesides.  For  evenings  grow  cooler  and 
longer,  and  friends  come  into  our  homes  to  enjoy  the  pleasures 
of  American  hospitality.  This  means  Seagram's  7  crown  to  most 
hosts  and  guests,  lor  this  is  the  whiskey  that  pleases  more  Amer- 
icans than  any  brand  in  history —  because  it  is  American  whiskey 
at  its  very  finest. 

Say  Seagrams  and  be  Sure 

. . .     American  whiskey  af  f/s  ////rs/ 


SEAGRAM-DISTILLERS  COMPANY.  NEW  YORK  CITY.  BLENDED  WHISKEY.  8  6.8  PROOF.  65°,   C  R  A  I  N  N  E  U  I  R  A  L  SPIRITS, 


Enjoy  a  Cool  Mildness 
impossible  before 

_thanks  to  the  Miracle  of  d^^ficu/ 


Get  truly  modern  cigarette 
enjoyment!  With  electronic 
accuracy.  Accu-Ray  checks 
and  controls  the  making  of 
your  Chesterfield.  For  the 
first  time  you  get  a  .  .  . 

| PERFECT-SMOKE-COLUMN  FROM-END-TO-END' J, 


1 


Notice  the  extra  flavor  that 


comes  through.  Yet  because 
this  measurably  better  ciga- 
rette smokes  more  slowly  — 
you  enjoy  a  cool  mildness 
never  possible  before. 

So  put  a  smile  in  your 
smoking!  Buy  Chesterfield! 
Smoother  .  .  cooler  .  .  .  best 
for  you! 


TAX-FREE  CHESTERFIELDS  FOR  FREE  DISTRIBUTION 


to  Hospitalized  Veterans  in  U.  S.  Government  Hospitals,  State  Hospitals,  and  the 
Armed  Forces  in  Korea.  REGULAR  SIZE:  10  cartons,  only  $7.86  —  50  cartons, 
only  $39.30.  KING  SIZE:  10  cartons,  only  $8.76  -  50  cartons,  only  $43.80  (Pins 
any  applicable  state  tax  on  shipments  to  state  hospitals).  For  order  blanks,  write 
to  Chesterfield,  Box  21,  New  York,  M.  Y. 

©  Liggett  &  Myers  Tobacco  Co. 


